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very  few  products  are  able  to  boast 


sales 


but  Sun  E45  can.  No  wonder.  Even  more  of  your  customers  are  now  aware  of  the  need 


for  higher,   longer-lasting  and  % 


protection  from   the  sun'. 


Sun  E45  (SPF  8,  15*  and  25*)  is  an  excellent  choice  for  people  with  sun-sensitive  skin. 


Its  NON-IRRITANT  sunscreen  is  perfume-free  and  allergy-tested.  All  three  Sun 


E45  factors  have  been  awarded  a  4»STAft  ll¥A  RATING,  indicating  maximum 


protection.  This  year  we  are  planning  to  drive  even  more  customers  into  your  shop 


doubling  the  Sun  E45  advertising  budget.  Because  Sun  E45  is  designed  for 


I  SLY,  each  new  customer  can  mean  three  or  four.  So  make  sure 


you  stock  and  prominently  display  Sun  E45.  The  B 


i;  the  supply  is  up  to  you. 
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"Watch  my  lips,"  Department  of  Health  Under  Secretary 
Melvyn  Jeremiah  appeared  to  say  last  week.  "There  is  no 
hidden  agenda  on  the  part  of  the  DoH  to  reduce  the 
number  of  community  pharmacies.  Some  people  may 
conclude  that  it  is  not  an  economic  business  to  be  in  any 
more."  {C&D,  March  20  p484).  Well,  if  the  Department 
has  not  been  keeping  its  agenda  hidden,  then  we  suspect 
the  Treasury  has.  Until  now,  that  is,  when  it  has  become 
visible  at  last  to  PSNC.  Pharmacy  negotiators,  it  seems, 
have  been  kept  in  the  dark  over  critical  parts  of  the 
1993-94  package  since  last  Autumn  (see  p540)  when  the 
Department  appeared  to  agree  that  1,000  scripts  a  month 
would  be  an  acceptable  threshold  for  a  £250  a  month 
professional  allowance.  Chairman  David  Sharpe  and 
PSNC  continued  to  "negotiate"  in  good  faith,  only  to 
receive  Mr  Jeremiah's  short,  sharp,  take-it-or-leave-it-offer 
last  week  (March  20,  pp484-485). 

While  it  is  easy  to  be  wise  after  the  event,  PSNC's 
willingness  to  accept  a  hidden  remuneration  agenda  last 
year  was  ill-advised,  when  as  part  of  the  delayed  1992-93 
pay  settlement,  it  accepted  the  principle  of  a  two-year 
deal.  What  was  then  agreed  in  principle  —  moving  this 
year  to  a  professional  allowance  and  away  from 
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front-loading  through  the  dispensing  fee  —  became  a 
veritable  Trojan  Horse  when  the  Department  reneged  on 
their  Autumn  gentleman's  agreement.  The  Department's 
two-year  offer  for  1993-95  has  been  found  equally 
unacceptable.  However,  the  one  principle  that  PSNC  has 
accepted  seems  bizarre  —  that  the  allowance  will  be  paid 
month  by  month  only  when  contractors  pass  a 
predetermined  threshold  level.  Those  contractors  who  do 
not  pass  "go"  do  not  collect  £500.  The  argument 
presumably  is  that  if  a  contractor's  average  monthly 
scripts  are  stuck  just  below  the  trigger  figure,  he  or  she 
will  get  nothing.  While  it  is  understood  there  may  be  a 
little  flexibility,  how  can  any  businessmen  make  plans 
when  their  livelihood  depends  on  the  very  script  numbers 
game  the  new  professional  payment  was  meant  to  banish? 
What  price  pharmacy  business  goodwill  now? 

Some  440  pharmacies  took  the  Treasury's  money 
(£24,000  on  average)  under  the  1987-89  compensation 
scheme  following  contract  limitation.  This  time  the 
Treasury  has  run  out  of  silver  and  many  more  closures  are 
in  the  pipeline.  Pharmacy  contractors  must  support 
PSNC's  PR  push,  adding  their  own  voice  at  local  level,  or 
they  will  see  no  reward  for  their  excellent  public  service. 
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Croydon  LPC  abandons 
welfare  milk  scheme 


Croydon  pharmacists  have  had  to 
abandon  a  proposed  welfare  milk 
distribution  scheme  because  the 
Department  of  Health  will  not 
reimburse  the  cost  of  the  milks. 

Over  40  contractors  were 
willing  to  take  part  in  the  scheme, 
due  to  start  on  April  1,  provided 
they  were  reimbursed  £5.20  for  a 
900g  pack  —  the  average  trade 
price  for  major  brands  listed  in 
the  C&D  Price  List.  But  the 
Department  will  pay  only  £4.75, 


the  amount  reimbursed  to 
district  health  authorities  who 
effectively  pay  wholesale  prices 
for  products  obtained  through 
the  NHS  Supplies  Authority. 

Croydon  LPC  secretary  Julie 
Short  told  C&D  the  offer  was 
"ludicrous"  because  pharmacists 
in  nearby  Bromley  were  already 
being  reimbursed  £5.20.  "It  was 
clear  that  the  Department  wanted 
to  discourage  local  arrangements 
and  wait  for  a  nationally 


organised  scheme,"  she  said.  The 
Department  could  then  negotiate 
prices  with  manufacturers. 

Pharmacists  have  received 
many  inquiries  from  customers 
asking  if  they  could  redeem 
tokens.  "Although  as  there  is  a  lot 
of  administration  involved  we 
agreed  to  provide  the  service 
without  an  administration  fee,  as 
we  thought  a  fee  might  follow 
later  when  the  national  scheme  is 
introduced,"  she  said. 


Reformed 
pharmacist 
admonished 

A  Dorset  pharmacist  whose  life 
became  "wretched"  when  he  was 
made  bankrupt,  sued  for  divorce 
by  his  wife,  and  caught  drink 
driving,  avoided  being  struck  off 
the  Register  last  week  after  he 
provided  evidence  that  his  "dark 
days"  were  behind  him. 

The  Statutory  Committee  of 
the  Royal  Pharmaceutical  Society 
of  Great  Britain  decided  to 
admonish  Mohan  Dhariwall  after 
he  provided  a  favourable 
psychiatrist's  report,  references 
from  two  pharmacists  and 
another  from  his  local  temple. 

At  an  earlier  hearing  judgment 
had  been  postponed  on  Mr 
Dhariwall,  of  Branksome  Hill 
Road,  Bournemouth,  to  allow 
him  to  provide  evidence  that  he 
was  not  now  suffering  from  a 
drink  problem. 

He  had  been  disqualified  from 
driving  for  two  years,  ordered  to 
pay  £20  costs  and  given  40  hours 
community  service  after  pleading 
guilty  to  driving  with  more  than 
three  and  a  half  times  the  legal 
limit. 

Josselyn  Hill,  solicitor  to  the 
Committee,  told  the  resumed 
hearing  that  Kenyan-born  Mr 
Dhariwall  had  been  through  a 
"desperate  situation  with 
bankruptcy  and  his  wife  had  sued 
for  divorce  a  few  days  after  he  was 
declared  bankrupt". 

He  had  been  driving  a  friend's 
car  to  look  for  locum  work  when 
he  was  involved  in  a  minor 
accident  and  breath  tested 
positive. 

He  pleaded  guilty  on  December 
13,  1991,  at  ' Winchester 
Magistrates  Court,  to  drink 
driving. 

In  admonishing  Mr  Dhariwall, 
Committee  chairman  Gary 
Flather  QC  said  he  had  provided 
all  the  information  asked  of  him 
at  the  previous  hearing.  The 
Committee  accepted  that  the 
drink  driving  was  an  isolated 
incident  and  that  Mr  Dhariwall 
was  not  an  alcoholic. 


Control  of 
entry  under 
DoH  review 

Dr  Brian  Mawhinney,  the  Health 
Minister,  confirmed  in  the  House 
of  Commons  on  Monday  that  his 
Department  is  reviewing  the 
impact  of  the  pharmaceutical 
regulations  on  community 
pharmacists  as  part  of  the 
Government's  wider  initiative  on 
deregulation. 

He  told  Mrs  Jacqui  Lait  (Con) 
that  no  decision  had  been  made 
about  the  future  of  entry  controls 
to  pharmaceutical  lists.  Mrs  Lait 
was  seeking  details  on  the 
number  of  pharmacies  with; 
which  an  FHSA  should  have  aj 
contract  for  dispensing! 
prescriptions  in  inner  city  areas.  if 

Dr  Mawhinney  replied:  "All! 
patients  should  have  access  to  at 
community  pharmacy  regardless1) 
of  where  they  live.  In  considering 
applications  for  new  pharmacies,* 
FHSAs  are  required  to  take}; 
account  of  the  level  of  provision! 
already  in  the  area." 

Dr  Mawhinney  also  stated  thatjl 
the  Department  was  committed! 
to  simplifying  the  fee  structure  asj 
part  of  its  "restructuring  oil 
pharmacists'  remuneration".  Hel 
also  said  that  FHSAs  were! 
expected  to  consult  community 
health  councils  on  applications  tol 
dispense  NHS  prescriptions. 

•  Baroness  Cumberlege,  the: 
Junior  Health  Minister,  told  the* 
House  of  Lords  on  Monday  thatl 
since  1984  there  have  been  160i 
appeals  from  dispensing  doctors* 
under  the  regulations  governing] 
rural  dispensing  of  which  151  hacl 
been  determined.  There  had  been 
126  appeals  from  pharmacists  ol 
which  121  had  been  determined^ 

•  A  group  of  Labour  back  benchi 
MPs,  mainly  representing  mining 
constituencies,  has  tabled  ; 
Parliamentary  motion  expressing! 
concern  that  the  Government'^ 
proposals  to  extend  the  Selectee  ! 
List  of  medicines  may  add  to  thJ 
problems  of  those  suffering  frorra 
skin  diseases. 


Scottish  rules 
change 

The  regulations  have  beerl 
amended  in  Scotland  to  enable  a 
professional  allowance  to  be  pak] 
to  contractors  who  set  aside  ar| 
area  of  their  pharmacy  for  thJ 
display  of  health  education 
material,  give  advice  ana 
counselling  on  medicines,  under? 
take  clinical  audit  and,  from  Apri I 
1,  produce  a  practice  leaflet. 

The  NHS  (General  Medical  ancl 
Pharmaceutical  Services)  (Scotland 
Amendment  Regulations  1991 
(SI  No  521  (S58),  HMSO  £1.55 
also  extend  the  range  of  patient: 
for  whom  pharmacists  may  bill 
paid  for  keeping  medication! 
records. 


YPG  hustings 

Twenty  six  local  branches  of  the 
Royal  Pharmaceutical  Society 
were  represented  at  a  Council 
elections  husting  orgainsed  by 
the  Young  Pharmacists  Group 
last  weekend  in  Birmingham. 
Eighty  six  per  cent  of  those 
attending  said  the  event  had 
altered  their  intended  pattern  of 
voting. 

Last  December  the  YPG 
contacted  existing  Council 
members  who  were  up  for 
re-election  in  May  and  invited 
them  to  the  hustings.  All  RPSGB 
local  branches  were  informed  of 
the  event  and  asked  to  notify  the 
YPG  if  they  were  aware  of  any 
other  candidates  who  were 
standing  for  election  to  the 
Society's  Council. 

By'  mid-March  the  YPG  had 
heard  from  13  candidates.  Those 
who  actually  attended  the 
hustings  were  Julian  Ashley, 
Peter  Curphey,  Ian  Caldwell, 
Linda  Stone,  Anne  Lewis  and 
Mary  Tracey. 

Candidates  submitting  a  short 
policy  statement,  though  not  able 
to  attend,  were  Alan  Nathan, 
David  Coleman,  Noel  Baumber, 
Geoff  Booth  and  Pat  Hoare. 
Candidates  who  did  not  attend 
and  did  not  submit  statements 
were  David  Allen  and  Alan  Lloyd. 

The  hustings,  to  which  67 
people  turned  up,  lasted  three 
hours.  All  candidates  were  asked 
to  state  what  they  felt  were  the 
three  most  serious  challenges 
facing  the  profession.  They  were 
also  asked  to  suggest  what  they 
would  attempt  to  do  if  elected. 

In  the  second  part  of  the 
hustings  questions  submitted 
postally  from  numerous  local 
branches  were  put  to  candidates. 
Those  attending  were  also  given 
this  opportunity.  Questions 
covered  compulsory  continuing 
education;  the  Department  of 
Health's  1993-94  pay  offer; 
co  |  t  tency  assessment;  and  the 
effeci  iveness  of  local  branches. 

The  V  PC  will  be  circulating  all 
Society  branches  within  the  next 
two  week  ,  with  details  of  the 
hustings.  Tii.:  whole  event  was 
videoed  and  tapes  will  be  made 


affect  votes 

available  to  branches  on  request. 

All  of  these  factors  go  some  way 
in  achieving  the  overall  objectives 
for  the  hustings  set  out  in  1992,  a 
YPG  spokesman  said  afterwards. 


PSG  meeting 

The  Pharmacy  Support  Group 
meeting  to  discuss  last  week's 
Department  of  Health  pay  offer 
will  be  held  this  Sunday  (March 
28)  at  2.30  for  3pm,  Porchester 
Hall,  Porchester  Road,  Bayswater, 
London  W2. 

The  Middlesex  Pharmaceutical 
Group  has  decided  to  postpone  an 
open  meeting  which  was  to  be 
held  the  same  day  and  is  advising 
contractors  to  attend  the  PSG 
meeting  instead. 

PSG  founder  Hemant  Patel 
says  he  has  invited  several 
"heavyweight"  speakers  and 
expects  the  meeting  to  last  about 
two  hours. 


New  asthma 
guidelines 

New  asthma  guidelines,  co-ord- 
inated by  the  British  Thoracic 
Society,  cover  new  treatments 
not  considered  in  1990  when  the 
first  set  of  guidelines  were 
produced.  Clearer  descriptions 
are  given,  in  the  form  of  tables,  of 
what  represents  control  of  asthma 
(defining  it  as  elimination  of 
symptoms)  and  emphasis  is  placed 
on  guided  self-management. 

Necrodomil  sodium  and  sodium 
cromoglycate  have  been  added  as 
first-line  anti-inflammatory 
treatments.  The  guidelines 
recommend  switching  to  inhaled 
steroids  if  control  is  not  achieved 
with  the  non-steroidal  drugs. 

The  guidelines  recommend 
reserving  salmeterol  for  adults 
whose  asthma  is  not  controlled 
by  high  dose  inhaled  steroids  and 
short-acting  bronchodilators  for 
symptom  relief,  and  only  using  it 
in  children  if  therapy  with 
inhaled  steroids  up  to  SOOmcg 
daily  has  proved  unsuccessful. 
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Application 
of  change 

The  limitation  of  contract  is 
keeping  pharmacy  numbers 
static  and  the  price  of  businesses 
high.  However,  my  concerns  are 
that  the  prospects  of  younger 
pharmacists  eventually  owning 
their  own  businesses  are  now 
virtually  negligible. 

The  large  multiples,  who  have 
enough  contracts  already,  are 
attempting  to  increase  their 
numbers  in  lucrative  sites  by 
opening  pharmacies  without 
NHS  contracts.  Their  aim  is  to 
eventually  get  dispensing 
contracts  for  all,  as  one  multiple 
owner  put  it,  "by  a  process  of 
attrition". 

Since  the  Cooper  and  Anglin 
judicial  review,  pharmacists  who 
wish  to  oppose  a  contract 
application  may,  if  the  case  goes 
to  the  National  Appeal  Panel,  be 
forced  to  instruct  legal  counsel 
and  pay  for  that  pleasure. 


The  applicants 
simply  wish  to 

weaken  the 
contractors'  will 
to  fight 


This  happened  at  three  recent 
cases:  one  in  Bangor  and  two  in 
Belfast.  All  three  appeals  cost 
I  local  contractors  dearly,  but  by 
pulling  together  into  a  local 
action  group  they  minimised  the 
individual  financial  burden  and,  I 
suppose,  for  them  it  was  money 
well  spent  since  all  three 
applications  were  successfully 
opposed. 

The  farce  is,  sadly,  that  in  at 
I  least  two  of  these  cases,  a  fresh 
[contract  application  is  being 
planned  by  the  original  applicant, 
ivery  probably  subjecting  local 
contractors  to  further  costs.  The 
applicants  simply  wish  to  weaken 
their  resolve  to  fight.  It  is  time 
that,  where  an  application  has 
ibeen  refused  in  a  neighbourhood, 
no  other  contract  application 
should  be  considered  by  the 
[Pharmacy  Practice  Committee 
for  that  site  unless  substantial 
idemographic  changes  have 
[occurred  or  a  defined  time  has 
elapsed,  say  five  years. 

This  is  only  fair  since  when  an 
iapplication  is  successful  and 
[begins  dispensing  NHS  scripts  on 
{behalf  of  the  Board,  local 
'contractors  are  powerless  to  close 
it.  The  chairman  of  the  National 
Appeals  Panel  has  the  power  to 
reject  an  appeal,  for  or  against  a 
PPC  decision,  on  the  grounds 
that  it  is  vexatious.  This  power 
should  be  extended  to  include 
[obvious  abuses  of  the  present 
system.  The  only  winners  are  the 
multiples  and  the  legal 
profession. 
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Clarion  call 
to  arms  over 
punitive  pay 
offer! 

The  Department  of  Health 
must,  by  now,  be  well  aware  of 
the  intense  anger  it  has 
generated  by  its  contemptuous 
treatment  of  community 
pharmacists:  that  anger  can 
only  help  PSNC  in  its  future 
negotiations. 

In  past  years  the  fait 
accompli  approach  has 
prevented  any  discussion  until 
it  was  too  late,  but  this  has 
changed  this  year  under 
pressure  from  contractors  and, 
from  the  evidence  of  last 
week's  announcement,  not  a 
moment  too  soon! 

Now  is  the  time  for  us  all  to 
act.  Now  is  the  time  to  write  to 
all  MPs  cataloguing  the 
arrogant  insults  contained  in 
this  offer,  and  now  is  the  time 
for  all  pharmaceutical 
organisations  to  talk  with  one 
voice. 

By  the  time  the  Royal 
Pharmaceutical  Society's 
working  party  on  access  to 
pharmaceutical  services  has 
reported  it  will  be  too  late  for 
many  pharmacists,  whose  only 
reward  for  years  of  community 
service  will  be  bankruptcy,  the 
dole  queue  and  no  redundancy 
compensation.  The  RPSC.B 
must  now  come  off  its 
non-interventionist  fence,  and 
join  with  the  National 
Pharmaceutical  Association, 


PSNC  and  all  contractors  to 
stop  this  rape  of  our 
profession. 

The  Department  thinks  we 
have  no  teeth,  but  our  outrage 
is  genuine  and  with  a  united 
leadership  it  may  find  those 
teeth  to  be  very  sharp  indeed. 
Our  expectations  are 
reasonable  but  our  treatment 
cavalier,  so  without  a  just 
settlement  there  should  be: 

•  no  more  payment  to  the 
Clothier  fund 

•  no  more  participation  in 
health  promotion  campaigns 

•  no  more  co-operation  with 
FHSAs 

•  no  more  needle  exchange 
and  no  more  co-operation  with 
the  Prescription  Pricing 
Authority. 

In  fact,  we  should  wage  a 
campaign  of  active  disruption 
to  any  non-patient 
governmental  organisation 
with  which  we  deal. 

We  are  not  yet  employed  by 
the  Department  of  Health  and 
if  it  is  unable  to  treat  us  in  the 
same  way  as  other  health 
professions,  then  we  will 
rapidly  have  to  demonstrate 
our  true  independence! 

Coffee  and 
compliance 

It's  nice  to  learn  that  the 
world's  most  popular  fix  still 
comes  from  the  coffee  bean 
and  that  it  is  not  only  perfectly 
legal  but  also  improves  mental 
performance  (Research  Digest, 
March  20).  I  am  all  for 
improving  my  mental  capacity 
and  do  admit  to  three  cups  in  a 
working  day,  but  being  awash 
with  coffee  is  not  my  idea  of  a 
realistic  option  to  the  problems 
of  advancing  senility! 

In  the  same  Update  article 
the  waste  of  resources  from 
non-compliance  in  growth 
hormone  therapy  was  analysed 
by  specialists  from  London's 
Middlesex  Hospital.  At  a  cost  of 
£100  per  patient  per  day,  this  is 
a  far  more  serious  problem 
than  overdosing  on  coffee  but 
despite  all  the  reasons  given  for 
non-compliance  the  role  of  the 
community  pharmacist  was 
never  mentioned. 

The  Middlesex  Hospital 
Group  has,  however,  identified 
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the  problem,  and  community 
pharmacists  are  in  a  unique 
position  to  help.  We  are  in  an 
ideal  position  to  detect 
non-compliance,  but  we  cannot 
become  properly  involved  until 
we  see  the  families  regularly 
when  they  present  their 
prescriptions. 

At  the  moment  most  of  these 
injections  are  supplied  directly 
from  surgeries  and,  whatever 
the  reasons,  the  effect  has  been 
to  remove  one  of  the  fail-safe 
system  these  children  require 
in  order  to  make  satisfactory 
progress  to  normal  adulthood. 

City  critics 
confounded 

Lloyds  Chemists  have  reported 
profits  above  expectation  for 
the  second  half  of  1992,  which 
confounded  their  City  critics 
but  have  pleased  their 
shareholders  (Business  News, 
March  20,  p521). 

One  of  the  divisions  to 
achieve  substantial  growth  was 
Barclay  Enterprise,  which  now 
not  only  supplies  the  medicinal 
needs  of  Lloyds  Chemist 
division,  but  also  acts  as  a 
full-line  wholesaler  to 
independent  pharmacists. 

When  it  comes  to  a  choice  of 
wholesaler  most  independents 
have  divided  loyalties  because 
both  the  national  distributors 
—  Unichem  and  AAH  —  are 
also  in  direct  competition  via 
their  own  rapidly  expanding 
retail  divisions.  With  Barclay 
this  now  makes  three. 

Barclay,  in  particular,  have 
been  attracting  business  by 
offering  discounts  that  appear 
to  be  too  good  to  miss,  but  in 
the  long-term  they  are 
probably  unsustainable. 

Given  a  free  choice  I  would 
prefer  to  trade  with  a  full-line 
wholesaler  who  was  truly 
independent  of  the  retail 
sector.  For  me  that  is  not  a 
practical  proposition,  so  I  have 
decided  to  stay  with  the  highly 
efficient  "devil  I  know"  rather 
than  embrace  the  short-term 
blandishments  of  such  an 
active  competitor  as  Lloyds. 

In  my  area  the  combined 
activities  of  Lloyds' 
pharmacies,  drug  stores  and 
health  food  shops  have 
provided  far  more  competition 
than  the  Moss  or  Vantage 
outlets.  The  short-term  gain  I 
might  make  by  changing 
allegiance  must  be  offset  by  my 
natural  disinclination  to 
further  improve  the  trading 
margins  of  my  direct 
competitor. 
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Scriptspecials 

Once  daily  parental  cephalosporin 


Rocephin,  a  new  cephalosporin 
from  Roche  Products,  is  the 
hydrated  disodium  salt  of 
ceftriaxone.  Rocephin  has 
bactericidal  activity  against  a 
wide  range  of  Gram-positive  and, 
more  especially,  Gram-negative 
organisms. 

Its  spectrum  of  activity 
includes  both  aerobic  and  some 
anaerobic  species  and  it  also  has 
considerable  stability  against 
degradation  by  most  bacterial 
beta-lactamases. 

Rocephin  has  a  relatively  long 
plasma  elimination  half-life  of 
approximately  eight  hours. 
Therefore,  a  once  daily  dose  is 
appropriate  for  treating  most 
patients. 

Ceftriaxone's  non-linear  pharm- 
acokinetics are  due  to  binding  to 
plasma  protein  which  varies  from 
85  to  95  per  cent  in  a  dose 
dependent  manner. 

Ceftriaxone  is  widely  distributed 
in  tissues  and  body  fluids.  It  can 
cross  non-inflamed  and  inflamed 
meninges  to  produce  therapeutic 
concentrations  of  the  drug  in  the 
plasma. 

About  60  per  cent  of  a  dose  of 
ceftriaxone  is  eliminated  unchanged 
in  the  urine,  almost  exclusively 


by  glomerular  filtration.  The 
remainder  is  excreted  in  the  bile 
and  is  ultimately  excreted  in  the 
faeces. 

Product  licence  holder  Roche 
Products  Ltd,  PO  Box  8,  Welwyn 
Garden  City,  Hertfordshire  AL7 
3AY 

Presentation  Vials  containing 
250mg,  lg  or  2g  ceftriaxone  as 
the  hydrated  disodium  salt.  The 
crystalline  powder  is  reconstituted 
with  Water  for  Injection  BP  for 
intravenous  administration  or 
Lignocaine  Hydrochloride  Injection 
BP  for  intramuscular  admin- 
istration, giving  a  pale  yellow  to 
amber  solution 

Preparation   of   solution  The 

company  recommends  using 
freshly  prepared  solutions  which 
maintain  potency  for  at  least  six 
hours  at  room  temperature  in 
daylight,  or  24  hours  at  5°C 
Indications  Pneumonia;  sept- 
icaemia; meningitis;  bone,  skin 
and  soft  tissue  infections; 
infections  in  neutropenic  patients, 
gonorrhoea  and  peri-operative 
prophylaxis  of  infections  associated 
with  surgery 

Dosage  Standard  therapeutic 
dose  for  adults  and  children  over 
12  years  is  lg  once  daily.  In  severe 


infections  this  is  increased  to 
2-4g  daily.  Dosages  do  not  have  to 
be  adjusted  in  elderly  patients 
provided  that  renal  and  hepatic 
function  are  satisfactory.  In 
children  under  12  years  the 
standard  dose  is  20-50mg/Kg 
body  weight  once  daily.  Dosage 
and  mode  of  injection  (deep 
intra-muscular,  slow  intravenous 
or  slow  intravenous  infusion) 
should  be  determined  by  the 
severity  of  the  infection 
Contra-indications  History  of 
hypersensitivity  to  cephalosporin 
antibiotics.  Premature  infants 
and  full-term  infants  during  the 
first  six  weeks.  Should  not  be  used 
in  pregnancy  unless  absolutely 
indicated 

Precautions  Stated  dose  should 
not  be  exceeded.  Caution 
required  in  patients  who  have 
previously  shown  hypersensitivity 
(especially  anaphylactic  reaction) 
to  penicillins  or  other  types  of 
non-cephalosporin  beta-lactam 
antibiotics  as  a  few  cases  of 
cross-allergenicity  have  been 
recorded 

Side  effects  Gastro-intestinal 
side  effects,  consisting  mainly  of 
loose  stools  and  diarrhoea  or, 
occasionally  nausea  and  vomiting 


Flu  —  safety 
hazard  in  the 
work  place 

Influenza  B  slows  human 
reaction  times  and  could  possibly 
endanger  people's  safety  at  work, 
concludes  a  report  in  the  British 
Medical  Journal.  This  confirms 
the  findings  of  the  Medical 
Research  Common  Cold  Unit 
where  flu  impaired  performance 
of  the  simple  reaction  time  by 
about  20-40  per  cent.  Those  with 
influenza  B  were  not  so  ill  that 
they  were  confined  to  bed,  so  the 
authors  suggest  that  flu  could 
possibly  endanger  safety  at  work. 

Two  studies,  involving  178 
volunteers,  investigated  the 
effects  of  influenza  B  on  reaction 
times  and  other  indicators. 

Although  memory,  logical 
reasoning  and  hand-eye 
coordination  were  unimpaired, 
subjects  had  a  slower  reaction 
time  in  tests  where  they  did  not 
know  when  or  where  the  stimulus 
would  appear.  They  were  also 
slower  in  repeated  number 
detection  tasks  and  less  accurate 
in  the  categoric  search  task. 
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Synthetic  malaria  vaccine 


The  synthetic  SPf66  malaria 
vaccine  is  safe,  immunogenic  and 
protective  against  Plasmodium 
falciparum  malaria  in  semi- 
immune  populations,  according 
to  a  study  in  The  Lancet. 

The  trial,  to  evaluate  the 
efficacy  of  three  doses  of  SPf66, 
was  carried  out  on  1,548  volunteers 
in  Columbia.  SPf66  provided  a 
protective  efficacy  of  33.6  per 
cent  against  first  or  only  episodes 
of  malaria  and  38.8  per  cent 


against  all  episodes.  Protection 
was  highest  among  children  aged 
one  to  four  years  (77.2  per  cent) 
and  adults  over  45  (67  per  cent). 

The  protective  efficacy  against 
second  episodes  was  higher  than 
against  first,  suggesting  that  its 
efficacy  increased  after  a  malaria 
episode.  This  did  not  decline  over 
time,  suggesting  that  protection 
lasts  for  up  to  a  year  after  the 
third  dose.  There  was  a  low 
incidence  of  side  effects. 


Cervical  cancer:  smoking  link 


Cigarette  smoking  has  been 
indirectly  linked  with  cervical 
cancer  through  the  occurrence  of 
oncogenic  human  papillomavirus, 
while  cervical  infection  with 
human  papillomavirus  is  important 
in  the  aetiology  of  neoplasia. 

A  study  of  181  women  with 
abnormal  cervical  cytology, 
published  in  the  BMJ,  found  that 
the  dose  dependent  effect  of 
smoking  on  the  occurrence  of  the 
virus  favours  a  causal  relation 
between  these  risk  factors  for 
cervical  neoplasia. 


The  virus  was  found  in  41  per 
cent  of  the  63  women  who  did  not 
smoke,  58  per  cent  of  the  38  who 
smoked  one  to  ten  cigarettes  a 
day,  61  per  cent  of  the  46  who 
smoked  1 1  to  20  and  76  per  cent 
of  the  34  who  smoked  over  21. 

The  presence  of  the  virus  in  the 
non-smokers  depended  on  their 
previous  smoking  habits  —  61 
per  cent  of  the  23  who  had  once 
smoked  at  least  ten  a  day, 
compared  with  30  per  cent  of 
those  who  had  never  smoked  at 
least  ten  cigarettes  a  day. 


are  the  most  common  reactions. 
Haemotological  reactions.  Head- 
aches, dizziness  are  less 
common.  See  Data  Sheet 
Legal  category  POM 
Packs  250mg  vials  x  5  (£15),  lg 
vials  x  5  (£60),  2g  x  1  (£24) 
Product  licence  number  250mg 
vial  PL0031/0169,  lg  vial 
PL0031/0171, 2g  vial  PL0031/0172 
Issued  March  1993 


Colour  change 

There  will  be  a  change  in  both 
colour  and  markings  of  certain 
Evans  and  Kerfoot  generic 
products  due  to  a  change  in  the 
source  of  supply.  K 
Pharmaceuticals  say  this  will  in 
no  way  impair  the  quality  and 
presentation  of  the  product.  K 
Pharmaceuticals.  Tel:  0582 
608308. 

Cyclophosphamide 

Farmitalia  Carlo  Erba  are 
increasing  the  pack  size  of 
injectable  cyclophosphamide  from 
the  existing  six  vial  pack  to  a  ten 
vial  pack.  (lOOmg  £10.55;  200mg 
£15.00;  500mg  £26.16;  lg 
£45.82).  Farmitalia  Carlo  Erba 
Ltd.  Tel:  0727  840041. 

Searle  orders 

Searle  have  moved  their  order 
office  and  all  orders  may  now  be 
placed  on  Tel:  0494  521124  or 
Fax:  0494  536035.  This  change 
affects  the  following  divisions  of 
GD  Searle:  Searle  Consumer; 
Searle  Pharmaceuticals;  Gold 
Cross  Pharmaceuticals;  Lorex 
Pharmaceuticals. 

More  Norton 

Baker  Norton  have  extended  their 
range  of  generics  with  two  more 
products:  Steri-Neb  Salamol  5mg 
20  x  2.5ml  ampoules  for 
nebulisation  (£5.99);  Triam-Co  x 
30  (£1.93).  Baker  Norton 
Pharmaceuticals.  Tel:  0279 
426666. 

Arthrocare  Helpline 

Searle  have  launched  a  new 
helpline  for  people  suffering  from 
arthritis.  The  Arthrocare  Helpline 
is  manned  by  nurses  from  the 
Medical  Advisory  Service  who  will 
answer  queries  about  the  disease 
and  where  to  obtain  specific  help, 
but  not  about  treatments.  The 
helpline  operates  Monday  to 
Friday  from  7pm  to  9pm.  Tel: 
081  994  9874. 

New  BNF 

The  25th  British  National 
Formularly  (March  1993)  is  now 
available  in  bookshops  or  direct 
from  The  Pharmaceutical  Press, 
Royal  Pharmaceutical  Society  of 
Great  Britain,  price  £10.95. 
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Sanatogen 

is  more  than  just  the 

big  number 

in  multivitamins. 


latogen,  the  number  1  multivitamin  brand,  is  now  attracting  more  and 
e  customers  with  a  wider  range  of  products. 
Cod  Liver  Oil's  the  fastest  growing  brand  in  the  market.  Sanatogen 
n,  specifically  formulated  for  teenage  girls,  opens  up  a  huge  new 
rket  for  you.  And  we'll  be  spending  more  money  than  ever  on  TV. 


Counterpoints 


Step  2  for  painless 
lice  egg  removal 


Step  2  is  a  new  headlice 
treatment  from  Dendron, 
designed  for  use  after 
application  of  a 
pediculicide  for  easy 
removal  of  lice  eggs. 

In  a  creme  rinse 
formulation.  Step  2  does 
not  kill  the  lice  and  eggs, 
but  loosens  the  bond 
which  attaches  them  to 
the  hair,  making  removal 
easier.  Studies  have  shown 
that  the  product  makes  the 
combing  out  process  up  to 
ten  times  faster,  say 
Dendron.  The  product 
contains  a  conditioner  to 
reduce  tangles  and  will 
restore  shine  to  hair,  says 
the  company.  Active 
ingredients  in  the  product 
include  buffered  organic 
acid  pH4. 

Retailing  at  £3.45 
(100ml),  Step  2  comes 
complete  with  a  fine-tooth 
comb  and  information 
leaflet.  It  will  be  packed  in 
cases  of  six  and  a  display 
unit  is  available  with 
initial  orders. 


The  launch  of  Step  2 
will  be  supported  with  a 
pharmacy  assistants' 
competition,  with  the 
chance  to  win  one  of  12 
Olympus  cameras  and  50 
runners  up  prizes  of  £10 
Marks  &  Spencer 
vouchers.  To  enter, 
assistants  have  to  answer 
questions  on  Step  2 
contained  in  the 


competition  leaflet. 

Further  support  for  the 
product  includes  a 
consumer  advice  leaflet, 
and  window  stickers. 
School  nurses  will  receive 
an  invitation  to  one  of  the 
regional  symposia  held 
throughout  the  country  to 
introduce  the  product. 
Dendron  Ltd.  Tel:  0923 
229251. 


Sanatogen 

t  PURE 


Sanatogen  have  added  evening  primrose  oil  500mg  to  their 
range  of  EPO  products.  Available  in  packs  of  50  capsules, 
the  product  will  retail  at  £5.99.  It  will  be  supported  by 
advertising  and  PR  activity.  Fisons  Consumer  Health.  Teh 
0509  611001 


Sleep  easy 

Safe  T  Sleep  is  a  device 
from  New  Zealand  to 
prevent  babies  from  rolling 
onto  their  stomach  during 
sleep. 

It  is  a  band  of  soft, 
double  thickness  cotton 
which  fits  across  a  matress 
and  is  secured  with  Velcro. 
To  this  is  attached  a  soft 
panel  which  is  wrapped 
across  the  baby's  stomach. 

Safe  T  Sleep  comes  in 
three  sizes  to  fit  a  pram, 
cot  or  single  bed  and 
retails  from  £7.99  to 
£11.99.  Playgro  UK.  Tel: 
0372  469979. 


Maws 
support 

The  Maws  range  is  being 
supported  by  a  £200,000 
advertising  campaign, 
targeting  the  new 
additions  to  the  Suncare 
range,  together  with  the 
Travel  Happy  Cup  and  the 
Resolve  Teat. 

Advertisements  are  to  be 
featured  in  the  parenting 
Press.  Addis  Ltd.  Tel: 
0992  584221. 


Femf  resh  add 
feminine  wash 


"Confidence  through 
freshness"  is  on  offer  to 
Femfresh  Feminine  Wash's 
prime  target  group  of 
35-45  year-old  CI, C2 
users,  and  is  launched  on 
April  1  as  part  of  a  range 
merchandiser  (£27.44 
trade). 

Feminine  Wash  is  a 
soap-free  clear  non-viscous 
liquid  that  can  be  applied 
directly  onto  delicate  skin 
surfaces  as  a  £1  coin  size 
blob,  together  with  warm 
water,  before  rinsing 
thoroughly.  The  150ml 
pack  (£2.59)  comes  in  the 
Femfresh  pink,  floral 
livery,  is  flashed  "new", 
and  comes  in  a  satinised, 
oval  plastic  bottle  with 
flip-top  lid. 

The  launch  shelf 
merchandiser  contains  ten 
deodorants,  six  12-packs  of 
tissues,  and  four  free  packs 
of  wash  giving  a  profit  on 
return  of  up  to  48  per  cent 
against  the  standard  25  per 
cent  POR  and  Crookes 
claimed  pharmacy  norm  of 
36  per  cent.  The  wash  also 
comes  in  cases  of  six. 

Product  manger  Sarah 
Giles  says  Femfresh 


currently  takes  56  per  cent 
of  the  feminine  freshness 
market,  with  pharmacy  on 
85  per  cent  of  that  the 
company  estimates.  She 
says  current  feminine 
deodorant  users  are  likely 
to  add  the  wash  to  their 
wardrobe. 

"As  brand  leader  we  are 
commited  to  growing  the 
intimate  feminine 
freshness  market  on  a 
responsible  education 
platform,"  Miss  Giles  says. 

Support  will  be  through 
a  continuation  of  Crookes 
£250,000  per  annum  PR 
and  sampling  support, 
with  Britannia  Airways 
passengers,  night  clubbers, 
and  hovercraft  passengers 
as  the  main  recipients. 

Sarah  Giles  say  Crookes 
position  Feminine  Wash  as 
the  ideal  cleanser  for 
women  away  from  home, 
but  says  the  product 
should  not  be  used  by 
women  who  have  thrush 
or  cystitis. 

The  active  ingredient  of 
the  Femfresh  range  is 
chlorhexidine.  Crookes 
Healthcare  Ltd.  Tel:  0602 
507431. 


Borghese  skincare  and 
cosmetics  in  UK 


The  Princess  Marcella 
Borghese  range  of  Spa 
skincare  and  cosmetics  is 
being  extended  to  the  UK 
market. 

Based  on  extracts  from 
the  Tuscan  Terme  di 
Monetecatini  spa,  the 
skincare  collection 
comprises  a  full  range  of 
products  to  purify, 
activate,  and  restore  skin. 
Also  available  is  a  range  of 
eye  care,  body  care  plus 


hair  and  scalp  care 
products.  Prices  range 
from  £1 1 .50  to  £40  across 
the  range. 

The  Spa  colour  range  is 
also  enriched  with  mineral 
extracts  from  the  famous 
spa. 

The  range  includes 
foundations,  powders, 
blushers,  eye  make-up, 
lipstick  and  nail  polish. 
Halston  Borghese  UK  Ltd. 
Tel:  071-629  1699. 
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WHICH    DILTI AZEM    GIVES  effective 

control   in   Angina  with  a  significant  cost  advantage?1" 

WHICH  DILTI  AZEM  IS  THE  only  Diltiazem 
available  in  a  true  60,  90  and  120mg  b.d.  dosage  regimen? 

WHICH  DILTIAZEM  IS  AN  effective  treatment 
for  Angina  and  has  a  lower  incidence  of  side 
effects  than  Nifedipine?121 


IT   IS   MADE  BY   ELAN   PHARMA,  the  accepted 
innovators  in   drug  delivery  systems,  and   has  just  been 
launched   in   the   U.K.   What   is  it? 

THE  ANSWER  IS 


DILZEM 


DILTIAZEM  TWICE 


PRESCRIBING  INFORMATION   Presentation  Dilzem'  SR  is  available  as  Dilzem  SR  60,  Oilzem  SR  90,  Dilzem  SR  120  capsules  containing  60  mg,  90  mg  or  120  mg 
diltiazem  hydrochloride  as  sustained  release  beads  This  sustained  release  formulation  is  designed  for  twice  daily  administration  Indications  Ali  strengths  are  for  the 
treatment  of  angina  pectoris,  including  Prinzmetal's  angina,  and  in  the  treatment  of  mild  to  moderate  hypertension  Dosage  Adults  The  usual  initial  dose  is  90  mg 
twice  daily  Dosage  may  be  increased  to  180  mg  twice  daily  if  required  Elderly  Initiate  at  the  lower  level  of  60  mg  twice  daily  and  increase  slowly  to  give  the 
required  level  of  control.  Do  not  increase  the  dose  if  the  heart  rate  falls  below  50  beats  per  minute.  Children  Not  recommended  Contra-indications  Pregnancy, 
lactation  and  women  of  child  bearing  potential  Patients  with  bradycardia  (less  than  50  beats  per  minute),  second  or  third  degree  heart  block  or  sick  sinus  syndrome 
Patients  with  impaired  renal  or  hepatic  function  Left  ventricular  failure  with  stasis  Concomitant  administration  of  dantrolene  infusion  Precautions  and  Warnings 
Caution  in  patients  with  hepatic  dysfunction,  mild  bradycardia,  first  degree  atno-ventricular  block  or  prolonged  PR  interval,  and  in  patients  receiving  concurrent  anti- 
hypertensive treatment  or  other  hypotensive  agents  or  drugs  with  moderate  protein  binding  Rare  instances  of  hyperglycaemta  have  been  reported  in  association  with 
diltiazem  hydrochloride  The  use  of  diltiazem  hydrochloride  in  diabetic  patients  may  require  adjustment  of  their  control  [Refer  to  datasheet  for  full  instruction! 
Diltiazem  may  increase  the  blood  levels  of  concomitant  carbamazepme.  theophylline,  cyclosporin  and  digoxin  Concomitant  H..  antagonist  therapy  may  increase 
diltiazem  blood  levels  Do  not  suck  or  chew  capsules  Adverse  effects  Diltiazem  is  generally  well  tolerated  Side  effects  include  anorexia,  nausea,  bradycardia,  rash, 
flushing,  ankle  oedema,  malaise,  headache,  gastrointestinal  disturbance,  sinoatrial  and  atno-ventricular  block,  elevation  of  liver  transaminases  Legal  category  POM 
Basic  NHS  price:  Dilzem  SR  60,  Blister  pack  (100  caps)  £1350,  Dilzem  SR  90,  Blister  pack  (60  capsl  £10  94.  Dilzem  SR  120.  Blister  pack  (60  caps)  £1215  Product 
licence  nos  Dilzem  SR  60  -PL  0018*0205  Dilzem  SR  90  PL  0018/0206.  Dilzem  SR  120-PL  0018/0207     Prepared  Feb  93 
REFERENCE:  (I)  MIMS  Jan  93  Drug  Tariff  Feb  '93 
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On  TV  Next  Week 


Deep  Fresh  splash 
out  with  relaunch 


Reckitt  &  Colman  are 
relaunching  their  Deep 
Fresh  range  of  bath  foams 
and  shower  gels,  backed 
up  by  a  £1  million 
television  commercial  in 
May  and  June. 

The  brand,  which 
currently  has  45  per  cent 
of  the  market,  is  being 
repackaged  and  will 
feature  a  new  variant,  Sea 
Spray. 

The  Deep  Fresh  range 
will  remain  in  the  family 
sector  of  the  market  with 
its  everyday  for  everyone 
positioning,  but  the  new 
pack  graphics,  colours  and 
descriptors  are  intended  to 
provide  a  differentiating 
proposition  for  the 
consumer.  "The  range  had 
started  to  look  generic, 
with  its  hard,  very 
functional  graphics,"  said 
a  Reckitt  &  Colman 
spokesman. 

In  its  new  guise,  the 
range  is  expected  to 
benefit  from  a  more 
contemporary  and 
cosmetic  imagery  without 
compromising  the  brands 


functional  integrity. 

The  company  is  aware  it 
must  differentiate  the 
product  from  Radox,  and 
has  developed  a 
revitalising,  water  theme. 
"The  proposition  is  gentle, 
deep  cleansing,"  say  R&C. 

There  are  three  variants 
which  will  feature  in  both 


the  bath  foam  and  shower 
gel  ranges:  Lagoon, 
Waterfall,  and  the  new  Sea 
Spray,  a  pearlised 
formulation.  The  bath 
foam  variants  come  in 
400ml  packs  (£1.39)  and 
the  shower  gel  in  a  200ml 
size  (£1.29).  Reckitt  & 
Colman.  Tel:  0482  26151. 


Dynamique  addition  for  Impulse 


Dynamique  is  the  latest 
variant  in  the  Impulse 
range  of  body  sprays. 

A  fresh,  fruity  floral,  it 
has  been  created  for  "the 
dynamic  woman  who 
possesses  a  strong  and 
determined  personality," 
say  Elida  Gibbs. 

Dynamique  is  the 
second  pan-European 
variant.  The  first,  launched 
last  year,  was  Free  Spirit 
which  has  been  the  most 
successful  in  the  brand's 
history  and  accounts  for 
30  per  cent  of  Impulse 
sales. 

The  new  variant  will 
receive  £3.3  million 
support.  A  televison 
campaign  starts  on  May  17 
and  there  will  be  a  further 
burst  in  late  Summer. 
Advertising  in  the  women's 
Press  runs  during  May  and 
June,  while  a  national 
cinema  campaign  runs 
through  the  Summer. 

Further  activity  includes 
a  Summer  "clam"  pack 
(two  products  in  a  plastic 
shell)  and  Christmas 
packs.  A  trial  size  (£0.59) 
is  available  for  the  launch. 

i7,lida  Gibbs  say  the  body 
market  is  static  in 
v      ne  terms,  but 
growing  steadily  in  value. 
Impul  .€  u  counts  for  half 
the  £34. 5m  market.  The 
On  Fire  variant  will  be 
withdrawn.  ir,!a4:ft  Gibbs. 
Tel:  071-486  1200. 


Chiffon  Sorbet 


Chiffon  Sorbet  is  the  latest 
fragrance  from  the  house 
of  Escada. 

A  fruity  floral,  it 
contains  notes  of 
blackcurrant,  plum, 
mango,  apple  and 
raspberry.  Heart  notes 
include  jasmine,  violet, 
rose,  fig  and  prune.  Base 
notes  include  amber, 


vanilla,  sandalwood  and 
cedar. 

The  bottle  is  the  shape 
of  an  elongated  heart  in 
frosted  blue  glass. 

Available  in  two  sizes  of 
eau  de  toilette,  it  will  retail 
at  £19.50  (30ml)  and 
£24.95  (50ml).  Kenneth 
Green  Associates.  Tel: 
0372  469222. 


GTV  Grampian 
B  Border 

BSkyB  British  Sky 
Broadcasting 
C  Central 

CTV  Channel  Islands 


C4  Channel  4 
U  Ulster 
G  Granada 
A  Anglia 
CAR  Carlton 
GMTV  Breakfast 


LWT  London  Weekend  Television 


STV  Scotland  (central) 
Y  Yorkshire 
HTV  Wales  &  West 
M  Meridian 
TT  Tyne  Tees 
w  Westcountry 


Aquafresh  toothpaste: 


All  areas 


Benylin: 


All  areas  except  G,  C4 


Belle  Color: 


All  areas  except  U,  GMTV 


Colgate  toothpaste: 


All  areas 


Cream  Silk: 


All  areas 


Endekay  gum: 


G,  C,  A,  M,  LWT,  C4 


Gillette  Series: 


areas  except  STV,  GMTV 


Hofels  garlic  pearles: 


G,  TT,Y 


Listerine: 


All  areas  except  LWT 


Nicorette  Patch  and  Gum: 


All  areas 


Once  Multi-Stylen 


C4,  BskyB 


Peaudouce: 


C4.  GMTV 


Ponds  Performance: 


All  areas 


Plax: 


All  areas 


Rapeze: 


STV,  B,  C,  C4 


Slim  Fast: 


All  areas 


Synergie  Bio-Contour  eye  gel: 


All  areas  except  U 


Timotei: 


areas 


Ultra  Togs: 


C4.  GMTV 


Widsom  Reflex: 


GMTV,  C4 


Wrigley's  Extra  &  Orbit: 


All  areas 


Fun  new  image  for 
Matey 


Matey  is  30  years  old,  and 
to  celebrate  the  brand  is 
being  relaunched  with  a 
new  bottle,  new  characters 
and  a  larger  size. 

The  new  look  Matey 
bottles  are  three 
dimensional  and  comprise 
four  characters:  Sailor, 
Mermaid,  OI lie  Octopus 
(with  colour  change 


formulation)  and  Pirate.  It  | 
is  anticipated  that  further 
characters  will  be 
introduced  at  a  later  stage, 
says  the  company. 

The  bottles  hold  500ml 
(£1.49)  of  bath  foam,  the 
formulation  of  which 
remains  unchanged.  Sara 
Lee  Household  &  Personal  I 
Care.  Tel:  0753  523971. 
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Worn  both  day  and  night  the  Nicotinell  patch  provides  sufficient 
blood  nicotine  levels  to  help  prevent  cigarette  craving 
...especially  first  thing  in  the  morning 


Nicotinell®  TTS  Prescribing  Information  Presentation 

Transdermal  therapeutic  system  containing  nicotine, 
available  in  3  sizes  (30,  20  and  10cm2)  releasing  21mg, 
14mg  and  7mg  of  nicotine  respectively  over  24  hours. 
Indication  Treatment  oi  nicotine  dependence,  as  an 
aid  to  smoking  cessation.  Dosage  Stop  smoking 
completely  when  starling  treatment.  Foi  those 
smoking  more  than  20  cigarettes  a  day,  treatment 
should  be  started  with  Nicotinell  TTS  30  once  daily. 
Those  smoking  less  should  start  with  Nicotinell  TTS  20 
once  daily.  Sizes  ot  30,  20  and  10cm-  permit  gradual 
withdrawal  oi  nicotine  replacement,  using  treatment 
periods  of  34  weeks  with  each  size.  Doses  above  30 
cm2  have  nol  been  evaluated.  The  treatment  is 
designed  to  be  used  continuously  foi  3  months  but 
not  beyond.  Howev  er,  ll  stjll  smoking  al  the-  end  of  the 
3  month  treatment  period,  furthei  treatment  may  be 
recommended  following  a  re-evaluation  ol  i In- 
patient's motivation.  Contra-indications  Non-smokers, 
occasional  smokers,  children  undei  18  years.  As  with 
smoking,  Nicotinell  is  contraindicated  dining 
pregnancy  and  breast  feeding,  and  in  acute 
myocardial  infarction,  unstable  angina  pectoris,  severe 


cardiac  arrhythmias,  recent  cerebrovascular  accident, 
skin  disease  preventing  patch  application  and  known 
hypersensitivity  to  nicotine.  Precautions  Hypertension, 
stable  angina  pectoris,  i  erebrovasc  ulai  disease, 
occlusive  peripheral  arterial  disease,  heart  failure, 
hyperthyroidism,  diabetes  mellitus,  renal  or  hepatic 
impairment,  peptic  ulcer.  Persistent  skin  reaction  to 
the  patch,  keep  out  oi  the  i  eac  h  ol  children  at  all 
times.  Side-effects  Smoking  cessation  causes  main 
withdrawal  symptoms.  Most  common  adverse  elleits 
directly  related  to  nicotine  patches  are  reaction  al 
application  sue  (usually  erythema  oi  pruritus)  and 
sleep  disturbance.  See  data  sheet  for  details.  Legal 
category  P  Packs  Nicotinell  TTS  10  (PL0001/0173) 
in  packs  of  7  patches,  tr  ade  price  £8.21,  28  patches, 
£32.83.  Nicotinell  TTS  20  (PL0001/0174)  in  packs  of 
7  patches  £8.64,  28  patches,  £34.56.  Nicotinell  ITS  30 
(PL0001  /  0175)  in  packs  of  7  patches  £9.07,  28 
patches.  £36.28.  ®  denotes  legistered  trademark.  Full 
prescribing  information  is  available  on  request  from 
Cieigv  Pharmaceuticals,  Wimblehurst  Road,  Horsham. 
West  Sussex,  RH12  4AB.  Telephone  (0403)  272827. 
Date  of  preparation  December  1992. 


Nicotinell 


transdermal  nicotine 

helps  to  overcome 
nicotine  addiction 


® 


Fybogel  Orange  as  never  expeij 


We  have  to  admit  it,  when  we  got  the  taste- 
test  results  we  were  amazed.  We  had  expected 
there  to  be  some  improvement,  but  not  quite 

this;  much. 


The  taste-tests  revealed  that  new 
formulation  Fybogel  Orange  was  not  only  thefl 
best-liked  flavoured  fibre  product  for  fruitine;  I  i 
aftertaste  and  drinkability,  but  also  the  best-lilj-f  3 
flavoured  fibre  product  overall.1 


FYBOGEL  PHARMACY  PRESCRIBING  INFORMATION  Indications:  Conditions  requiring  a  high  fibre  regimen.  Dosage  and  Administration:  (To  bel 

in  water)  Adults  and  children  over  12:  One  sachet  morning  and  evening.  Children  6-12  years:  Half  to  one  level  5ml  spoonful  depending  on  age  and  size,  mornill 
evening.  Children  under  6  years:   To  be  taken  only  on  medical  advice.  Contra-indications,  Warning,  etc:  Fybogel  is  contra-indicated  in  cases  of  intestinal  obstrl 


ed  before 

Needless  to  say  we're  delighted  with  the 
provements  and  we  expect  your  customers 

il  be  too.  And,  of  course,  you  can  still  rely  on  Regular  as  clockwork 


Mokel  Orange 

Ispaghula  Husk  BP  C7 


—  j  —  -  —j  j  —   J  — 

bogel  Orange  to  keep  your  customers  regul 
!»tomers. 


ar 


0 


Reckitt  &  Colman  Products  Limited 


polonic  atony.  Each  sachet  contains  3.5g  Ispaghula  husk  BP.  RSP  Price:  10  Sachets  £1.25,  Eire  79p.  PL  NO.;  Fybogel  0044/0041,  Irish  PA  27/2/1,  Fybogel  Orange 
/0068,  Irish  PA  27/2/2.  Reckitt  &  Colman  Products  Ltd.  Hull,  HUN  7DS,  from  whom  further  information  is  available.  Fybogel.  Fybogel  Orange,  and  the  sword  and 
'  .ire  trademarks  of  Reckitt  &  Colman  Products  Ltd    Reference:  1 .  Market  Research  Report,  R&C  Report  No.  9293;  Data  on  file,  1992 


Finesse  gets  stylish 
additions 


■J!  V"  RWttill 

jjg  Vf|1  HtfWtiJ 

■OBnwENmatfD 

KXlMnOVED 

FNESSE 

Kfc  IMPROVED 

[FTsESSE 

Hairspray 

°wa  moisturising 

Hairspray 

p"    "  ' 

Helene  Curtis  are 
launching  a  range  of 
Finesse  styling  products 
which  will  be  available  to 
the  trade  from  next 
month. 

The  Finesse  Styling 
Mousse  (250ml  £2.39)  and 
Pump  Hairsprays  (200ml 
£1.99)  are  formulated  with 
a  blend  of  natural 
moisturisers  and  holding 
agents.  They  hold  hair  and 
gently  condition  it, 
without  the  dryness  or 
stickiness  other  styling 


products  can  leave  behind, 
say  Helene  Curtis. 

The  products  are 
available  in  two  variants: 
Extra  Moisturising  for 
natural  hair  and  Permed 
or  Colour  Treated  with  UV 
filter  for  damaged  hair. 

The  slim-line  hairsprays 
are  formulated  with  fast 
drying  agents  which 
give  a  firm  hold.  The 
larger  size  mousse,  in 
natural  hold  and  firm 
hold,  features  a  micro 
diffuser  which  aerates  and 


shapes  the  mousse  to  give 
a  richer,  creamier  foam, 
say  Helene  Curtis. 

A  self-contained  counter 
unit  will  be  available  to  the 
trade,  comprising  separate, 
headed  compartments  for 
each  product,  backed  by  a 
full  colour  show  card  and 
featuring  the  model  from 
the  Finesse  television 
advertising  campaign. 

All  the  products  will  be 
available  in  50ml  trial  sizes 
from  June.  Helene  Curtis. 
Tel:  081-569  7550. 


Soft  &  Gentle  gets 
feminine  touch 


Soft  &  Gentle  is  being 
relaunched  with  new 
packaging  and  variant 
names. 

Designed  to  give  the 
brand  increased  feminine 
appeal,  the  logo  has  been 
changed  and  subtle  colour 
changes  made.  The  Soft 
Pink  variant  is  now  called 
Coral,  Cool  Blue  is  Lagoon 
and  Misty  Peach  is  Amber 
Mist.  After  Hours  remains 


the  same.  The  Coral 
variants  now  has  a  fresher 
and  longer  lasting 
fragrance. 

The  relaunch  is  being 
supported  by  a  £2  million 
campaign  including 
television  advertising  from 
May  and  Press  advertising 
in  women's  magazines 
throughout  the  Summer. 
Colgate-Palmolive.  Tel: 
048.3  302222. 


Ultrathon 
cream 
repels 
insects  for 
12  hours 

Ultrathon  is  a  new  insect 
repellent  cream  produced 
by  3M  Healthcare. 

The  cream  contains 
diethyltoluamide  (DEET) 
and  has  a  contolled  release 
formulation,  giving  up  to 
12  hours  protection  from 
insects.  It  is  also  water 
resistant. 

Ultrathon  comes  in 
59ml  tubes  (£2.49)  with  an 
introductory  point  of  sale 
kit  for  pharmacists, 
including  a  product 
dispensing  unit  which 
holds  12  units  plus 
consumers  leaflets. 

The  launch  of  Ultrathon 
cream  will  be  supported 
with  a  consumer  education 
campaign,  to  promote  the 
importance  of  taking 
preventive  measures 
against  mosquitos  when 
visiting  malaria  risk 
destinations.  3M 
Healthcare.  Tel:  0509 
611611. 


Purchases  of  the  Predictor  Dip  and  Read  test  will  come  with 
a  free  make-up  purse  (worth  £2.50)  in  colours  to  match  the 
packaging.  Chefaro  Proprietaries.  Tel:  0223  420956 


Savlon  on  TV 

Savlon  Dry  Spray  will  be 
supported  on  television 
with  a  new  campaign 
running  in  June  and  July, 
part  of  a  £1.5  million  spend 
on  the  brand.  Zyma 
Healthcare.  Tel:  0306 
742800. 

Combudoron 

Weleda's  Combudoron 
spray  is  on  special  offer  to 
the  trade  at  six  for  the  price 
of  five  (£5.35).  Weleda  Ltd. 
Tel:  0602  309319. 

Magmag  offer 

Magmag  feeding  cups  are 
on  special  offer,  with 
savings  of  up  to  20  per  cent 
for  consumers.  The  brand 
is  being  supported  by  a 
Press  campaign  in  parental 
magazines.  Caretime  Ltd. 
Tel:  081-964  0002. 

Dettox  support 

Dettox  anti -bacterial 
cleanser  is  being  supported 
by  a  £250,000  campaign  in 
the  parental  Press,  running 
from  April  to  September. 
Reckitt  &  Colman.  Tel: 
0482  26151. 

Carmex  in  tubes 

Carmex  lip  balm,  recently 
made  available  in  the  UK, 
now  comes  in  a  tube  with 
an  ease  on  applicator. 
Retailing  at  £1.95  each, 
Carmex  is  available  from 
Wong  Singh  Jones  Ltd. 
Tel:  071-221  1906. 

Mouth  rinse 

Numark  have  launched  an 
own-label  pre-brushing 
mouth  rinse.  Available  in 
regular  and  fresh  mint 
flavours,  it  retails  at  £1.29 
(250ml).  Numark 
Management  Ltd.  Tel: 
0827  69269. 

Right  number 

The  correct  phone  number 
for  Chlorella  Health  is 
071-240  4775,  and  not  as 
stated  in  last  week's  C&D. 

Slazenger  news 

Slazenger  Sport  will  be 
supported  by  an  £800,000 
advertising  spend 


throughout  the  Summer, 
including  sponsorship  of 
The  Slazenger  Sport 
Toiletries  Challenge  1993, 
an  not  as  stated  in  last 
week's  C&D. 

Autan  support 

Autan  is  being  supported 
with  a  £200,000  campaign, 
to  include  Press  advertising 
and  sampling  from  May 
until  September.  Scholl 
Consumer  Products.  Tel: 
0582  482929. 

Nippers  down 

Jackel  are  reducing  the 
prices  of  all  Pur  Nipper 
Gripper  bottles  with 
immediate  effect.  The  price 
of  the  250ml  plain  bottle  is 
down  to  £2.99  and  the  mini 
bottle  reduced  to  £2.35. 
Printed  bottles  are  reduced 
to  £3.49  (250ml)  and  £2.79. 
Jackel  International.  Tel: 
091-250  1864. 

Mam  sales 

Mam  have  appointed  The 
Miles  Group  as  sales 
brokers  for  their  baby 
products  range.  The  Miles 
Group.  Tel:  0484  852411. 

Issey  Miyake 

The  Issey  Miyake  fragrance 
L'Eau  d'Issey  is  now 
available  as  a  fragrance 
mist.  An  alcohol-free 
formula,  it  contains  7  per 
cent  fragrance.  It  will  retail 
at  £30  (150ml).  Kenneth 
Green  Associates.  Tel: 
0372  469222. 

New  look  Devils 

Stain  Devils  are  being 
repackaged  to  fall  in  line 
with  the  Stain  Salts  and 
Colour  Run  ranges.  The 
whole  Beckmann  range  will 
continue  to  be  advertised 
throughout  1993.  Dendron 
Ltd.  Tel:  0923  229251. 

FSC  support 

Health  and  Diet  Company 
are  launching  a  Press 
advertising  campaign  worth 
£250,000.  The  products 
included  will  be  FSC's 
Figure  Trim  8,  Waterfall 
and  Formula  Z.  Health  and 
Diet.  Tel:  0204  707420. 
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Share  the  beauty  of  success 


-  Europe's  leading  pharmacy  range  of 
premium  hypo-allergenic  skin  care 
and  beauty  products. 

-  Nationwide  programme  of  sales  and 
product  training  for  yon  and  your 
stall  run  by  pharmacists  and  beauty 
therapists. 

-  Exciting  staff  incentives. 

-  National  and  regional  advertising. 

_  Heavyweight  I'K  campaigns  and 
quality  POS  material. 

-  Endorsed  and  recommended  by  the 
medical  profession. 

-  Special  account  opening  package. 

To  stock  the  pharmacy  range  that  is  not 
in  grocery  or  drugstore  distribution, 
please  contact  Jim  Hall.  Sales  Manager 
on  0372  749223. 


HYPO-AttERGENIC* 
WITHOUT  PERFUME. 


"Formulated  i 


,•-,<•  l!„-  risk  of  al 


jLaboratoires  RoC  (U.K. )  Ltd..  Tin-  Kirkgate. 
p/31  Church  Street.  Epsom.  Surrey  KT]  7  4PF. 


'It, hi 
tli'i.l 


New  feeding  aids 


Mam's  feeding  equipment 
range  has  been  extended 
with  four  cutlery  sets. 

The  baby  weaning  set 
(£3.45)  comprises  a  bowl 
and  feeding  spoon  for  use 
with  babies  from  16  weeks 
The  bowl  has  two 
compartments  and  a 
thumb  rest  for  easier  grip. 
It  comes  in  two  colours. 

A  Starters  spoon  and 
fork  set  for  toddlers  aged 
one  to  three  years  (£3.45) 
is  available  in  two  shades. 
The  Training  knife  and 


fork  set  is  for  children 
aged  from  three  upwards 
(£3.45).  A  stainless  steel 
and  plastic  training  spoon 
(£2.05)  is  available  for 
children  over  three. 

Mam  have  also 
introduced  a  spill-proof 
drinking  cup  (£2.95).  It 
features  a  twist  and  seal 
top  and  the  spout  will  only 
release  liquid  when 
sucked.  There  is  a  choice 
of  three  colours,  decorated 
with  motifs.  Mam  Ltd.  Tel: 
021-459  4304. 


Spring  beauty  offer 


For  Spring  Givenchy  are 
offering  three  Swisscare 
body  products  in  a 
presentation  pouch  for 
£40.  The  offer  runs  from 
May  3  until  May  29. 


Products  included  are 
Perfect  Exfoliating  body 
care,  Firming  Gel  body 
care  and  Moisture  Bath 
body  care.  Givenchv.  Tel: 
0932  245111. 


Discreet 
service 

Unichem  have  introduced 
an  incontinence  leaflet 
with  a  tear-off  order  form 
for  incontinence  products. 

The  leaflet  contains  an 
introduction  to  the  types 
and  causes  of  incontinence 
plus  self-help  tips.  It 
comes  in  packs  of  75  in  a 
counter  top  dispenser, 
available  to  pharmacists 
who  order  five  or  more 
packs  of  Unichem 
incontinence  products. 

The  offer  runs  during 
April  and  includes  a  10  per 
cent  discount  off  trade 
price.  Unichem.  Tel: 
081-391  2323. 


Dairy-free 
spread 

Granovita  have  extended 
their  range  of  specialist 
foods  with  the  addition  of 
a  lactose-free  non-hydrog- 
enated  low  fat  spread, 
enriched  with  calcium  and 
vitamin  B12. 

Free  from  animal  fats,  it 
is  suitable  for  vegetarians 
and  vegans.  It  retails  at 
£1.07  (500g  tub).  It  has  a 
six  month  shelf-life  and 
comes  in  cases  of  12 
(£9.63).  Granovita  Ltd. 
Tel:  0933  272440. 


New  look  for  Savlon 
Skin 


Dry 


The  Savlon  Dry  Skin  range 
has  been  relaunched  with 
new  packaging  and 
consumer  offers. 

The  two  cream  packs 
will  feature  cash-back 
offers  of  50p  on  the  50g 
tube  and  £1  on  the  125g 
tub.  The  150ml  bath  oil 
will  feature  a  free  hand 


loofah  banded  to  the  pack. 

The  brand  will  be 
supported  by  a  Press 
campaign  in  women's 
magazines. 

Pharmacists  will  receive 
a  £10  cheque  from  Zyma 
for  all  orders  of  three  cases 
or  more.  Zyma  Healthcare. 
Tel:  0306  742800. 


Pampers  get  Trainers 


To  ease  the  transition  from 
nappies  to  pants,  Procter 
&  Gamble  are  introducing 
Pampers  Trainers. 

On  test  market  in 
Northern  Ireland  and 
Holland,  Trainers  look  and 
feel  like  pants,  but  are 


absorbent  like  a  nappy.  For 
children  aged  18-36 
months.  Trainers  have  a 
stretch  waistband  and  side 
panels  and  are  easily 
removed.  Procter  & 
Gamble.  Tel:  091-279 
2000. 


'Insult'  offer 
prompts  call  for 
Society  to  act 

After  the  publication  last  week 
of  the  offered  remuneration 
package,  I  wonder  how  low  the 
profession  has  sunk  in  the 
Government's  eyes,  to  be  made 
such  an  insulting  offer.  This 
must  be  a  result  of  an  absence 
of  direction  from  the  Royal 
Pharmaceutical  Society  and  an 
awareness  of  the  lack  of  unity 
between  the  various 
Pharmaceutical  Services 
Negotiating  Committee  factions. 

"But  remuneration  is  not  our 
responsibility  —  there  is 
nothing  in  the  Code  of  Ethics 
which  is  being  contravened!"  I 
believe  this  will  be  the  cry  from 
Lambeth.  But  then  neither  was 
there  any  breach  of  our  sacred 
Code  over  the  pilferage  of 
nursing  homes  by  multiples,  or 
the  attempt  to  take  over 
collection  and  delivery  services 
from  surgeries,  to  mention  but 
two  issues  of  the  recent  past. 

Mo,  of  course  there  was  no 
breach  of  the  Code  of  Ethics.  Do 
the*   .  it  realise  that  large 
contp  nies  have  specialist 
personnel  looking  for  loopholes 
in  regulations  which  can  be 
legitimately  used?  When  will  the 
RPSGB  cease  to  be  led  and 


become  a  leader.  If  it  is  unable 
to  make  the  above  problems  its 
business,  then  heaven  help  us. 

Then  to  the  problems  of 
PSNC.  In  all  fairness  we  must 
realise  that  rationalisation  must 
come.  However,  we  also  have  to 
accept  that  negotiation  does  not 
really  take  place.  We  may 
posture  and  attempt  to  make 
political  points,  but  as  far  as  I 
can  see  the  DoH  talks  and  we 
have  to  listen.  Oh,  to  be 
regarded  as  highly  as  doctors! 
They  shout  and  the  DoH  runs. 

I  firmly  believe  that  a  way  has 
to  be  found  to  present  a  truly 
united  front  —  multiple  and 
independent.  If  not,  then  what 
will  the  next  threshold  be  to 
give  the  required  pharmacy 
reduction  —  2,100,  2,500? 
Government  budgets  will  be  met 
come  what  may. 

Surely  the  problem  of 
payment  must  in  some  way  be  a 
starting  point  to  finding  the  way 
to  unanimity.  We  must  appear 
to  be  united:  the  alternative  is 
the  road  to  the  demise  of 
pharmacy  as  we  know  it.  After 
the  news  of  the  offer  businesses 
dispensing  less  than  1,000  items 
have  become  unsaleable.  How 
many  pensions  have  been 
decimated  as  a  result? 

I  fear  that  this  total  absence 
of  any  form  of  leadership  by 


RPSGB  in  most  matters  outside 
of  academia,  coupled  with  our 
traditional  battle  of  multiple  v 
independent,  is  playing  straight 
into  the  Government's  hands. 
Some  may  be  gravely  concerned 
that  the  pharmacy  degree  needs 
lengthening  or  its  content 
revising,  but  failure  to  provide 
secure  employment  will  soon 
make  pharmacy  about  as  useful 
a  degree  as  Serbo-Croat! 

Can  we  not  create  a  united 
leadership  for  our  profession? 
One  committed  to  the  future  of 
retail  pharmacy.  Then  at  least 
those  discussing  our 
remuneration  will  be  in  a 
position  to  truly  negotiate.  How 
are  we  to  achieve  this?  Can  the 
National  Pharmaceutical 
Association  become  involved?  As 
a  third  party  maybe  it  can  create 
a  common,  uniting  ground. 

The  newly  created  leadership 
could  prove  well-balanced.  On 
the  one  side  a  negotiating  team 
with  strength,  on  the  other,  a 
respected  body  of  thinkers, 
while  in  the  middle,  an  active 
and  practical  organisation  which 
could  create  a  sense  of  respect 
in  professional  circles. 

A  dream?  I  hope  not. 


G  Batten 

Liverpool 


Contract  —  with  or 
without  clout? 

Regarding  the  "no  industrial 
clout"  referred  to  in  your 
editorial  (C&D  March  20,  p483) 
what  would  be  the  effect  of  an 
imposition  from  April  1  of  a 
unilateral  declaration  from 
contractors  that  seven  days 
maximum  supply  would  be 
dispensed  against  all  EPIO's, 
without  exception,  until  an 
acceptable  contract  settlement 
has  been  reached  with  DoH? 

If  this  action  was  endorsed  by 
PSNC,  then  said  body  (National 
Prescription  Research  Centre 
included)  could  inform  the 
Prescription  Pricing  Authority 
of  "its"  (ie.  "our")  policy  in  one 
single,  and  very  large  script 
endorsement  namely  "please  pay 
seven  days  supply  only  until 
further  notice." 

The  word  "contract"  implies 
freedom  of  choice  in  an 
arrangement  freely  entered  by 
both  parties.  The  exercise  of  this 
freedom  is  open  to  everyone, 
regardless  of  "clout". 

"Take  it  or  leave  it "  from 
either  side  of  a  contract  just  will 
not  do. 


Anthony  Boyle 

Liverpool 
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Time  PSNC  was  made 

ountable  to  all 


The  Pharmaceutical  Services 
Negotiating  Committee  is 
becoming  an  organisation  that 
has  no  courage  or 
self-confidence.  I  believe  it  is 
time  that  the  Committee  is 
made  more  directly  accountable 
to  all  contractors. 

What  we  need  in  pharmacy  is 
truly  strong  and  demonstrable 
leadership  which  can  take  us 
into  a  prosperous  and  more 
professionally  fulfilling  future. 
However,  such  leadership  has  to 
come  not  only  from  the  PSNC, 
but  also  from  the  Royal 
Pharmaceutical  Society  and  the 
National  Pharmaceutical 
Association. 

According  to  PSNC's 
constitution,  the  primary 
function  of  the  Committee  is  to 
secure  pharmacy  contractors 
proper  remuneration  and 
contract  terms  for  the  services 
they  provide  to  the  NHS. 

Furthermore,  the  Committee 
has  to  respect,  protect  and 
serve  the  interests  of  all  NHS 
pharmacy  contractors  in 
England  and  Wales  regardless 
of  the  number  of  items  they 
dispense  each  month. 

PSNC  for  all? 

But  does  PSNC  really  represent 
and  protect  all  pharmacy 
contractors?  The  message 
coming  from  the  Committee  is 
that  they  are  no  longer  able  to 
do  that.  Chairman  David  Sharpe 
is  on  record  as  saying  that  to  be 
eligible  for  the  professional 
allowance  due  to  be  introduced 
in  April,  contractors  must 
dispense  1,000  items  a  month 

Proprietor  community  pharmacist  and  former  Council  member 
Ashwin  Tanna  reflects  on  the  Government's  attempt  to  revise  the 

way  in  which  pharmacy  contractors  in  England  and  Wales  are 
remunerated  for  NHS  work;  also,  he  suggests  how  the  professional 
bodies  should  respond.  In  particular  he  is  critical  of  the  role  of  the 
Pharmaceutical  Services  Negotiating  Committee,  but  also  looks  at 
the  National  Pharmaceutical  Association's  stance  and  that  of  the 
Royal  Pharmaceutical  Society.  This  article  was  written  before  the 
Department  of  Health  made  their  pay  offer  for  1993-94  last  week 


or  be  1km  from  the  nearest 
pharmacy.  Again,  at  a  recent 
Local  Pharmaceutical 
Committee  Conference  on 
February  22,  Mr  Sharpe  said 
PSNC  was  adamant  that  the 
minimum  number  of 
prescriptions  that  would  have 
to  be  dispensed  in  order  to  gain 
a  professional  allowance  should 
not  rise  above  1,000  items  per 
month. 

Why  did  the  Committee 
members  on  PSNC  fix  on  the 
practice  allowance  entry  point 
of  1,000  items  a  month?  What 


could  PSNC  do  if  the 
Department  was  to  suggest 
that  before  the  professional 
allowance  is  given,  at  least 
1,500,  or  even  2,000  scripts 
should  be  dispensed  each 
month? 

The  Department  knows  that 
PSNC  has  no  clout,  and  cannot 
take  it  on  as  effectively  as  it 
would  like.  Since  PSNC's  judicial 
review  application  was 
dismissed  last  year  PSNC  and 
contractors  have  had  no  real 
recourse  to  the  Pharmacy 
Review  Panel;  apparently 


because  PSNC  failed  to  lodge  an 
appeal  when  the  DoH  threw 
out  the  cost-plus  contract  in 
1991. 

Why  has  PSNC  tacitly 
accepted  a  threshold  of  1,000? 
If  anything  over  1,000  is  not 
acceptable,  then  any  number 
should  not  be  acceptable.  If 
that  is  not  selling  contractors 
down  the  river  then  I  do  not 
know  what  is! 

PSNC's  audacity? 

In  fact  PSNC  has  the  audacity  to 
take  the  levies  from  all 
contractors  regardless  of  the 
number  of  items  they  dispense 
—  and  now  they  are  lining 
those  contractors  up  for 
bankruptcy  "like  lambs  to  the 
slaughter",  without  mentioning 
any  form  of  compensation. 

It  is  indefensible,  incon- 
ceivable, and  despicable  of 
PSNC  to  "agree"  with  the 
Department  a  threshold  level 
for  the  payment  of  the  practice 
allowance  to  contractors. 

The  practice  allowance  must 
be  paid  to  contractors  on  a  pro 

Continued  on  p558 
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Each  year  TV  advertising  has  an  amazing  effect 
on  Oxy  sales.  In  1992  when  Oxy  was  on  TV,  sales 
of  Oxy  10  increased  by  67%#. 

This  year  Oxy's  on  TV  in  April  and  May,  and  we 
predict  that  once  again  sales  will  go  Wild! 
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Continued  from  p556 
rata  basis  since  their  role  is  not 
just  the  dispensing  of  prescrip- 
tions. We  are  able  to  offer: 
advice,  counselling  on  common 
ailments,  health  education, 
health  promotion,  diagnostic 
testing  services,  and  a  wide 
range  of  over-the-counter 
medicines. 

Mo  cost 

All  these  services  are  provided 
at  no  cost  to  the  Exchequer  and 
without  an  appointment 
system. 

Even  Health  secretary  Virginia 
Bottomley  —  at  the  PSNC 
annual  dinner  —  acknowledged 
that  community  pharmacy 
would  continue  to  be  an 
exciting  profession  to  work  in, 
because  to  achieve  the  aims 
stated  in  the  "Health  of  the 
Nation"  White  Paper,  the 
Government  would  continue  to 
need  the  vital  contribution, 
commitment  and  expertise  of 
community  pharmacists. 

A  earlier  helpful  payment  to 
small  contractors  was  the 
setting  up,  in  1980,  of  the  Basic 
Practice  Allowance;  new 
pharmacies  opening  within  1km 
of  an  existing  pharmacy  were 
not  eligible  for  this  allowance, 
which  was  intended  to 
discriminate  between 
contractors  in  respect  of 
location. 

Nuffield  loading... 

Even  the  Nuffield  Report  did 
not  agree  that,  as  a 
consequence  of  abolishing  the 
BPA,  NHS  remunerations  should 


be  loaded  even  more  heavily  in 
respect  of  number  of 
prescriptions  dispensed.  Such  a 
thing  would  have  been,  and 
still  is,  a  totally  retrograde  step. 

Nuffield  further  stated  that 
NHS  remuneration  should 
"reflect  the  objectives  of  the 
negotiators". 

Those  objectives  should  be  to 
promote  a  shift  in  the  way  in 
which  pharmacists  use  their 
own  time,  and  to  support  them 
in  the  exercise  of  their 
professional  role. 

Such  objectives  are  not  served 
by  a  system  which  requires 
that  the  whole  of  a 
pharmacy's  fee  is  to  be  paid 
by  reference  to  the 
prescription  dispensed. 

Constitutional 

Turning  to  the  written 
constitution  of  PSNC;  it  is  totally 
undemocratic,  since 
amendments  to  it  cannot  be 
made  unless  they  are  ratified  by 
a  two  thirds  majority  of  those 
present  at  a  properly  convened 
meeting  of  the  Committee. 

However,  only  local 
pharmaceutical  committee 
representatives  can  attend  such 
a  meeting. 

No  "ordinary  contractors" 
from  England  and  Wales  can 
attend,  and  so  they  do  not  have 
a  vote  on  any  issue.  Their  only 
recourse  is  to  make  sure  they 
elect  the  right  LPC 
representative  in  the  first  place, 
and  lobby  him  or  her 
accordingly. 

Furthermore,  only  an  LPC  can 
call  a  special  conference, 


provided  a  total  of  not  less  than 
25  LPCs  put  their  name  to  the 
request. 

Members  of  both  the  RPSGB 
and  the  NPA  can  call  special  or 
extraordinary  general  meetings, 
although  again,  they  have  to 
get  the  requisite  support  from 
their  peers. 

Because  the  PSNC 
constitution  does  not  allow 
contractors  to  call  special 
meetings  directly,  it  is  far  more 
difficult  for  any  contractor, 
small  or  otherwise,  to  instigate 
any  constitutional  change. 

Time  of  unrest 

In  this  time  of  unrest  over  the 
impending  new  financial 
pressures  that  small  contractors 
can  expect  following  the 
changes  in  the  structure  of  NHS 
pharmacy  contractors  pay,  and 
the  punitive  cash  constraints 
widely  anticipated  by  PSNC, 
should  not  contractors  also 
expect  support  and  loyalty  from 
the  RPSGB  and  the  NPA? 

According  to  the  Society's 
Charter,  one  of  its  objectives  is: 
"...  to  maintain  the  honour  and 
safeguard  and  promote  the 
interest  in  their  exercise  of  the 
profession  of  pharmacy." 

Also  the  NPA's  Memorandum 
of  Articles  states  that  the 
principal  object  of  the 
Association  shall  be:  "To  act 
generally  as  an  organisation 
representative  of  retail 
pharmacists  in  all  matters 
connected  with  the  retail 
pharmacy,  and  in  particular  to 
do  so  in  matters  concerning  any 
enactment  or  other  legislation 


which  in  any  way  regulates  or 
relates  to  NHS  or  National 
Insurance,  or  otherwise  affects 
retail  pharmacists,  and  in  its 
capacity  as  such  an  organisation 
as  aforesaid,  to  conduct 
negotiations  and  enter  into 
agreement  with,  and  to  advise 
and  liaise  with  any  council, 
board,  department,  committee, 
association  or  other  body, 
organisation  or  person." 

Furthermore,  one  of  the 
NPA's  principal  objects  is  that  it 
shall  following  ancillary  objects 
and  powers,  that  is  to  say  to 
institute,  promote,  support, 
oppose,  consider  and  criticise 
legislative,  administrative  and 
other  measures  or  proceedings 
affecting  or  likely  to  affect 
retail  pharmacists. 

NPA/RPSGB  aid 

The  Society  and  the  NPA  should 
come  out  very  strongly  in 
support  of  protecting  all  the 
contractors,  regardless  of  the 
number  of  prescriptions  they 
dispense. 

If  financial  attrition  is  applied 
then  the  Department  will  only 
leave  the  larger  pharmacies  or 
multiples  to  survive  and  deprive 
the  community  of  their  local 
pharmacies. 

To  sum  up:  all  three 
professional  bodies  must  get 
their  acts  together  and 
convince  the  Minister  to  make 
another  U-turn  in  policy!  After 
all,  the  present  Government  has 
made  a  lot  of  U-turns  so  far. 
Why  should  we  allow  it  to 
move  the  pharmacy  pay  goal 
posts  now? 


fflsS^r  "Homoeopathy? 
VjS-  Weleda  give  you  every 
^support,  including  training.' 

Uday  Thaekrar,  M.R.  Pharm.  S. 


SEE  US 
ON  STAND 
110/117 
AT  HELFEX 


Weleda  offer: 

■  The  widest  range  of  OTC 
homoeopathies  in  the  UK. 
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for 
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Menopace,  Premence  and 
Osteocare  form  a  range  of  highly 
effective  OTC  supplements  for 
women.  With  an  extended 
£500,000  press  advertising 
campaign  now  running,  they're 
already  in  demand. 
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When  can  broken  bulk  be  claimed  on 
individual  ingredients  in  an 
extemporaneously  prepared  medicine  —  or 
can  it  be  claimed  at  all?  The  Pharmaceutical 
Services  Negotiating  Committee  unravels 
yet  another  Drug  Tariff  conundrum 


Category  E  item  provided  that 
the  ingredient  itself  is  not 
included  in  Category  A. 
Therefore,  claims  may  be  made 
on  items  in  Categories  B,  C  and 
S. 

2.  Despite  two  bottles  being 
supplied  only  one  container 
allowance  of  6.5p  is  paid. 

A  container  allowance  is  paid 
for  every  prescription  item 
regardless  of  whether  or  not  a 
container  was  supplied,  for 
example,  bandages,  OPs  etc. 

3.  One  professional  fee  will  be 
paid  plus  an  extemporaneous 
dispensing  fee  and  an 
additional  bottle  fee  (Drug 
Tariff  Part  IMA  1,  2A(i)  and  D). 


The  mixture  is  included  in 
irug  Tariff  Part  VIII  Category  E. 
an  the  pharmacist  claim 
roken  Bulk  on  an  individual 
lgredient? 

2  x  150ml  has  been  ordered, 
tow  many  container 

lowances  will  be  paid? 

How  many  fees  will  be  paid 
x  this  prescription? 


The  pharmacist  may  claim 
roken  Bulk  (and  Out  of  Pocket 
xpenses  if  required)  on  an 
igredient  included  in  a 
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pact  and 
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II  l&  ore  ancl  more  customers  are  turning  to  safe, 

effective  herbal  treatment  for  everyday  ailments 
and  conditions  ...  often  on  the  advice  of  their  own 
doctor  ....and  more  and  more  pharmacists  are  stocking 
Potter's  licensed  herbal  medicines  to  meet  the  demand. 


A  great  new  way  to 
.  try  our  licensed 
herbal  medicines! 


But  customers  are  sometimes  reluctant  to 
try  a  full-size  pack,  however  good  the  product 
-  which  is  why  we  have  designed  this  special 
'starter'  display  tray  to  introduce  the  top- 
selling  Potter's  taPlet  range. 

JUST    LOOK  AT 

whais  on  offer! 

#6x4  starter  packs  of  our  Pest-selling  tablets, 
plus  attractive  counter-top  display,  for  only 
£40.52  (ex  VAT ) 

•  Each  product  carefully  sized  to  provide  an 
effective  trial  course 

•  All  licensed  medicines  (Department  of  Health 
PL  number  on  every  pack) 

O  Backed  by  £200,000  full-colour  national 
advertising  and  POS  campaign 

•  A  gentler  alternative  to  chemical  drugs  - 
important  to  customers  worried  about  addiction 
problems  or  side  effects 


H  otter  _ 

HERBAL  MEDICINES 


O  Made  from 
renewable  resources  -  a 
'greener'  form  of  treatment 
O  Full  professional  and  technical  support  - 
including  detailed  product  literature  for 
the  pharmacist  and  staff 

Our  new  tray  certainly  provides  a  cost- 
effective  entry  point  for  the  pharmacy  into  the 
fast-growing  -  and  profitable  -  herbal  medicines 
market.  And  once  your  customers  have  tried 
our  gentle,  effective  herbal  medicines,  we  are 
confident  they  will  return  to  buy  the  full-sized 
packs  that  are  already  established  favourites. 


Potters 


HERBAL  MEDICINES 
Leyland  Mill  Lane,  Wigan, 
Lanes  WN1  2SB.  Tel:  0942  34761 
Fax:  0942  820255 
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In  today's  economic  climate,  competition  for  business 
has  never  been  keener,  or  come  from  so  many  different  sources  - 
with  High  Street  multiples  and  out-of-town  shopping  centres 
all  vying  for  your  valuable  customers. 

Let's  face  it,  you  need  all  the  help  you  can  get.  And  no-one 
gives  you  more  than  UniChem. 

Which  is  why  so  many  independent  pharmacies  have 
)  welcomed  our  unique  range  of  services  with  open  arms. 

Just  say  the  word,  and  it's  all  yours. 


\RTNERSHIP  PROGRAMME 
BIGGER  AND  BETTER 
THAN  EVER  FOR  1993. " 


The  UniChem  Partnership  Programme 
was  created  with  just  one  simple  aim:  to  bring 
you  more  business. 

It's  proved  such  a  phenomenal  success, 
we've  expanded  and  extended  it  for  1993. 

There's  a  brand  new  section  on 
Professional  Services,  including  low-cost 
personalised  leaflets  for  local  door-to-door 
distribution  (which  we  can  also  arrange  for 
you).  And  attention-grabbing  in-store  p.o.s. 
detailing  the  services  you  offer. 

To  extend  your  links  with  the  local 
community,  there's  our  new  Nursing  Home 
Service,  to  help  you  secure  repeat  prescriptions. 

We've  also  increased  the  range  and 
frequency  of  our  national  consumer  promotions. 

And  we've  launched  two  terrific  titles: 


"Partnership  ^^^^  News?  a  regular  news- 
letter to  keep  ^you  in  touch  with  the  very 
latest  services  and  promotions. 

And  "Healthy  Times','  a  free  colour 
consumer  magazine  that  guarantees  all  your 
customers  a  good,  lively  read  (plus  plenty  of 
competitions  and  coupons  to  bring  them  back 
through  your  door). 


UniChem.  The  b 


to  help  your 

THEN  THERE  ARE  THE  

SPECIAL  PRIVILEGES  OF 
BEING  A  GOLDPARTNER. 

We've  led  the  field  for  many  years.  But  we've 
never  offered  you  anything  as  exciting  and  important 
as  this. 

It's  called  Goldpartners.  And  already  1500 
independent  pharmacies  have  joined  this  new 


and  exclusive  club. 

It's  our  way  of  giving  more  of  a  helping  hand  to 
those  intent  on  aiming  higher,  and  targeting  even 
greater  profits. 

Join  them,  and  you'll  enjoy,  amongst  other 
benefits: 

•  O.T.C.  offers  at  preferential 
discounts. 

•  National  consumer 
promotions  and  door-to 
door  leaflet  distribution 

•  Seasonal  themed  promotions 
with  full  p.o.s.  support 


Monthly  Own  Brand 
multi-buy  promotions. 
Tailormade  Professional  Services  leaflet. 
Hotline  telephone  number  featured  in  all  consumer 
press  advertising. 


Go  for  it.  Go  for  Gold! 


jest  package  of  all, 
|i  ess  grow. 


OUR  NEW  CONTACT  LENS 
CARE  RANGE  WILL  SEE 
YOU  EVEN  BUSIER. 


We're  totally  committed  to  the  expansion  of  our 
own  brand  range  of  products. 

Hardly  surprising,  then,  that  we've  cast  our  eyes 
on  a  rapidly  growing  market. 

Within  the  next  2  years,  around  3  million  people 


lg  contact  lenses.  That  makes  them 
customers  indeed,  because  they  all 

need  a  regular  supply  of  solutions. 

UniChem's  own  brand 
Contact  Lens  Care  Range  offers  a 
whole  month's  supply  at  a  price 
fully  20%  lower  than  any  other 
major  brand.  And  an  introductory 
R.S.P.  of  just  £9.99  that's  equally 
eye-catching. 

Get  the 
new  range  on  to 
your  shelves. 
And  see  how 
quickly  new 
profits  pull 
sharply  into 
focus. 


AND  WE  CAN  HELP 
YOU  MAKE  IT 
BIG  IN  PICTURES. 


What's*  the  biggest  name  in  the  world 
of  film?  Correct  -  it's  Kodak. 

It's  the  name  that  has  already  acted  as 
a  prompt  for  well  over  1400  independent 
pharmacies  to  snap  up  the  new  UniChem/Kodak 


developing  and  processing  service. 

And  the  one  name  guaranteed  to  bring  the  I 
customers  in,  for  an  unrivalled  quality  service.  I 

But  we're  not  just  offering  you  famous 
name  processing.  It's  fast,  too  -  just  24  hours. 
And  at  extremely  competitive  prices. 

Within  7  days  of  receiving  your  application,  I 
we'll  provide  and  install  all  the  eye-catching 
window  displays,  posters  and  point-of-sale  you'll 
need  to  get  you  up  and  running. 

Then  it's  Action'.  And  a  nice  big  smile  for  the 
camera. 

If  you  re  looking  to  open  up  your 
business,  contact  UniChem  now. 
And  watch  your  business  grow. 


@#  UniChem 

PHOTO 


UniChem 


HELPING  YOU  BUILD  YOUR  BUSINESS  THROUGHOUT  THE  YEAR. 


UniChem  PLC.  UniChem  House,  Cox  Une,  Chessington.  Surrey  KTQ  1SN  Tel:  081-391  2323. 


News!  Germany 


Prescribing  chaos  sees  pharmacy 
turnover  plummet  25pc  or  more 


At  the  end  of  last  year,  incensed  at  Health 
Minister  Seehofer's  health  reforms,  (C&D 
October  17,  1992),  some  Stuttgart  doctors 
put  small  stickers  on  prescriptions  showing 
a  photograph  of  Seehofer  and  quoting 
him:  "Doctors  prescribe  too  much",  to 
which  they  had  added:  "From  1993  that 
will  change". 

It  was  never  made  clear  whether  this  was 
a  message  for  the  pharmacist,  the  patient 
or  both,  but  it  must  rank  as  one  of  the 
greatest  understatements  in  the  history  of 
German  health  care. 

The  situation  in  the  first  few  weeks  of 
1993  could  truly  be  described  as  chaotic. 
Initial  figures  show  a  drop  in  pharmacy 
turnover  of  25-65  per  cent,  with  a  25  per 
cent  average  fall  in  value  of  a  prescription. 

Lack  of  clear  guidelines,  misleading  and 
sometimes  wrong  information  from  some 
health  insurance  schemes  to  doctors,  has 
led  to  an  overreaction  by  many  prescribers 
worried  that  if  they  exceeded  a  "drugs 
budget"  they  would  be  out  of  pocket. 

There  has  been  a  massive  move  from 
original  preparations  and  high  and  medium 
priced  generics  to  simply  the  cheapest  on  a 
computer  list,  or  outdated  forms  of 
treatment  if  these  are  cheaper. 

This  panic  response  by  some  doctors  has 
posed  enormous  and  largely  unexpected 
stock  problems  for  pharmacists  and 
wholesalers  faced  with  ever-changing 
demands  for  obscure,  hitherto  rarely 
requested  generics. 

Horror  stories  have  reached  the  Press  of 
patients  receiving  letters  from  their  doctors 
saying  they  would  be  removed  from  the 
GP's  list  because  records  showed  they  were 
in  the  top  ten  most  expensive  to  treat! 

Pharmacists  have  noticed  a  sharp  rise  in 
private  prescriptions.  For  example,  an 
asthma  patient  was  told  his  Berotec  spray 
could  no  longer  be  prescribed  as  otherwise 
the  prescriber's  drugs  budget  would  be 
exceeded.  However  a  private  prescription 
would  be  available. 

What  the  GP  did  not  realise  was  that  this 
ploy  is  ineffective  as  many  patients  then 
present  private  scripts  to  their  insurers  for 
reimbursement  and  the  cost  is  eventually 
debited  to  the  prescriber's  budget. 
However,  doctors  are  soon  to  be  issued 
with  rubber  stamps  with  which  to  mark 
prescriptions  to  stop  this  practice. 

Bewildered  patients  have  been 
confronted  with  sudden  changes  in  their 
treatment.  For  example,  a  patient  with 
hypertension  and  congestive  heart  failure 
refractory  to  other  drugs  was  switched 
from  enalapril  (monthly  cost  in  Germany 
about  £24)  back  to  the  previously  tried  and 
ineffective  atenolol,  hydrochlorothiazide 
and  amiloride,  costing  half  as  much. 

Another  patient  requiring  a  repeat 
prescription  for  Zantac  was  told  this  could 
nc        er  be  prescribed  and  was  advised  to 
buy  h;  drotalcite  from  his  pharmacist 
instead. 

It  WcS  also  reported  that  patients  with 
diseases  requiring  expensive  drugs  were 
needlessly  referred  back  to  specialists  in  the 
forlorn  and  misguided  hope  that  they 
would  take  over  the  costs  of  treatment. 

Faced  with  enormous  public  criticism,  the 
federal  and  regional  associations  of  GPs 
have  issued  a  series  of  conflicting  and 
confusing  instructions  to  docotrs  that  have 


merely  made  matters  even  more  uncertain. 

Minister  Seehofer,  while  claiming  the 
huge  savings  provided  ample  evidence  of 
previously  spendthrift  prescribing,  has  had 
to  urge  doctors  not  to  stop  essential 
treatment,  and  the  health  insurance 
schemes  have  warned  doctors  against 
putting  patients  at  risk. 

Dental  treatment  has  also  been  affected, 
as  some  dentists  have  only  agreed  to 
undertake  fillings  on  a  private  patient  basis 
because  the  health  schemes  now  demand  a 
two  year  guarantee  on  those  covered  by 
their  insurance. 

At  the  centre  of  the  dispute  is  the 
inevitably  disputed  amount  of  savings 
which  have  to  be  made  by  doctors  to  meet 
recently  announced  drug  spending  targets. 


Insurance  to  be 
reviewed 

Scarcely  had  the  ink  dried  on  the 
Government's  latest  reforms  than  Minister 
Seehofer  announced  a  major  review  of  the 
health  insurance  system  to  look  at  the 
balance  between  the  principle  of  social 
solidarity  and  individual  responsibility  for 
its  funding  well  into  the  next  century. 

A  committee  of  four  economists  and  four 
experts  from  the  field  of  medicine  is  to 
report  by  the  end  of  1994.  No  further 
changes  are  planned  before  that  time. 

The  committee  is  to  consider  the  financial 
basis  of  health  care  funding  —  whether  to 
continue  on  an  insurance  basis  or  whether 
to  introduce  an  element  of  tax  revenue  — 
the  range  of  cover  to  be  provided  and  how 
preventative  health  care  can  be  incorporated. 

Seehofer  has  insisted  that  he  has  no 
secret  plan  and  will  await  the  findings  of 
the  report.  He  has  also  assured  the  health 
care  professions  and  representatives  of 
patient  groups,  the  health  insurance 
schemes  and  the  drugs  industry,  that  all 
views  will  be  taken  into  account. 


These  reports  come  from  a  correspondent 
with  acknowledgements  to  the  German 
pharmaceutical  Press:  Deutsche  Apotheker 
Zeitung and  Pharmaceutische Zeitung 


Euro  students 

The  inaugural  conference  of  the  European 
Pharmaceutical  Students  Association  (EPSA) 
will  be  in  Tubingen,  Germany,  in  April. 

Originally  a  regional  subcommittee  of 
the  InternationalPharmaceutical  Students 
Federation  (IPSF),  the  founders  of  the  EPSA 
decided  that  the  rapid  opening  of  Eastern 
Europe  and  the  coming  of  the  single 
market  have  made  it  necessary  to  withdraw 
from  IPSF  and  form  a  group  to  deal 
specifically  with  European  issues. 

The  new  EPSA  will  continue  the  work  of 
its  predecessor  in  collecting  and 
disseminating  information  for  pharmacy 
students  in  Europe  and  organising  the 
student  exchange  project. 

It  will  continue  the  contacts  with  the 
Pharmaceutical  Group  of  the  European 
Community  and  hold  annual  conferences  to 
which  students  from  all  countries  in  the 
enlarged  Europe  are  invited. 


Medical  charts 

Within  the  first  few  weeks  of  its  existence, 
the  news  magazine  Focus  published  results 
of  a  year-long  survey  to  find  the  top  500 
doctors  in  Germany. 

Breaking  the  previous  taboo  on  such 
comparisons,  the  first  of  13  articles  dealt 
with  surgeons  and  physicians  treating 
cardiovascular  diseases. 

The  four  criteria  used  to  judge 
performance  were:  the  frequency  with 
which  doctors  performed  certain 
operations  or  other  forms  of  treatment, 
their  scientific  reputations  as  demonstrated 
by  how  often  publications  bearing  their 
names  were  cited  in  papers  by  colleagues, 
the  recommendations  of  200  doctors  asked 
to  which  specialist  they  would  send  a 
patient  for  a  second  opinion  and  finally, 
the  number  of  times  they  attended, 
organised  or  presented  papers  at 
congresses  and  their  membership  of 
learned  societies. 

Further  articles  are  planned. 


Drug  fraud 

A  pharmacist  in  Bochum  has  been  accused 
of  collusion  with  an  AIDS  patient  to 
defraud  a  health  insurance  scheme  of 
£300,000. 

The  AIDS  sufferer,  convinced  of  the 
efficacy  of  his  expensive  treatment  with 
Roferon,  was  so  upset  when  his  doctor 
stopped  prescribing  it,  that  he  was 
determined  to  find  a  way  of  obtaining  it 
and  started  forging  prescriptions. 

These  were  quickly  detected  by  the 
pharmacist,  but  the  patient,  discovering  the 
pharmacist  was  living  well  beyond  his 
means,  persuaded  him  to  continue 
forwarding  the  scripts  for  reimbursement. 

Up  to  150  ampoules  were  fraudulently 
obtained,  but  the  pharmacist  handed  only 
a  fraction  over  to  the  patient. 

Another  pharmacist  and  wholesaler  had 
his  appeal  against  a  15  month  sentence  for 
handling  stolen  goods  upheld. 

In  his  defence,  the  pharmacist  refuted 
the  prosecution's  statement  that  the  low 
price  of  the  drugs  offered  to  him  should 
have  raised  his  suspicions,  saying  that 
discounts  of  up  to=60  per  cent  were 
common! 
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New  for  mature  minds  and  bodies. 
Something  extra  for  healthier  profits 


Red  Kooga  Ginseng  -  the  big,  brand-leading 
name  and  your  guarantee  of  top  quality  and  top  sales 
will  be  even  bigger  with  the  launch  of  an  exciting,  new 
product  -  Red  Kooga  Betalife. 

Red  Kooga  Betalife  is  a  new  supplement  with  a 
winning  combination  of  the  antioxidants  Beta- 
Carotene,  Vitamin  C, 


RED  KOOGA 


GINSENG 


Abfras/eep 


THIS  YEAR  WE'RE  SPENDING  U  MILLION  ON  SUPPORTING  OUR 
KEY  PRODUCTS  THROUGH  EXTENSIVE  PRESS  ADVERTISING. 


Vitamin  E,  and  Selenium.  Red  Kooga  Betalife  also 
contains  Fish  Oil  and  the  extra  bite  of  traditional,  high 
quality  Korean  Ginseng. 

You'll  receive  healthy  support  when  we  launch  our 
natural  winner  with  press  advertising,  a  big  P.R. 
campaign  and  a  range  of  eye-catching  P.O.S. 

As  Red  Kooga,  Natracalm,  Natrasleep,  Rheumasol, 
Calcia,  and  now  Red  Kooga  Betalife  are 
from  English  Grains  Healthcare,  the  leaders 
in  natural  healthcare,  you  know  you  English  Grains 
have  our  guarantee  of  quality. 


H  C  A  R  E 


The  name  behind  the  great  names 


Kabi  Pharmacia  has  used  its  unrivalled  experience  in  smoking  cessatio 
to  create  a  patch  that  closely  reflects  the  needs  of  the  smoker  who  want 
to  give  up. 

Nicorette®  Patch  is  unique  in  the  field  of  smoking  cessation  by  offering 
transdermal  delivery  of  nicotine  through  the  waking  hours  only. 
Applied  in  the  morning  and  removed  before  bedtime,  Nicorette® 
Patch  avoids  night  time  administration  of  nicotine,  minimising  the  risk 
of  sleep  disturbance1  while  giving  just  enough  through  the  day  to  help 
beat  the  craving. 

The  nicotine  plasma  profile2  of  a  typical  smoker  rises  through  the  mornir 
1  caching  a  plateau  through  the  afternoon  and  falls  again  while  asleed 

Abb,       ted  prescribing  information 

Nicoretti  *ch  15  mg,  10  mg  and  5  mg.  Presentation:  Transdermal  delivery  system  available  in  sizes  (30,  20  and  10  cm2)  releasing  15  mg,  10  mg  and  5  mg  of  nicotine  respectively 
16  hours  In  ions:  Treatment  of  nicotine  dependence,  relief  of  withdrawal  symptoms  associated  with  smoking  cessation  Dosage  and  Administration:  Nicorette"  Patch  should  nc 
used  concu  i  .  '  .  with  other  nicotine  products  and  patients  must  stop  smoking  completely  when  starting  treatment.  The  recommended  treatment  programme  should  occupy  3  moj 
One  Nicorette'  Patch  should  be  applied  to  a  dry,  non-hairy  area  of  skin  on  the  hip,  upper  arm  or  chest  in  the  morning  and  removed  at  bedtime.  Application  should  be  limited  to16  h 
within  any  24  houi  p(  nod  Patients  are  recommended  to  commence  with  one  15  mg  patch  daily  for  the  first  8  weeks.  Patients  who  have  remained  abstinent  should  then  be  supp<| 
through  a  weaning  pern  J,  consisting  of  one  10  mg  patch  daily  for  2  weeks  followed  by  one  5  mg  patch  daily  for  a  further  2  weeks.  Patients  should  be  reviewed  at  3  months  aj 
abstinence  has  not  been  achieved,  further  courses  of  treatment  may  be  recommended  if  it  is  considered  that  the  patient  would  benefit.  Contra-indications,  Warnings  etc.:  Co 
indications  -  Non  smokers,  children  under  18  years,  pregnancy,  lactation,  known  hypersensitivity  to  nicotine  or  component  of  patch. 

Precautions:  History  of  angina,  recent  myocardial  infarction  or  cerebrovascular  accident,  serious  cardiac  arrythmias,  systemic  hypertension  or  peripheral  vascular  disease,  history  of  p 


WORLD  LEADER  IN  TREATMENTS  TO  HE 


2. 


o 


sleeping  hours 


)n  giving  up  smoking  the  loss  of  nicotine  can  result  in  many  unpleasant 
withdrawal  symptoms  including  craving.  Studies  show  this  craving 
ises  through  the  day,  reaching  a  peak  at  around  7  p.m.3'4'5'6  A  large 
arvey7  of  UK  smokers  report  the  most  common  occasions  leading  to 
slapse  occurred  during  social  occasions,  and  while  drinking. 
3nly  4%  relapsed  in  the  morning). 


For  more  information  on  the  Nicorette"  range 
or  "FRESH  START"  materials,  please  ring  our  HELPDESK  on 


(0908)  603848 

Answerphone  after  hours 


sr,  diabetes  mellitus,  hyperthyroidism,  phaechromocytoma,  chronic  generalised  dermatological  disorders  Warnings:  Erythema  may  occur  If  severe  or  persistent  discontinue  treatment 
jg  Interactions:  See  full  data  sheet  Side-effects:  Application  site  reactions  (e  g  erythema  and  itching),  headache,  dizziness,  nausea,  palpitations,  dyspepsia  and  myalgia.  Other  subjective 
nations  associated  with  smoking  cessation  or  nicotine  administered  by  smoking  may  occur.  Legal  Category:  P  Package  quantities:  Cartons  containing  Nicorette"  Patches  in  single 
hets  in  the  following  quantities:  Nicorette"  Patch  15  mg  (PL  0022/0105)  -  packs  of  7  (£9  07)  and  28  (£36.28).  Nicorette"  Patch  10  mg  (PL  0022/0104)  -  packs  of  7  (£8  36)  Nicorette- 
ch  5  mg  (PL0022/0103)  -  packs  of  7  (£7  20)  Full  prescribing  information  available  on  request  from:  Kabi  Pharmacia  Ltd  ,  Davy  Avenue,  Knowlhill,  Milton  Keynes,  Buckinghamshire. 
5  8PH.  References:  7.  Fagerstrom,  K.O  ,  et  al.,  J  Smokmg-Related  Dis.,  1991  2  (2),  173-180  2.  Benowitz,  N  L  ,et  al.,  Clin  Pharmacol  Ther ,  1982,  32  (6)  758-764  3.  Shiftman,  S  M  ,  1979, 
i  tobacco  withdrawal  syndrome:  In:  Krasnegor  N.A.,  (ed)  Cigarette  smoking  as  a  dependence  process.  NIDA  Research  Monograph  23,  U  S 
Mrtment  of  Health,  Education  and  Welfare,  Washington  DC  pp  158-184.  4.  Schneider,  N  G  Psychopharmacology.,  1984,  82:  143-144  5.  Gntz,  E  R 
arvik,  ME,  1973,  Proceedings  of  the  81st  Annual  Convention  of  the  American  Psychological  Association  vol  1  pp  1039-1040  6.  Gilbert,  R  M  & 
Psycopharmacology  ,  1 982  78:  121-124  7.  Gallup,  September  1 992  Nicorette"  Patch  is  manufactured  by  Kabi  Pharmacia. 
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)UR  CUSTOMERS  GIVE  UP  SMOKING 


The  benefits 

esight 

It  is  not  often  that  a  retailing  consultant  finds 

there  is  no  little  or  no  room  to  improve  a 
business,  but  this  week,  with  few  reservations, 
John  Kerry  celebrates  outstanding  success 


Trading  conditions: 

Limited  company 

Modern  purpose-built  pharmacy  adjacent  to  health  centre 
No  other  shops  nearby 

Nearest  competitors:  two  retail  pharmacies,  both  lk  a  mile 
away 

Mixture  of  pre-war  and  modern  housing  nearby 


Five  years  ago  when  the  two 
GPs  opposite  Mr  M's  corner 
pharmacy  took  advantage  of 
the  Government's  generous 
finance  schemes  for  new  health 
centres  and  built  one  half  a 
mile  away,  he  went  with  them. 

It  wasn't  that  simple  of 
course.  Mr  M  bought  an 
adjoining  plot,  fought  hard  to 
get  planning  permission  for  a 
pharmacy  and,  after  months  of 
sleepless  nights  and  doubt,  was 
able  to  open  his  doors  for 
business  on  the  same  day  that 
the  health  centre  did. 

In  the  meantime  another 
two-doctor  practice  had  been 
persuaded  to  operate  from 
these  new  premises,  providing 
Mr  M  with  an  unexpected 
bonus  and  a  flying  start. 

The  front  door  of 
this  health  centre  is  literally  two 
paces  from  the  pharmacy  front 
entrance.  Patients  would 
need  a  very  good  reason  not  to 
get  their  prescriptions 
dispensed  at  this  pharmacy. 
Few  have  and  Mr  M  caters  for 
more  than  90  per  cent  of  them. 
Only  those  with  long  standing 
loyalties  to  other  pharmacies 
ignore  the  welcoming 
convenience  of  this  shop. 

Now  there  are  five  GPs  the 
practices  have  amalgamated 
and  are  looking  to  expand  their 
services  further.  There  is  a  very 
healthy  flow  of  patients  from 
one  building  to  the  other,  script 
items  are  substantial,  touching 
4,000  per  month,  and  the 
dispensing  business  is  growing 
very  nicely 

Mr  M  claims  that  he  can  sell 
anything  in  this  shop,  but  can 
he  make  a  profit  out  of 
everything  he  sells?  That's 
doubtful.  He  sells  a  lot  of 
packet  crisps.  In  fact  he  says 
jokingly  that  there's  more 
profit  in  a  packet  of  roast 
chicken  flavour  than  a  27  plus 
pack  of  P  ...  P  ..  Proprietary 
brand  of  all-in-ones! 

His  aims  for  the  future  are  to 
maintain  good  growth  in  the 
dispensary  while  finding  the 
right  tactics  to  persuade 
customers  to  buy  more  counter 
lines.  No  different,  in  fact,  from 
everybody  in  retail  pharmacy. 
This  shop  however,  is  somewhat 

(    !  the  ordinary. 

M:  M  is  aware  that  there  are 
a  good  number  of  modern 
tactic,  which  may  boost  his 
script  business.  Without  a  doubt 
his  success  is  due  to  fast 
turnaround,  good  stock  levels 
and  friendly  advice,  not 
forgetting  a  superb  location. 

It's  a  "good  earner,"  this  one 
and,  as  Mr  M  said  on  the 


phone,  "I  reckon  I've  got  it 
right  already,  but  I'd  be 
interested  to  hear  what  you 
think". 

Well  let's  face  it,  he  has  got  it 


Sales 

Opening  stock 
Purchases 
Closing  stock 

GP 

Salaries/marketing 
Motor  expenses 
Telephone 
Print  &  post 
Sundry 
Auditors 

Legal  &  professional 
Bank  charges 
Directors'  fees 
Pension 

Depreciation,  motor 

Depreciation 

Establishment 


of  course,  who  is  his  co-director. 

tet's  look  at  some  figures. 
The  gross  sales  for  year  ending 
October  1992  were  £450,000, 
£75,000  up  on  the  previous 
year.  But  before  you  say 
"wow!",  most  of  this  was  due 
to  the  second  two-doctor 
practice  closing  its  other 
surgery,  which  brought  up  to  a 
thousand  new  patients  to  the 
health  centre. 

£380,000  (85  per  cent)  of  the 

Year  ending  Oct  91  (■£) 

375,000 
27,000 
283,000 
(30,000) 


and  other  40  per  cent. 

Busy  spells 

The  pharmacy  has  five 
part-time  assistants  and  at  any 
one  time  there  are  three  or 
even  four  working.  With  till 
takings  averaging  around  £200 
a  day,  you  may  be  wondering 
how  they  occupy  themselves. 
Luckily  —  or  was  it  planned?  — 
four  out  of  the  five  are  keen 
and  competent  dispensers, 


Year  ending  Oct  92  (£) 

460,000 
30,000 
359,000 
(35,100) 


95,000  (25%) 

25,000 
2,000 
700 
800 
2,100 
1,800 
1,500 
900 
16,500 
1,000 
4,200 
1,200 
8,000 


106,100  (23%) 


Net  profit 


right.  In  five  years,  because  of  a 
smart  move,  he  has  built  a 
substantial  and  profitable 
community  pharmacy  and  it's 
all  his.  Well,  apart  from  Mrs  M 


65,700 
29,300  (7.8%) 


turnover  is  NHS,  leaving 
£70,000  in  counter  takings.  The 
counter  can  be  broken  down 
into  three  categories:  medicines 
35  per  cent,  baby  25  per  cent 


This  half  of  the  shop 
accounted  for 
£422,000  of  turnover 
last  year 

=  94% 


This  half  accounts 
for  £28,000  last  year 

=  6% 


CURRENT  LAYOUT 


69,000 
37,100  (8.1%) 


taking  much  of  the  weight 
from  Mr  M  during  busy  spells. 

Looking  at  the  shop  plan,  you 
will  see  that  the  dispensary 
occupies  only  80  square  feet  of 
the  square  shop,  the  remaining 
470  sq  ft  being  the  sales  floor. 

The  shop  is  laid  out  in  such  a 
way  that  one  can  draw  a 
diagonal  line  from  one  corner 
to  the  opposite  corner  to  divide 
the  shop  into  two.  On  one  side 
of  the  line  are  the  dispensary, 
medicines  and  baby  products. 
On  the  opposite  side, 
everything  else. 

The  turnover  from  the 
dispensary,  medicines  and  baby 
half  adds  up  to  £422,000.  The 
other  half  yielded  £28,000  last 
year  or  about  £500  per  week. 
This  represents  rich  pickings  in 
the  dispensary  half  —  £30  per 
sq  ft  per  week. 

The  poor  half  of  the  shop 
displays  toiletries,  cosmetics, 
hair  care  and  so  on  and  there  is 
even  a  glass  case  for  fragrances, 
though  it  is  rarely  opened. 

Naturally  Mr  M  would  like  to 
see  more  money  in  the  till,  but 
isn't  sure  that  there's  much 
potential  for  growth. 

In  truth,  the  situation  isn't 
ideal  for  retail  growth.  The 
majority  of  people  who  cross 
the  threshold  have  just  left  the 
surgery:  patients,  expectant 
mums  and  mums  with  babies. 

The  majority  of  the  other 
customers  have  popped  in  for  a 
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PRESCRIBING  INFORMATION 

Presentation: 

Opaque  white  capsules  containing 
lOOrmg  diclofenac  sodium  in  a  modified 
release  formulation,  manufactured  using 
the  Diffucap®  process. 
Indications: 

Adults:  Rheumatoid  arthritis; 
osteoarthritis;  low  back  pain;  acute 
musculo-skeletal  disorders  and  trauma 
such  as  periarthritis,  tendinitis, 
tenosynovitis,  bursitis,  ankylosing 
spondylitis,  control  of  pain  and 
inflammation  in  orthopaedic,  dental 
and  other  minor  surgery.  Not  suitable 
for  children. 
Dosage. 

One  I  OOmg  capsule  daily,  preferably 
with  or  after  food.  Non-steroidal  anti 
inflammatory  drugs  should  be  used 
with  particular  caution  in  elderly 
patients,  and  the  lowest  effective 
dose  used. 
Contra-indications: 
Known  sensitivity  to  diclofenac 
sodium,  peptic  ulcer  or 
gastro-mtestinal  bleeding,  asthmatic 
patients  in  whom  attacks  of  asthma, 
iurticaria  or  acute  rhinitis  are 
iprecipitated  by  aspirin  or  other  non- 
steroidal anti-inflammatory  agents. 
Precautions: 

patients  with  a  history  of  severe  renal, 
(cardiac  or  hepatic  impairment,  gastro- 
intestinal disease,  bleeding  diathesis  and 
ithe  elderly  should  be  kept  under  close 
surveillance.  Porphyria.  Pregnancy  and 
Jactation.  Co-administration  with  lithium, 
digoxin,  anti-coagulants,  cyclosponn, 
Imethotrexate, 

potassium-sparing  diuretics  or  other 
.non-steroidal  anti-inflammatory  drugs. 
Side-effects: 

Occasionally  reported:  epigastric  pain; 
other  gastro-intestinal  disorders, 
headache,  dizziness,  vertigo,  rashes  or 
skin  eruptions  and  elevation  of  serum 
aminotransferase  enzymes. 
Legal  category; 
POM 

Product  licence  number: 

4408/00 1 7. 

Product  licence  holder: 

Thames  Laboratories  Ltd,  Abbey  Road, 
Wrexham  Industnal  Estate,  Wrexham, 

Iwyd  LLI3  9PW. 
Basic  NHS  cost: 

£9.36  per  blister  pack  of  28  capsules. 
Date  of  preparation:  December  1992 
®  Diffucap  is  a  registered  trademark  of 

urand  Intl.  SpA.  Further  information  is 
available  from  Parke-Davis  Research 

.aboratories,  Lambert  Court,  Chestnut 
fWenue,  Eastleigh,  Hampshire  S05  3ZQ 
Telephone  (0703)  620500. 

Trademark 

i  Parke-Davis  Research  Laboratones 
992. 

^530-UK-Jan93 


PARKE-DAVIS 


You'll  be  seeing  a 
deal  of  Diclomax  Retard 


New  Diclomax  Retard  is  being  heavily 
promoted  nationally  to  GPs  by  Parke-Davis,  both 
in  the  medical  press  and  via  two  field  forces. 

So  from  now,  GPs  all  over  Britain  will  be 
prescribing  Diclomax  Retard. 

Be  prepared,  talk  to  your  local  representative 
about  deals  now  available. 

ONCE  DAILY 

Diclomax  Retard 

Diclofenac  sodium  I  OOmg  modified  release 


GILLETTE  SERIES  PLUS 
GILLETTE  SENSOR. 

YOU'VE  NEVER  SEEN  A 
PROFIT  COMBINATION 
LIKE  THIS  IN  THE  MALE 
GROOMING  MARKET. 

We  only  launch  products  when  we're  certain 
they're  better  than  anything  else  around.  So  here's  the 
new  GILLETTE  SERIES  -  the  best  researched,  best 
supported  male  grooming  range  in  retail  history.  If  it's 
new  and  bigger  profits  you're  after  -  here  they  come! 

W  8  million  existing  GILLETTE  customers  will  want  to  bu] 
Sensor  achieved  over  a  50%  market  share  of  system* 
razors  during  the  launch  year. 

£15  million  launch  spend.  Britain's  biggest  ever  launch 
for  men's  toiletries.  TV,  press,  posters. 
W  5  million  samples.         14  million  colour  brochures. 
W  70,000  men  tried  the  products.  They  said  they're  what 
they  wanted.  ~  3  years  and  £50  million  in 

developing  the  best 
researched  products  ever. 
W  "COOL  WAVE"  - 
a  totally  new  fragrance 
across  the  range. 


Gillette 


The  Best  a  Man  Can  Get 


TM 


counter  medicine.  They  buy  the 
toiletries,  hair  care  and  dental 
products  it  seems,  only  because 
they've  run  out  before  they  can 
get  to  their  normal  town  centre 
shop  or  supermarket. 

Although  Mr  M  prices  these 
lines  competitively,  he  has 
neither  the  space  to 
merchandise  them  well  nor  the 
local  reputation  to  sell  value  for 
money. 

With  the  exception  of  baby 
care,  most  of  the  non-medical 
counter  products  are  merely 
service  items.  This  situation  is 
unlikely  to  change  for  the 
following  reasons: 

•  Customers  are  mostly 
patients. 

•  The  pharmacy  is  isolated  from 
other  shops  —  people  don't 
pop  into  Mr  M's  pharmacy. 

•  Because  of  planners,  the 
pharmacy  doesn't  look  like  a 
shop  from  the  main  road  it  is 
on.  It  is  unlikely  to  attract  a 
passing  trade. 

Future  pointers 

There  are,  however,  pointers 
for  the  future  which  indicate 
that,  with  the  right  tactics,  sales 
can  be  boosted. 

The  pharmacy  has  two 
relative  retail  strengths, 
medicine  and  baby  care. 
Additionally  Mr  M  maintains 
keen  prices,  although  the  local 
community  seems  to  be  largely 
unaware  of  them. 

However,  the  layout  of  the 
shop  leaves  a  lot  to  be  desired. 
The  strong  departments  need 
to  be  accentuated. 

Medicines  occupy  a  lot  of 
shelf  space  behind  the  counter 
—  that's  fine,  but  the  counter 
looks  more  like  a  tuck  shop, 
while  the  glass  cabinets  built 
into  the  counter  display 
giftware  and  fragrances,  items 
which  have  a  very  poor 
turnover. 

Recommendations 

1 .  Display  top  brand  GSL  and  P 
medicines  in  the  cabinets. 

2.  Site  more  GSLs  on  the 
counter. 

3.  Display  more  company 
promotional  material  to 
support  TV  advertising  and 
leading  brands. 

4.  Move  other  associated 
medical  lines,  currently  at  some 
distance  from  their  brothers,  to 
fitments  adjacent  to  counter 
medicines.  Dressings,  sports 
injuries,  vitamins  and 


C1SL  MediLines 

 I  


Dispensary 


Bath  Dental  Diet 


GSL  medicines  on  top 


Confectionery 
&  crisps 


P.  displayed  in 
cabinet  below 


Sundry  stand 


Toiletries 

Toiletries 

Promotions 

Toiletries 

supplements,  dietetics  are  all  in 
this  category. 

The  baby  care  business  is 
substantial  but  it  could  be 
better.  It  occupies  several 
fitments,  but  it  is  poorly 
merchandised  and  could  do 
with  more  space. 

Three  infant  food  brands  are 
stocked,  but  not  one  of  them  is 
a  complete  range  and  they 
don't  look  very  attractive.  Tins 
and  jars  generally  look  better 
with  company-provided  shelf 
dividers  and  merchandising 
material. 

On  the  whole  then,  they 
would  be  better  kept  all 
together,  vertically 
merchandised,  with  the  infant 
formulae,  drinks  and  rusks  not 
spread  across  four  fitments  and 
intermingled  with  non-baby 
products.  Three  full  length 
fitments  would  be  best. 

All-in-ones  can  be  found  at 
the  foot  of  four  or  five  fitments 
and  in  both  windows  in  packs 
built  into  low-level  walls, 
looking  for  all  the  world  like  an 
unfinished  game  of  Mah  Jong. 

All-in-ones  are  sold  virtually 
as  loss  leaders,  claims  Mr  M.  The 
best  place  for  them  is  in  the 


PROPOSED  LAYOUT 


space  next  to  the  right  band 
window  and  all  together. 

The  rest  of  the  wall  should  be 
taken  up  by  baby  toiletries  and 
sundries. 

The  space  vacated  by  baby 
care  should  be  used  for 
cosmetics,  skin  care,  sanpro, 
personal  hygiene  and  hair 
colorants.  These  products  do 
not  sell  well,  therefore  the 
choice  needs  to  be  substantially 
reduced. 

Other  toiletries,  household 
goods,  paper  products  and  the 
planned  monthly  wholesaler 
promotions  could  be  effectively 
merchandised  on  gondolas. 

Hair,  chemist  and  baby 
sundries  are  believed  to  be 
outselling  routine  toiletries  in 
this  shop.  This  isn't  surprising 
and  they  are  much  more 
profitable;  more  should  be 
made  of  these.  Hair  and  baby 
sundries  each  deserve  a  wall 
fitment  of  their  own  on  the 
appropriate  wall. 

Mr  M  is  about  to  introduce 
five  heavily  cut  price 
brand-leading  promotions  a 
month  and  has  always  kept  his 
prices  competitive.  However, 
the  reaction  of  the  locals  to 


All-in-ones 
merchandised  and' 
also  in  window 


these  prices  in  the  past  has 
been  negligible.  Mr  M  should 
seriously  consider  door-to-door 
leaflets,  window  posters  and 
bold  in-shop  displays  to  give 
these  toiletry  price  promotions 
a  chance  in  the  future. 

It  is  quite  possible  that 
toiletry  price  promotions  in  this 
pharmacy  will  fail  miserably 
and,  if  this  proves  to  be  the 
case,  they  should  be 
abandoned. 

Every  business  can  do  more  tc 
increase  its  turnover.  This  is  a 
superbly  successful  community 
pharmacy,  while  at  the  same 
time  being  an  unsuccessful 
chemist's  shop. 

The  future  for  this  business  is 
directly  related  to  the  health 
centre;  that's  where  the  | 
customers,  turnover  and  profit 
are  going  to  come  from.  The 
counter  medicines  and  baby 
business  are  relatively  strong, 
but  undoubtedly  closely  linked 
with  the  health  centre.  All 
other  products  are  more  or  less 
non-profit  service  lines. 

With  a  lot  of  concentrated 
effort  and  time  they  can  be 
improved,  but  it  may  not  be 
worth  it. 


Keep  your  Strepsils  and  Karvol  units  on  display! 

THE     MYSTERY     SHOPPER'S     IN     YOUR    TOWN     FOR    ANOTHER     2  WEEKS! 


Here  tor  the  eighth  week!  The 
Mystery  Shopper  is  back  by 
popular  demand  and  Crookes 
Healthcare  have  pleasure  in 
announcing  this  week's  £75  cash 
prize  winners.  Sponsored  by  lead- 
ing r  oldcare  brands  Strepsils  and 
Karvo!  the  competition  includes 
an  overall  £5,000  cash  bonanza 
draw  which  will  take  place  once  all 
ten  week's  winners  have  been  cho- 
sen tor  it  So  watch  this  space  - 
and  keep  your  display  units  tully 
stocked  It  cuuld  be  you  next  time 
round  as  there  are  two  more  weeks 
still  to  go' 


P  Parekh,  Dallas  Chemist, 
ilswurth,  Manchester 

J  S  Wnght,  Fishergate 
Pharmacy.  Fulford  Road,  York 


}  T  Kuche 
Moreton.  Wirral 

G  Priest,  Br 
mg  Eaton,  Not 

M  Patel,  Fri 
'ingron  Road,  Leicester 

S  Patel,  Park  Road, 
Lou^hbrough,  Leicester 


.  f  hadwick  Street. 


i  Ro 


•  S  Patel,  Belgrave  Road,  Leicester 

•  S  Nicholls,  H  Buckingham  and 
Sons,  Harborne,  Birmingham 

•  J  Nicholls,  Nechells  Park  Road, 
Nee  hells,  Birmingham 

•  Mr  Shareef,  Coventry  Road, 
Yardley,  Birmingham 

•  Mr  Patel,  Old  way  Pharmacy, 
Paignton,  Devon 

•  G  Jones,  The  Broadway, 
Lambourn,  Berks 


•  Mr  Hambrey,  Barbourne 
Pharmacy.  Barhournc  Road, 
Worcester 

•  Mrs  Gudka,  Western  Road, 
Brighton,  Sussex 

•  K  Bull,  J  Ailsby  Chemist, 
Whittlesey,  (  ambs 


Mr  Patel,  Mulberry  Way,  London 
R  Bhadresha,  Medirex,  Lambeth, 


E  Scott,  R  Scott  Pharmacy  Ltd. 
mmills  R.ud,  Belfast 


MYSTERY 
SHOPPER 
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Businessnews 


Unichem  break  the  billion  barrier 


Unichem  have  achieved  over  £1 
billion  in  sales  for  the  first  time. 
Moreover,  the  company  has 
increased  its  pre-tax  profits  by 
some  49  per  cent. 

The  key  to  Unichem's 
performance  seems  to  be  built  on 
the  back  of  marketing  initiatives 
and  closely  controlled  costs. 

"Our  growth  in  market  share 
has  been  achieved  by  offering  a 
high  level  of  customer  service 

Sales  up  14pc  to  over  £lb 
Pre-tax  profit  up  49pc  to£31.9m 
EPS  up  14pc  to  15.1p 
Final  dividend  up  14pc  to  3.75p 

and  innovative  and  commercially 
attractive  marketing  schemes," 
says  chief  executive  Jeff  Harris. 

"The  significant  increase  shown 
in  1992  has  been  achieved  by 
vigorous  control  over  operating 
and  distribution  expenses,  con- 
tinuing investment  in  warehouse 
automation  and  by  gross  margin 
improvement  through  better 
buying." 

The  company  estimates  that 
the  market  for  prescription  lines 
grew  1 1  per  cent  by  value  last 
year,  while  for  OTC  products  it 
has  been  static.  Against  this 
background,  Unichem  report 
group  sales  up  14  per  cent  to 


£1,048.7  million  and  pre-tax 
profits  up  49  per  cent  to  £31. 9m. 

Wholesale  success 

Sales  in  the  wholesaling  division 
show  an  increase  of  14  per  cent 
on  a  like  for  like  basis.  In  this 
case,  like  for  like  means 
excluding  inter-company  sales 
and  stripping  nut  the  Glaxo 
figures,  as  they  went  over  to  their 
agency  scheme  during  this 
period.  If  the  Glaxo  numbers  are 
included,  the  figures  would  still 
be  "comparable",  say  Unichem. 

Sales  in  the  retail  division  look 
less  spectacular,  rising  8  per  cent 
on  a  like  for  like  basis,  but  this 
compares  with  an  estimated  6  per 
cent  growth  in  the  retail  market 
overall. 

Moss  Chemists,  the  heart  of 
the  retail  division,  is  described  as 
the  group's  "greatest  success"  in 
1992.  The  division  has  grown 
from  130  pharmacies  at  the 
beginning  of  1992  to  209  today. 

Unichem  also  claim  to  have 
made  great  strides  in  the  hospital 
sector.  Sales  are  up  32  per  cent  to 
£28m,  helped  by  a  "breakthrough" 
with  agency  deals,  as  Unichem 
have  won  joint  supply  agencies 
for  Zeneca  Pharma  (ICI),  Merck 
Sharpe  &  Dohme,  and  Fisons  in 
the  recent  past.  Mr  Harris 
relishes  the  potential  for  growth 


Sunday  trading  amendment 
Bill  through  Committee 


Pharmacies  which  open  on 
Sunday  would  be  entitled  to  sell 
their  full  range  of  stock  for  a 
period  of  two  hours  under  new 
provisions  in  the  Shops 
(Amendment)  Bill,  which  is 
designed  to  prevent  the  complete 
deregulation  of  Sunday  trading  in 
England  and  Wales. 

The  Bill,  a  private  member's 
measure  introduced  by  Ray 
Powell,  one  of  the  Labour  MPs 
sponsored  by  the  shopworkers 
union  USDAW,  has  completed  its 
Committee  stage  but  has  only  an 
outside  chance  of  becoming  law. 

Conservative  MP  Michael 
Alison,  a  prominent  member  of 
the  Church  of  England  and  a 
leading  supporter  of  the  Bill,  said 
it  provided  for  a  "two  hour  slot 
during  which  anything  in  a 
pharmacy  can  be  sold". 

He  also  explained  that  the  Bill 
would  permit  newsagents  and 
other  outlets  to  sell  contra- 
ceptives on  Sunday,  provided 
such  sales  did  not  account  for 


more  than  20  per  cent  of  their 
normal  business. 

The  Committee  also  approved 
an  amendment  allowing  pharm- 
acies to  supply,  as  well  as  sell, 
medicines  to  their  customers. 

The  14  MPs  who  served  on  the 
standing  committee  which 
considered  the  Bill  worked 
through  from  10.30am  to 
midnight  on  Wednesday  of  last 
week  to  ensure  that  the  Bill  was 
able  to  return  to  the  floor  of  the 
Commons  for  its  report  stage. 

In  the  process,  opponents  and 
supporters  of  the  Bill  entered  into 
a  complex  series  of  compromise 
deals  which  may  well  unravel 
when  subjected  to  wider  scrutiny. 

Meanwhile,  there  seems  little 
prospect  of  Government  legis- 
lation to  reform  the  1950  Shops 
Act  designed    to  provide 

greater  relaxation  for  Sunday 
trading  in  England  and  Wales 
than  would  be  permitted  by  Mr 
Powell's  Bill  —  becoming  law 
until  well  into  next  vear. 


I'nichem  chief  executive  Jeff  Harris 

in  this  market:  "We  still  have  a 
relatively  small  share  of  a  large 
market,"  he  says. 

Unichem  have  also  had  a 
successful  year  with  own  brand 
sales  which  have  increased  10  per 
cent  over  the  year. 

Going  for  gold 

Unichem's  Gold  Partners 
programme  has  also  been  an 
outstanding  success,  so  much  so 
that  the  company  has  been  forced 
to  call  a  halt  to  new  recruits. 

"Our  main  aim  was  to  use  our 
growing  retail  expertise  to  offer 
better  marketing  to  customers  of 
our  wholesale  operation."  The 
company  had  planned  for  around 
1,000  to  take  up  the  scheme,  plus 
the  Moss  chain.  In  fact,  the  1,500 
members  the  scheme  has 
generated  means  Unichem  have 
had  to  stop  recruiting  until  June. 

On  the  wholesaling  side, 
Unichem  are  reviewing  their 
warehousing  and  other  facilities 
to  seek  out  niche  markets.  As  a 
beginning,  the  company  has  a 
deal  with  the  sports  injury 
products  company,  Medisport. 
"They  do  the  marketing,  we  do 
the  distribution  for  them,"  is  how 
operations  director  Kelvin  Hide 
puts  it. 


Rationalisation 

As  part  of  their  rationalisation 
and  automation  programme, 
Unichem  will  open  a  new  OTC 
depot  at  Mansfield  in  a  couple  of 
months  time,  replacing  the 
existing  Sheffield  operation. 

While  Mr  Harris  says  he  has 
seen  "signs  of  an  upturn''  in  the 
sluggish  OTC  market  in  the  past 
few  weeks,  he  is  reluctant  to  be 
drawn  on  whether  this  could 
mean  an  end  to  the  recession. 

The  company's  automation 
programme  continues.  "Five  of 
our  11  distribution  centres  now 
have  first  stage  automation 
whereby  they  can  mechanically 
assemble  around  50  per  cent  of  all 
medical  volume.  At  our  largest 
centre  in  Preston,  two  automats 
now  handle  80  per  cent  of 
medical  volume." 

Unichem  have  announced  a 
final  dividend  of  3.75p,  up  14  per 
cent  and  in  line  with  the  growth 
in  earnings  per  share. 


Numark  give 
a  hand!.. 

Numark  have  launched  a 
"Business  Health  Check"  scheme 
to  help  pharmacies  which  may  be 
adversely  affected  by  the 
Department  of  Health's  pay  offer 
for  1993-94. 

The  scheme  will  offer  a  review 
of  their  target  market  and 
assistance  in  developing  new 
sales  opportunities.  Help  with 
local  marketing  initiatives  will  be 
given.  Numark  are  currently 
designing  a  bespoke  practice 
leaflet  for  members.  Further 
information  from  David  Wood. 
Tel:0827  09269. 


Searle  numbers 

G.  D.  Searle  have  change  their 
sales  office  phone  and  fax 
numbers  to:  0494  521124  and 
0494  536035. 

February  sales 

Provisional  estimates  for  the 
index  of  retail  sales  volume  for 
February  is  123  (1985=100).  This 
seasonally  adjusted  figure  is 
about  the  same  as  January's  but 
nearly  three  points  up  on 
December. 

Scotia  board 

Sir  James  McKinnon  has  been 
elected  deputy  chairman  of 
Scotia  Holdings.  He  joined  the 
board  last  year. 


Retail  Prices  up 

The  RPI  for  February  is  138.8,  up 
0.7  on  January. 

Mam  brokers 

Mam  (UK)  have  appointed  the 
Miles  Group  as  sales  brokers  for 
their  babycare  products  from 
April  1. 

Nom  d'une  nom... 

Boots  Pharmaceuticals  UK  will 
trade  in  the  UK  as  Boots 
Pharmaceuticals  Ltd  from  April 
1. 

...d'une  nom 

Cow  8c  Gate  Ltd  have  changed 
their  name  to  Cow  8t  Gate 
Nutricia  Ltd. 


Chemist  &  Druggist  27  MARCH  1993 


575 


Bradford  Chemists 
Alliance  profits  soar 


Wholesaling  company  the 
Bradford  Chemists  Alliance  has 
had  a  successful  financial  year, 
with  sales  growing  almost  19  per 
cent  by  value  and  profits  up  40.2 
per  cent  on  last  year's  figure. 

In  his  chairman's  statement, 
Bruce  Moss  says:  "The  company 
has  had  an  outstanding  year,  and 
gross  sales  showed  an  increase  to 
£46.4  million.  In  spite  of  the 
continuing  strictures  of  profitability 
of  the  National  Health  Service 
your  directors  have  been  able  to 


Sales  up  19pc  to  £46.4m 
Pre-tax  profit  up  40pc  to  £844, 134 
Retained  profit  £286,784 
Final  dividend  up  12pc  to  £3.20 


retain  the  shareholders'  monthly 
settlement  at  last  year's  enhanced 
level." 

Pre-tax  profits  for  the  company 
are  up  from  £602,099  in  1991  to 
£844,134  last  year. 

A  rights  issue  by  the  company 


English  Grains  a  Jewel  in 
Peter  Black's  crown 


Interim  results  for  Peter  Black 
show  the  personal  care,  footwear 
and  accessories  company  with  a 
healthy  profits  improvement  on  a 
flat  turnover. 

The  results  reflect  the  group's 
ability  to  manage  effectively  in 
demanding  times,  according  to 
the  chairman's  statement. 

Sales  up  lpc  to  £61. lm 
Pre-tax  profit  up  27pc  to  £5.7m 
EPS  up  27pc  to  7.05p 
Interim  dividend  up  2  lpc  to  0.93p 

In  the  six  months  to  November 
28,  pre-tax  profits  were  £5.73 
million,  compared  to  £4.52m  in 
1991.  However,  sales  put  on 
£0.6m  to  £61. lm,  a  rise  of  just  1 
per  cent. 

In  the  personal  care  division 
sales  actually  fell  year-on-year, 
dipping  from  £22m  in  1991  to 
just  over  £21m  last  year. 
However,  Peter  Black  say  that 
sales  in  toiletries  and  gifts  have 
been  satisfactory,  though 
"cosmetics  remain  in  a  difficult 


Monday,  March  29 

South  Lincolnshire  branch  RPSGB  A 

visit  to  the  pathology  lab  at  Grantham 
and  Kesteven  Hospital,  followed  by 
refreshments.  Numbers  are  limited. 
Contact  Joanne  West,  branch 
secretary  on  0205  310996. 

Tuesday,  March  30 

Durham   county   branch  RPSGB 

"Blood  monitoring"  by  Mr  L.  Andrews 
of  Boehringer  Mannheim  UK 
(sponsors  of  the  meeting)  at  8pm  in 
the  Eden  Arms  Hotel,  Rushyford. 

Wednesday,  March  3 1 

Sheffield  &  District  branch  RPSGB 

ractice  pharmacy  problems"  at 
8p  i  in  the  lecture  theatre.  The  Jessop 
Hospital  for  Women.  Pharmacists, 
Louise  Freernan-Parry,  Tony  Hall  and 
Peter  Pratt  will  give  case 
presentations.  Meeting  sponsored  by 
Smith  and  Hill.  Buffet  in  the  Board 
Room  at  7.30pm. 
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market".  The  decrease  in 
turnover  is  attributed  to  the 
disposal  of  Farrow  &  Humphreys. 

English  Grains  Healthcare,  the 
subsidiary  which  numbers 
Natracalm  and  Natrasleep  among 
its  brands,  has  responded  well  to 
investment.  £2.5m  has  been 
committed  to  plant  and  machinery 
over  two  years,  while  £1.5m  was 
spent  on  advertising  and 
marketing  last  year. 

The  group  say  that  private  label 
and  dietary  supplements  sales 
have  increased,  and  the  brands 
have  consolidated  their  position 
in  the  market.  Peter  Hodgkiss, 
the  marketing  director  of  English 
Grains,  said:  "November  1992 
saw  the  launch  of  Natrasleep,  our 
herbal  aid  to  encourage  natural 
sleep.  Initial  distribution  and 
sales  have  proved  encouraging". 

Overall  the  group  has  achieved 
a  rise  in  earnings  per  share  of  27 
per  cent  to  7.05p  and  a  reduction 
in  gearing  to  9  per  cent. 

A  dividend  of  0.93p  per  share 
has  been  announced,  up  21  per 
cent. 


has  been  a  success  over  the 
longer  term:  "The  rights  issue 
shares  for  which  you  paid  only 
£16  four  years  ago  have  now 
almost  doubled  in  value  to £31.50 
as  well  as  having  produced£ll.l() 
in  dividends  in  those  four  years," 
says  Mr  Moss. 

Allowing  for  agency  sales  and 
discounts,  the  BCA  have  achieved 
a  turnover  of  £36.6m  compared 
to  £34.4m  a  year  previously.  This 
represents  an  increase  of  6.4  per 
cent.  OTC  accounted  for  19  per 
cent  of  this. 

During  the  year  only  1,346 
shares  changed  hands,  and  only 
then  because  two  shareholders 
retired.  These  have  been  reissued, 
and  the  company  now  has  nine 
new  pharmacist  shareholders. 

The  directors  have  proposed  an 
increase  in  the  rate  of  dividend  of 
17.5  per  cent,  from  142.5  per  cent 
to  160  per  cent.  That  is  a  dividend 
of  £3.20  for  each  £2.00  share. 


Warner- 
Lambert 
swallow 
Wilkinson 
Sword 

Wilkinson  Sword  has  been  sold  to 
Warner-Lambert  for  £100  million 
cash.  The  move  finally  ends  the 
doubts  about  its  future,  brought 
about  by  Gillette's  indirect 
interest  in  the  company. 

US  and  European  anti-trust 
regulatory  authorities  have  been 
concerned  that  Gillette's 
shareholding  could  be  anti 
competitive. 

Now  Wilkinson  can  sink  or 
swim  on  its  own  merits. 

The  vendors  of  the  shaving 
company  were  the  Dutch 
company  Eemland,  in  which 
Gillette  have  a  22  per  cent  stake. 

For  Warner-Lambert,  the 
purchase  expands  their  personal 
care  portfolio.  Wilkinson  have 
sales  of  $316m  in  the  USA  but 
only  $190m  in  Europe,  mostly  in 
Germany  and  Britain. 


Bayer  in  the  UK  bucks 
'disappointing'  group  trend 


The  Bayer  group  have  been  hit  by 
the  downturn  in  the  chemicals 
industry.  But  in  the  UK,  sales 
have  shown  modest  growth. 

Group  sales  for  Bayer  declined 
2.8  per  cent  to  DM41.2  billion, 
which  the  company  attributes 
primarily  to  exchange  rate 
movements. 

"We  took  appropriate  counter 
measures  and  continued  our 
policy  of  consolidation,"  said  Dr 
Manfred  Schneider,  chairman  of 
the  board  of  management.  He 
explained  that  the  disappointing 
results  were  due  to  the  company's 
chemicals  businesses,  but  that 
the  health  care  businesses  had 


Coming  Events 


Advance  information 

Pharmacy  Practice  Resource  Centre. 

Seminar  on  "Preparing  and 
presenting  research  results"  on  April 
5  in  Taunton.  Community 
pharmacists  will  have  travel  expenses 
refunded  and  contribution  made 
towards  locum  fees.  Cost  is  £45 
including  lunch  (fee  refunded  to 
community  pharmacists  on 
attendance).  Contact  Fiona  Potter  on 
0203  690064  for  application  forms. 

Mersey  Academic  Pharmacy  Practice 
Unit  annual  research  conference. 
March  29,  at  the  Senate  Room. 
Senate  House,  University  of 
Liverpool,  starting  6.15pm.  Details 
from  Dr  D.J.  Wolfson  (tel:  051-430 
1203). 

UK  Association  of  Pharmaceutical 
Scientists.  Annual  conference  at 
Exeter  University  from  April  5-8. 
Programme  and  other  details  from 
Brenda  Jackson  on  0276  473363. 


National  Association  of  Women 
Pharmacists.  Swansea  weekend 
school  from  April  16-18.  Details  from 
Mary  Gwillim-David  on  0792  366527. 

Society    of   Cosmetic  Scientists. 

Symposium  "Fragrance  —  more  than 
just  a  pleasant  smell"  at  the  Stoke  on 
Trent  Moat  House  on  April  19-20. 
Members  £280  +  VAT  (non-members 
£360).  Closing  date  April  1.  Further 
details  on  0582  26661. 

College  of  Pharmacy  Practice  College 
Day  and  Annual  General  Meeting  on 
April  28  at  1pm  in  Scarman  House  in 
the  University  of  Warwick  campus. 
The  Annual  Address,  entitled 
"Pharmacy  Practice  Research:  goals 
and  resources"  will  be  given  by  Dr 
Phil  Strong,  senior  lecturer  in 
medical  sociology  at  the  London 
School  of  Hygiene  and  Tropical 
Medicine. There  will  also  be  a  seminar 
entitled  "Caring  and  sharing:  The 
transfer    of    pharmaceutical  care 


experienced  "continued  success".: 
Bayer's  British  operations 
achieved  combined  sales  of  £692 
million  in  1992.  This  represents 
an  increase  of  5.2  per  cent  on  the 
group's  performance  for  the 
previous  year. 

Pre-tax  profits  for  the  British 
operation,  which  includes  Bayer 
pic,  Agfa,  Haarmann  &  Reimer 
and  Miles,  were  £11. 9m. 

For  the  whole  group,  the 
operating  profits  fell  12.6  per  cent 
to  DM2.8  billion,  "due  primarily! 
to  lower  sales  revenues? 
restructuring  costs  and  i 
reduction  in  other  operating 
income". 


between  hospital  and  tht 
community".  Members  an< 
non-members  of  the  CPP  are  invitee 
to  attend.  Further  details  from  thi| 
CPP  on  0203  692400. 

Marion  Merrell  Dow  lecture  ill 
clinical  pharmacy  "Assessing  thj 
quality  of  pharmaceutical  care"  b| 
Professor  David  Angram  will  take 
place  on  May  10  at  5.30  for  6.30pm  it 
the  Postgraduate  Medical  Centre 
Hope  Hospital,  Eccles  Old  Road 
Salford.  Details  from  Mr.  L  J 
Goldberg,  Room  708,  Peel  Hous, 
Albert  Street,  Eccles,  Mancheste 
M30  0NJ. 

National  Association  of  Womei 
Pharmacists  1993  Swansea  annu; 
weekend  school  will  take  place  frorl 
April  16-18.  The  academic  theme  wi 
be  pain  relief  and  the  misuse  of  0T(j 
medicines  and  opioids.  Detail 
from  Mary  Gwillim-David  on  079 
366527. 
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Add  a  healthy  outlook  to  your  local  community 


CHEMISTS. 


Moss  Chemists  is  one  of  Britain's  most  respected  pharmacy  chains.  For  over  75  years  customers  have 
relied  upon  our  high  standards  of  service  and  professionally  trained  staff.  Staff  who  listen  and  offer  good 
advice  and  regard  themselves  as  very  much  part  of  the  community  health  team. 

PHARMACY  MANAGERS 

•  Eastbourne  •  Torquay  •  Plymouth 
•  Hull  •  Stoke-on-Trent  •  Christchurch 

•  Aylesham  •  Chester  •  Llandudno 

RELIEF  MANAGERS 

•  Caerphilly  •  Newport 

Continued  growth  has  created  career  opportunities  for  pharmacists  with  the  personality  and 
drive  to  make  a  real  impact  on  local  community  healthcare. 

Experienced  or  newly  qualified,  (full  training  will  be  given)  we  need  an  individual  with  a 
commitment  to  patient  counselling,  coupled  with  the  communications  skills  and  management 
qualities  to  actively  market  a  wide  range  of  medicines,  healthcare  and  leisure  products. 
In  return,  you'll  enjoy  the  full  support  of  a  highly  professional  company,  modern  well  equipped 
and  efficient  facilities,  flexible  working  hours  and  a  highly  competitive  salary  and  benefits 
package.  This  will  include;  PPP  membership,  pension  scheme  with  life  assurance  and  generous 
staff  discounts. 

Apply  with  CV  to:  Mr  Roger  Cotton  MRPharmS,  Recruitment  and  Training  Executive,  Moss  Chemists, 
Fern  Grove,  Feltham,  Middlesex  TW14  9BD. 


BARNSLEY 

Manager  Required 
Busy  Friendly  Shop 
Good  Supporting  Staff 

Enquiries  to: 

Telephone: 

(0226)  382333 


BEXHILL-ON-SEA 

Pharmacist  Manager  required 
for  branch  of  small  independent 
group.  Four  and  a  half  or  five 
days  week.  Half  day  Saturdays. 
Excellent  salary.  Efficient 
supporting  staff. 
Would  consider  pharmacists 
qualifying  this  summer. 

Tel:  0273  302193  (day) 
0273  563809  (eves  &  wkends) 


PERFUMERY  AND 

COSMETIC  TESTERS 

BOUGHT  FOR  CASH 
ANY  QUANTITY,  ANY  MAKE. 
TEL  PAUL  on  0860  280627 
or  FAX:  (081)  343  9137 


PHARMACIST 

Full  or  Part-Time  required 
for  Retail  Pharmacy  in 
University  area  of 
Bradford,  West  Yorkshire. 

Please  Telephone: 
(0274)  576561 


BARNSLEY  - 

Manager  required  for  pharmacy,  salary 
linked  to  profit  sharing  package  could 
exceed  £30,000. 
Good  supporting  staff. 
Newly  registered  considered. 
Apply  to:  Mr  Zulfkar  Akram, 
22  High  Street,  Wombwell, 
Bamsley  S73  0AA. 
Tel:  (0226)  752253  (day) 
(0924)  444422  (evening) 


KILNHURST 
ROTHERHAM 

Enthusiastic  Pharmacist  Manager  required 
for  a  new  pharmacy  due  to  open  March/ 
April 

*  Attractive  salary 

*  Minimum  paperwork 
+  4V2  day  week 

*  Would  suit  newly  registered 

Apply  to  Mr  Steven  Lo,  Los  Chemist, 
29  Bamsley  Road,  Ackworth,  Pontefract. 
Tel:  0977  613132  or  0226  291078  (eves.) 


TREM  LETTS 
CHEMIST  LIMITED 

This  family  run  group  of  1 1 
pharmacies,  established  in  1901, 
have  a  vacancy  for  a  Pharmacist/ 
Manager  at  their  Albert  Road 
branch,  Southsea,  Portsmouth. 
•  Good  Salary 
•  Five  day  week 
•  Five  weeks  annual  leave 
Applications  to  W.  Tremlett, 
94-98  Fratton  Road, 
Portsmouth  P01  5BZ 
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LLOYDS  CHEMISTS 


SITUATIONS  WANTED 


REQUIRE 

PHARMACY 
MANAGERS 

Lloyds  Chemists  are  looking  for  high  calibre 
professional  Pharmaicsts  capable  of  managing  a  team 

and  developing  a  community  pharmacy,  which 
genuinely  cares  for  the  needs  of  its  patients  and  who 
want  to  be  part  of  a  highly  successful  Company. 

As  well  as  an  excellent  salary,  reflecting  the 
importance  of  the  position  we  offer: 


BENEFITS 


Unrivalled  promotion 
prospects 

Profit  related  bonus 
20%  staff  discount 
Secure  Pension  Scheme 


VACANCIES 


SHEFFIELD 

BICESTER 

WITHAM 

DURSLEY 

STAPLEHURST 


Free  Private  Healthcare     •  CANTERBURY 


CONTACT 


Sandra  Williams,  Pharmacist  Recruitment  Officer, 
Lloyds  Chemists  Pic,  Manor  House, 
Manor  Road,  Mancetter,  Atherstone, 

Warwickshire  CV9  1QY. 
Telephone:  (Daytime)  0827  718001 
(Evenings  and  Weekends)  0827  260023/021  770  3749 
Direct  Line:  0827  713990  during  office  hours. 


NOTTINGHAM/DERBY 

Manor  Pharmacy  are  looking  for  an  enthusiastic  and  committed 
Pharmacist  to  join  their  strong  management  team  in  preparation  for 

future  expansion. 
If  you  are  recently  qualified  and  looking  to  gain  experience,  or  an 
experienced  Pharmacist  ready  for  a  new  challenge,  we  could  well 
have  the  right  position  for  you. 
Previous  applicants  are  welcome  to  re-apply. 
Contact  Phil  Hoyle,  MRPharmS,  in  writing,  including  full  CV,  at 
G.W.  Taylor  Ltd,  Manor  House,  Merlin  Way,  Ilkeston,  Derbyshire. 


SITUATIONS  WANTED 


NEWCASTLE-UPON-TYNE 

TEN  MILE  RADIUS 

Very  experienced  male  pharmacist 

requires  half  day  per  week 
(morning,  afternoon  or  evening)  on 
regular  basis 

Telephone:  091-284  7033 


Enthusiastic  and 
Reliable  Locum 

PI    macist  available  in 

London  and  the 
surrounding  counties. 


081-902  8698 


LEEDS  AREA 

Experienced 
Pharmacist  has  free 
dates  in  April  and  May. 
Telephone: 
0532  529590 


ESSEX  AND 
SUFFOLK  AREAS 

Community  Pharmacist 
available.  Good  Friday 
and  also  some  Saturdays. 

Tel:  0255  672845 
Shervin 


EAST  CORNWALL/ 
WEST  DEVON 

Ex-proprietor  locum,  male, 
available  days,  weeks 
or  longer. 

Telephone:  0503  262088 


COVENTRY,  BIRMINGHAM, 
LEAMINGTON  AND 
SURROUNDING  AREAS 

Experienced  locum  available 
from  March  29. 
Weeks  or  Days. 
Telephone:  0926  53289 


LOCUM 
PHARMACIST 

Has  free  dates  in  May. 
Leicestershire  based,  but 
will  consider  other  areas. 

Tel:  0530  832558 


i 


ESSEX,  HERTS, 
BEDS,  BUCKS. 

Mature  locum,  ex- 
proprietor  available 

days,  weeks. 

Telephone: 
081-204  6652 


GLASGOW  & 

30  MILE  RADIUS 

Experienced  locum 
pharmacist  available  for 
days/weeks  or  long  term. 
Call  Noved  on 
041-649  9805 


FRIDAYS 
AVAILABLE 

Experienced  Locum. 
Dorset  or  Hants. 

Telephone:  (0202) 
392563  (after  6pm) 


NE  LONDON  -  786 

(Qualified  Seven  Years) 

Pharmacist  seeks  long  term  locum 
of  two-three  months  duration. 
Alternatively  odd  days/weeks 
accepted.  Possibly  interested  in 
acquiring  a  small  business. 

Telephone:  Faiz  -  081-521  7912 

|   LONDON  SE 

Pharmacist  seeks 
regular  days  or  long 
term  locum. 

Please  telephone: 

081-690  4064 

READING, 
OXFORDSHIRE 

Experienced  Locum 
Pharmacist  available  on 
regular  Wednesdays. 

Please  phone: 
0734  591065 


LONDON  AREA 

Experienced  community 
pharmacist  available  for 
short  or  long  term  locums. 
Regular  days  or  permanent 

post  considered. 
Telephone  Michael  Stewart 
on  081-870  5429 


LONDON 

Experienced,  friendly  locum 
available  on  daily,  short- 
term  or  long-term  basis. 

Tel:  081-992  7035  (eve) 
or  page  0893  951629 


LOCUMS 


NORTHOLT, 
MIDDLESEX 

Locum  required  for  regular 
Saturdays,  9am  -  6pm. 

Tel:  081-845  9522 
Mr  Rai 
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LOCUMS 


Provincial  Pharmacy 
Locum  Services M$ 


We  have  over  3,000  pharmacists 
registered!  Plus  experience  of  handling 
over  100,000  bookings  NATIONWIDE! 

OUR  BUSINESS 

Place  your  locum  problem  in  the 
hands  of  our  experienced  co-ordinators 
We  will  inform  you  the  moment  cover 
is  found.  We  leave  you  to  get  on 
with  doing  what  you  do  best, 
running  your  business. 

PLEASE  CALL  NOW! 


CAPITAL  LOCUMS 

081-500  7465  (24  hours)        081-421  4227  (24  hours) 
Locums  supplied  nationwide 

The  employment  agency  for  Pharmacists  providing  a  first  class 
locum  service  for  London  and  surrounding  counties  and  now 
nationwide.  Retail  and  hospital 
Pharmacists  are  invited  to  telephone  lor  free  registration  — 

top  rates  obtained. 
Registered  Pharmacists  are  requested  to  notify  availability. 


Member  of  the  Henry  I.  Perlow  Group 
National  Pharmacy  Locum  Agency 
TELEPHONE  081-907  9894 
Kent/Sussex  Office  0892  510526 
Midlands  Office  (0280)  700575 
We  invite  Pharmacist  Locums  to  apply  for  registration 


MARKS  MEDIKS  LOCUMS 


For  Pharmacists  run  by  Pharmacists 
Retail  •  Hospital  •  Industry 
Ring:  071-388  9299/0831  100931  (24  hours) 

Julia  Marks  MRPharmS  Agy 


cpc 
cpc 
cpc 


COMPLETE  PHARMACY  CARE 


SCOTLAND'S  ESTABLISHED  INDEPENDENT  LOCUM  AGENCY 

For  straightforward  charges,  no  hidden  extras  and  a  personal 
service  call  the  agency  that  cares.  CP  C.  invite  potential  locums 
and  clients  to  call 

031  441  4445  or  0831  626  427 


For  Premium  Service  at  Competitive  Rates,  call.. 

ftf£^  NORTHERN  LOCUMS 

on  (061)  725  8063 
or  (0274)  831631 

 Phones  manned  until  10pm  nightly. 


Regular  Saturday 
Locum  Pharmacist 
required  for  Grays, 

Basildon  & 
Brentwood  areas. 
Telephone: 
(0727)  823153 


SCOTTISH  BORDERS 

Regular  Saturday  Locum 
Pharmacist  required  for 
small  group  based  in 
Melrose.  Possibility  of 
holiday  relief. 
Contact  David  Dalglish 

0896  822178 
or  0835  23684  (eves) 
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WIRRAL 

Long  Term  Locum  Required  in  Leasowe 

For  May,  June  &  July 
Hours:  9-1,  2-6pm  weekdays,  Vi  day  Saturday. 
2,500  Scripts  per  month.  JR  Richardson  Computer. 
5V2  day  week.  13  week  period.  £6,000 
Telephone:  Gordon  on  0244  683454 


AGENTS 


SALES  EXECUTIVES 

Required  for  the  following  areas: 

1.  CORNWALL,  DEVON,  SOMERSET 

2.  NORTHUMBERLAND,  BORDER  AREA 

3.  KENT,  SUSSEX,  SOUTH  LONDON 

4.  AVON,  GLOUCESTERSHIRE,  HEREFORD,  GWENT 

To  join  expanding  Pharmaceutical  Wholesale 
Company  selling  Generics,  Pi's,  Dressings, 
Fragrances  and  other  associated  products  to 
Chemist  Outlets. 

You  must  be  able  to  source  outlets  and 
maintain  sales,  a  proven  track  record  selling 
the  above  products  to  retail  chemists  is 
required,  for  which  an  attractive  package  is 
available. 

Good  Basic  Salary  —  Bonus  Scheme. 
Company  Car. 

Please  send  C.V.  to  Neil  Callan 

Sales  Manager, 
Waymade  Pic, 
Sovereign  House, 
Miles  Gray  Road, 
Basildon, 
Essex  SS14  3BR 


c 


;nTiffnff^](n\'lth| 

hancellor 


SALES  AGENTS  REQUIRED 

To  sell  generic  products  and  OTC's  on  a 
commission  basis  in  most  areas  of  the  U.K. 
Contact:  Sales  and  Marketing  Manager, 
Chancellor  Ltd, 
Abbey  House,  Abbey  Road, 
Wrexham  Industrial  Estate,  Wrexham, 
Clywd  LL13  9PW. 


{Jlinrnix  fEntrrpriBfa 

Wholesalers  of  Sunglasses  for  13  years  require  Agents 
in  many  areas. 
Please  reply  with  details  of  area  and  other  lines  carried  to: 
Phoenix  Enterprises,  P.O.  Box  3106, 
London  SE23  3YS.  or  Phone/Fax:  081-659  9720 
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BUSINESS  OPPORTUNITIES 


"SUPERB  RETAIL  BUSINESS  OPPORTUNITY" 

THE 
LITTLE  GENIUS 


The  Imager,  from 
Photo  Express  is  the 
smallest  microlab  on 
the  market  today, 
occupying  just  one  sq 
metre  of  valuable  retail 
space.  Now  even  the 
smallest  store  can  offer 
quality  30  minute  film 
processing,  enjoy  extra 
profits  and  attract  new 
customers.  Unique  fully 
automatic,  continuous 
operation  enables  printing 
&  developing  in  one 
process.  Just  insert  an 
unprocessed  35mm  film 
and  out  pop  6x4  jumbo 
photo's  including  instant 
reprints! 


THE IMAGtR 


The  imager  is  so  easy  to 
operate,  you  can  build 
new  business  with  no 
extra  staff.  An  ideal  profit 
centre  in  itself,  the  Imager 
will  complement  your 
existing  range  of  goods  & 
services.  The  increased 
customer  flow  attracted  by 
30  minute  D&P  will 
certainly  improve  your 
overall  sales  performance. 
When  you  consider  that 
the  D&P  market  has  seen 
150  years  of  continuous 
growth,  it  is  easy  to 
understand  why  so  many 
retailers  are  adding  30 
minute  D&P  to  their 
range  of  service. 


'  AUTOMATIC  FILM  DEVELOPING  &  PRINTING  MACHINE" 

A  few  Ex-Demo  Promotional  Machines  available  to  selected  retailers  as  "Referals"saving£5,000on  cost/lease. 

List:  £  18,900  for  only  £13,900.  SAE  for  Brochure  &  Profit-Planner  please  to: 

PHOTO  EXPRESS,  Suite  405,  Glenfield  Park,  Philips  Road,  Blackburn  BB1  5PF. 
Tel:  (0254)  671021.  Fax:  (0254)  261972. 


BUSINESS  WANTED 


BUSINESS  FOP  SALE 


WANTED 

As  part  of  expansion  programme  into  export  markets, 

UK  private  Group  of  Companies  wishes  to  acquire 
UK/European  Generic  pharmaceutical  factories  small  to 
medium  size  as  outright  purchase,  price  parameters  from 
£100k  to  £2  million  absolutely  no  brokers,  consultants, 
or  other  middlemen. 
Principals  only  in  the  strictest  of  confidence 
please  reply  to: 

Box  no:  C&D  3436 


BUSINESS  FOR  SALE 


ALLIANCE  VALUERS  AND 
STOCKTAKERS 

Telephone  Harrogate  (0423)  531571 


NORTH  LEEDS 

Main  Road  Suburban  Leasehold  Pharmacy. 
T/O  under  management  £273,000.  NHS 
Items  approx.  1,600  per  month.  Excellent 
pertumery/gitt  trade.  GP  30%.  New  15  year 
lease.  Offers  invited  for  GW/Fix  plus  SAV 
with  view  to  quick  sale. 


• 


GREATER  MANCHESTER 

Main  Road  Suburban  Pharmacy.  T/0 
£180,000  (mainly  under  locums).  NHS  items 
1,500  p.m.  Net  profit  to  owner  MRPharmS 
approx  £34,000.  Good  potential.  New  lease 
at  £3,500  per  annum  or  freehold  available- 
Offers  invited  for  GW/Fix  plus  SAV. 


ME  PHARMACY  CONSULTANTS 
Telephone:  0923  827962 

NW  London.  Freehold  Pharmacy  in  major  High  Street  Adjacent  to  expanding 
Surgery.  Seperate  accommodation  of  2  floors.  Turnover  £35,000  p  a.  NHS 
2,800  items  per  month.  Goodwill  price  £179,000  SAV.  Freehold  available. 
Middlesex.  Pharmacy  in  rapidly  improving  High  Street  precinct.  Turn- 
over £250,000  pa.  NHS  1500  items  per  month.  Rent  £12,000  pa. 
Price  £125,000  SAV. 

QUALITY  PHARMACIES  URGENTLY  REQUIRED. 


HENRY  I.  PERL0W  MRPharm 


WEMBLEY,  MIDDX.  Pharmacy  with 
upper  part.  Annual  turnover  £220,000 
NHS  items  1800  per  month  Long 
lease.  Retirement  sale. 
Reduced  price  £85,000  SAVRef:  03261 

HARROW,  MIDDX.  High  Street  Phar- 
macy. Annual  turnover  £400,000  NHS 
items  1900  per  month.  Secure  lease 
Rent  £19,000  p. a. 

Price  £150,000  SAV  Ref:  07176 

TO  BUY  OR  SELL  A  BUSINESS 
TELEPHONE:  081-907  9894 


LONDON  EC1 

Busy  modern  lock-up 

with  flat  above. 
Turnover  £225,000. 
NHS  1,400  per  month. 
Enormous  potential. 
Good  lease  and  rent. 
£100,000  plus  Stock  at 
Valuation. 

Contact: 
Box  No.  C&D  3437 


DISPENSING  LABELS 


S  W  WALES 

LEEDS  Escape  the  rat  race!  Essential  Small  Phar- 

Prestigious  Leasehold  Pharmacy  in  busy  macy  in  delightful  rural  Village  close  to 
suburban  main  road  shopping  area.  Large  Carmarthen.  Projected  T/O  to  31  March 
2,000  sq  ft  unit.  T/O  FYE  31  Oct  1992  1993  £140,000.  NHS  items  1,000  p.m.  5  day 
£538,123.  NHS  items  average  4,180  per  trading.  Next  door  to  branch  surgery 
month.  Potential  income  from  flats  above.  Freehold  property  including  3  bed  L/Accom 
Offers  in  region  ol  £195,000  for  GW/Fix  plus  £50,000.  Offers  around  £20,000  lor  GW/Fix 
SAV.  plus  SAV. 

MANY  BUSINESSES  NEVER  ADVERTISED.  PLEASE  PHONE  FOR  DETAILS 


D&M  Printing  Company  Limited 

LABELS  AND  COMMERCIAL  PRINTING 

Pharmacists!  Save  Money  by  using 
our  dispensing  labels. 
Contact:  Des  or  Mark  Alger 
Telephone:  051-949  0567 
Fax:  051-949  0747 
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PLANNING  CAPITAL 
EXPENDITURE? 

Whether  you're  thinking  of  Shopfittings, 
Photographic  processing  equipment  or  a  new 
Computer  system,  we  can  give  you  a 
competitive  lease  deal  with  a  low 
downpayment  and  5  years  to  pay. 
Phone  PHARMACY  FINANCE  on 
081-940  9827 


LOANS 


1 00% 

PRACTICE  LOANS 

We  nffer  professional  people  100%  practice 

loans  in  purchase,  merge  or  re-finance, 

so  there  is  no  need  to  mortgage  your  home 

to  raise  capital  for  this  purpose. 

Various  repayment  methods  are  available 

to  suit  i nd i\  idual  requirements  for  terms  of 

20  years  or  longer. We  are  willing  to  consider 

loans  to  partnerships  and  sole  practices. 

To  find  out  more  call  us  on  071-242-4375 

or  write  to  J.W.  Sleaili  &  Co.  Ltd.,  Insurance 

and  Mortgage  Brokers,  58  Theobalds  Road, 

London  WC1X8SG. 

Specialists  in  Practice  Finance 

1% 

ABOVE  BANK  BASE 

PHARMACY  COMPUTER  SYSTEMS 


pace  pera 


LABELLING 
SYSTEMS 
THE  BETTER  LABELLING  & 
RECORD  SYSTEMS 

•  Faster  •  Simpler 

•  Guaranteed  Security  •  Free  Credit 

•  More  Features  •  Low  Price 

No  one  has  more  experience. 
Don't  buy  without  first  seeing  a  Pace  Beta 
demonstrated  in  YOUR  pharmacy 
•  Available  for  one  months  trial 
For  details  and  a  free  demonstration 
Telephone:  061-941  7011 
37  Stamford  New  Road,  Altrincham  WA14  1EB 


Three  Items  For  A  Total  Cure! 


PILLS  -  Patient  Medication  Records 
Checkout  -  POSIH  epos 
Ob-serve  -  Book  keeping  package 

Hadley  Hutt  Computing  Ltd, 
George  Bayliss  Road,  Droitwich, 
Worcs.  WR9  9RD 

Telephone:  0905  795335  promoted 
Fax:  0905  795345  observe 


PHARMACY  COMPUTER  SYSTEMS 


CHEMTEC  SYS1 

CJocj 


It's  Time  To  Change 
To  The  New 
Alchemist  3000 
Dispensary 
Computer  System. 


It's  full  of  useful  features  &  still  easy  to  use. 
Ring  now  for  details  of  low  cost 
maintenance,  M.A.R's  and  sundry  items. 


COMPUTNG  LTD 


John  Richardson  Computers  Ltd 


PMR 


[Update 


3/93j 


EPOS 


JRC  systems  are  renowned  for  their  speed,  ease-of-use 
and  flexibility  -  They  are  the  most  widely  used  in  pharmacy 
today,  are  constantly  updated  and  enjoy  an  enviable  after- 
sales  service.  You  may  think  you  can't  afford  the  best 
You'll  be  surprised  . .  . 


FOR  MORE  DETAILS,  OR  FREE  EPOS/PMR  VIDEOS,  PHONE  0772  323763 
(FAX  0772  323003)  -   OR  WRITE  TO  JRC  LTD,  FREEPOST,  PR 5  6BR 


PRODUCTS  &  SERVICES 


Yes!  We  now  have  a 

car  insurance  policy 

designed  specifically  for  pharmacists! 

SbeCial  lOW*  MGWHM IS       ^  Protected  \<>  <  llaims  discount 

tor  all  in  Pttatwacy.    4  Free  24  hour  legal  advisor 

.  ,        ..  ..  service 

♦  Immediate  25%  discount 

♦  Domiciliary  and  residential  ♦  ^"insured  loss  recovery 
home  visits  PLUS  Oxygen  ♦  Company  cars,  fleets  and 
and  Prescription  delivery  pharmacy  delivery  vans  also 
automatically  covered  covered 

♦  SCHEME  ALSO  APPLICABLE  TO  ALL  PHARMACY  STAFF 


For 


immediate  quotation  cm  your  car  insurance 

Extension 
PIA 
Motor 


m  0245  492949 


We  also  arrange:  ♦  Professional  Indemnity  Insurance  for 

your  pharmacy  business  for  S 1  S*>  per  annum 
♦  Business  <H:  Contents  Insurance  ♦  Locum  P.I.  Insurance 

88  021  236  0031 


Working  For  Pharmacy 


The  Pharmacy  Insurance  Agency 


PART  OF  Till;  PROVINCIAL  PHARMACY  SERVICES  GROl  I' 
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PRODUCTS  &  SERVICES 


SHOPPINGS 


FACTORY  SECONDS 

ALL  IN  PERFECT  CONDITION  •  ALL  GUARANTEED 
LOW  OUTLAY  •  HIGH  PROFIT  •  CONTINUOUS  SUPPLY 

We  also  handle  huge  ranges  of  radios, 
walkmans,  midi-systems,  plus  hundreds 
of  other  items  from  major  manufacturers. 

For  futher  information  call: 

CENTRAX  DIRECT  SALES  LTD 

TEL:  081  330  7766  (10  Lines)  FAX:  081  330  7726 


IT  IS  A 

"STEAL" 

FOR  ONLY 

-   ^  £229  v^t 

THEFASIT  H014 

NOW  YOU  CAN  AFFORD  A  PROFESSIONAL 
VIDEO  SURVEILLANCE  SYSTEM 

•  SIMPLE  DIY  INSTALLATION  •  CAN  BE  EXPANDED  TO  TAKE  UP 

TO  4  CAMERAS  •  2  WAY  SPEECH  BETWEEN  CAMERA  AND 
MONITOR  •  PICTURE  CAN  BE  RECORDED  ON  DOMOSTIC  VCR 
Brochure  and  details  from  Fasit  Security  Ltd,   

aFasit  House,  Elkstone,  Cheltenham  GL53  9PB.  ™™ 
Telephone:  0242  870414  MH 


MARIE  STOPEC 

III  FAMILY  PLANNING  CLINICS  SINCE  V 


P0RTAST0R 


HIGH  SECURITY 


DRUG  CABINETS 


IDEAL  HIGHLY  SECURE 
STORAGE  FOR  DRUGS 

Larger  sizes  available 

Contact  Richard  Lewis  on  0904  624872 

or  write  to  P0RTAST0R  PRODUCTS 
(4/D002/DC),  P0RTASIL0  LTD,  YORK 
Y03  9PR  Fax  0904  61  1  760 


/  2tt 


VETCHEM 


Panacur  dog/ 
horse  wormers 

Nuvan  Top    Acclaim  Plus 
Nuvan  Staykill 

Obtainable  from 
Brian  G.  Spencer  Ltd, 
Common  Lane,  Fradley, 

Lichfield,  WS13  8LA 
Telephone:  0543  262882 

One  of  the  Vetchem  Group 
of  Distributors 


To  advertise  in  this 
ection  please  telephone: 
Joe  Doveton  on 
0732  364422 
Ex*.  2468 


EXDRUM 

_STOREFITTERS. 


yj 


0626  -  834077 

COMPREHENSIVE  DESIGN,  MANUFACTURE 

AND  INSTALLATION  SERVICE  FOR  THE 
 RETAIL  PHARMACY  

KING  CHARLES  BUSINESS  PARK, 
OLD  NEWTON  ROAD,  HEATHFIELD, 
DEVON  TQ12  6UT 


Marketing  Ltc 


THE  COMPLETE  SHOPFITTER 

DESIGN  •  MANUFACTURE  •  INSTALLATION  •  LEASING 

CONTACT 

DAVID  CROSS     or   SIMON  MYERS 

FOR  MORE  DETAILS  ABOUT  OUR 
PROFESSIONAL  DESIGN  SERVICE,  QUALITY  FITTINGS, 
REALISTIC  PRICES  AND  ATTRACTIVE  LEASING 

TEL  (0761)  418941      FAX  (0761) 412798 


SHOPFITTERS  LIMITED 

NORDIA  HOUSE,  SEACROFT  INDUSTRIAL  ESTATE 
COAL  ROAD,  LEEDS  LS14  2 AW 
Tel:  0532  323478  Fax:  (0532)  323348 
SPECIALIST  SHOPFITTING 
AND  DESIGN  FOR  TOD  A  YS 
PHARMACIST 


m 

Approved 
DESIGN  SERVICE 


m 

Approved 


COMPLETE  PACKAGE  -  NATIONWIDE  SERVICE 


K  H  WOODFORD  ft  Co  Ltd 

We  as  specialist  manufacturers 
and  installers  invite  you  to 
telephone  us  on  0202  396272 
for  details  of  our  fully 
approved  equipment  for  all... 

Dispensary  and  Pharmacy  fitting 


•  Pharmacy  Units  •  Counters  •  Showcases  •  Shelving  • 
False  Ceilings  •  Lighting  •  Heating  •  Flooring  •  Shopfronts  in 
Hardwood  and  Aluminium  •  Fascia  Signage  •  Roller  Shutters 


E  COVER, 

WALSALL  (0922)  20422  -  UNIT  15,  FIELDGA 
NEW  STREET,  WALSALL  WS1  3D  J 


ua 
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STOCK  FOR  SALE 


FROM  LOW  COST  PERIMETER  SHELVING  TO 
UPMARKET  PERFUMERY  SHOWCASES 
TRADITIONAL  OR  CONTINENTAL  DISPENSARIES 


6f|opp'[riN<; 


CONTACT  MARTIN  BAGG  FOR  A  COMPLETE 
SHOPFITTING  SERVICE  FOR  THE  PHARMACIST 

0392-216606 


PROFESSIONAL 

PHARMACY  DESIGN  &  INSTALLATION 
OXFORD  ROAD, 
PEN  MILL  TRADING  ESTATE, 
YEOVIL  BA21  5HZ. 

0935  20724 


m 


VISUAL  MERCHANDISING 
AT  ITS  VERY  BEST 

(7_ 


s  /   /   y  s 

Designers  and  Manufacturers  of  Glass  Cube  Merchandising  Displays. 
Cube  Arts  Ltd.,  Unit  14,  Kimpton  Trade  &  Business  Centre, 
Minden  Road,  Sutton,  Surrey  SM3  9PF. 
Tel:  081-641  8771  Fax:  081-641  8948 


SHOPFITTING 


SHOPFITTING  SYSTEMS 
&  SERVICES 

•  Free  Independent  Advice  for  Independent  Pharmacists 

•  Choice  of  Systems  to  meet  your  budget 

•  Top  design  or  unbeatable  lowest  price  package 

•  You  can  share  in  30  plus  years  experience  in 
pharmacy  planning 

Call  Frederick  Moore  -  0525  222526 
39  Cooks  Meadow,  Edlesborough,  Beds.  LU6  2RP. 


Pharmacy  Shelving  and 
Dispensary  Fittings 

Consult  us  for  planning,  design  and 
installation  expertise,  at  lower  than 
budget  prices 

Call  (081)  337  4969  or  (0932)  850284 

AB  Shelving  and  Design  Ltd 
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LIBRA  DISTRIBUTORS 


Amarige  EDT  30ml  Spray 
Bettina  Vanilla  EDT  50ml  Spray  (New; 
Bettina  Musk  EDT  50ml  Spray  (New) 
Beautiful  EDP  15ml  Spray 
Chloe  EDT  30ml  Spray 
Coty  Laimant  EDT  50ml  Spray 
Dune  EDT  15ml  Spray 
Fendi  EDP  50ml  Spray 
Kenzo  EDT  50ml  Spray 
L'effleur  20ml  In  a  reusable  heart  shaped  box 
Tea  Rose  EDT  30ml  Spray 

WHOLESALERS  OF  FRAGRANCES  PHOTOGRAPHIC 

FILMS  &  BATTERIES 
TELEPHONE:  081-445  4164  FAX:  081-445  1399 


SRP 

POR 

14.04 

22.00 

25% 

6.36 

11.95 

37% 

6.36 

11.95 

37% 

13.60 

20.50 

22% 

10.21 

16.00 

25% 

3.88 

9.99 

55% 

13.50 

19.50 

16.83 

43.00 

54% 

10.55 

31.00 

60% 

5.95 

3.80 

9.90 

16.50 

30% 

.1 


Opticmead  Limited 

Pharmaceutical  Wholesalers 
FOR  THE  BEST  PRICES  POSSIBLE  AND  A  NEXT  DAY  SERVICE 
SPECIAL  OFFERS  FOR  APRIL  1993 

BUY: 

10  x  100  DICLOFENAC  TABS  50MG  at  £3.05  EACH 

10x1     SALBUTAMOL  INHALERS  at  £0.82  EACH 

10  x  100  VERAPAMIL  TABS  80MG  at  £1.75  EACH 

10  x  100  SEPTRIN  TABS  at  £7.99  EACH 

10  x  100  TILDIEM  TABS  at  £10.99  EACH 

FOR  A  FULL  PRICE  LIST  PLEASE  SPEAK  TO  MR  RON  SMITH 
ON  081-317  8927  OR  081-854  1966 
WE  ARE  ALSO  ON  FAX:  081-317  0182 
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STOCK  FOR  SALE 


ID  Aromatics  has  over  100  Essential  Oils  and  over  80  Perfume  Oils 
always  in  stock.  Best  quality  Aromatherapy  Oils  and  Absolutes. 
Exclusive  imported  Brassware,  including  the 
FRAGRANCER  (c). 
Pot  Pourris,  Joss  Sticks,  Incenses. 
Highly  competitive  prices  and  fast  efficient  service. 


i 


|\ron»hci 


Visit  our  Retail  outlet,  or  enquire  for  Retail  and  Wholesale  details. 

Write  for  Price  List  to 
12  New  Station  Street,  Leeds  LSI  5DL.  Telephone  0532  424983 


WANTED 


Perfumes,  Cosmetics,  Toiletries 

Anj  brand*.  Testers,  Samples,  Clearance  linos. 

Tel:  Lena  on  081  579  7:140 


STOCK  WANTED 


RETAIL  PHARMACIST 

Wishes  to  buy  excess 
dispensary  stock 

i.e.  Sabril,  Zoladex,  Drogenil  etc. 


Chemist  &  Druggist  List  Price 
Less  30%  Paid 


No  minimum  quantity. 

Please  phone  081-882  1646 
for  further  details. 


URGENTLY  WANTED 

TO  FILL  OUTSTANDING  ORDER 
10,000  PAIRS  SUNGLASSES  - 
EXCESS  STOCK,  STORE/MULTIPLES 
RETURNS,  MUST  BE  GOOD  QUALITY 
&  CHEAP 

TEL:  0254  871618  FAX:  0254  871716 


WANTED 


Old  Chemist  Shop  fittings  in  mahogany. 
Complete  shop  interiors  purchased. 
Drug  runs,  bow  cabinets  etc. 
We  try  hardest,  travel  furthest,  pay  more. 
Tel:  (0327)  349249  Eves:  41192  Fax:  (0327)  349397 


URGENTLY  WANTED 

Old  botdes,  jars  etc.  Shopfittings,  cupboards, 
shelving,  drawers,  cabinets. 
Buyer  collects  all  U.K. 
!  ;    >  ione  please  anytime,  0372  373791 
or  write  to  Robin  Wheeler,  71  Highlands  Road, 
Leatherhead,  Surrey  KT22  8NW. 


The  Trade  Marks  set  out  below  were  assigned  on: 
24th  June  1992 
by:  REVLON,  INC. 

to:  REVLON  CONSUMER  PRODUCTS  CORPORATION 
WITHOUT  THE  GOODWILL  OF  THE  BUSINESS 
CONCERNED  IN  THE  GOODS  FOR  WHICH  THE  TRADE 
MARKS  ARE  REGISTERED. 


Number  Trade  Mark 
908565  MITCHUM 


1284831  XI'AXI'ANG 


1461773  INNERLASH 


Goods 

Perfumed  soap,  perfumes,  non- 
medicated  toilet  preparations, 
cosmetics,  hair  lotions  and 
dentifrices. 

Soaps,  perfumes,  essential  oils, 
cosmetics,  non-medicated  toilet 
preparations,  non-medicated 
preparations  for  care  of  the  skin 
and  body;  all  included  in  Class  3. 

Cosmetics;  mascara;  face 
powder;  lipstick;  non-medicated 
toilet  preparations;  perfumes; 
essential  oils;  shampoos; 
preparations  for  the  hair; 
deodorants  and  anti-perspirants 
for  use  on  the  person;  depilatory 
preparations;  dentifrices;  soaps; 
all  included  in  Class  3. 


1461774  CHRONOSPHERES  Cosmetics;  mascara;  face 

EM-2  powder;  lipstick;  non-medicated 

toilet  preparations;  perfumes; 
essential  oils;  shampoos; 
preparations  for  the  hair; 
deodorants  and  anti-perspirants 
for  use  on  the  person;  depilatory 
preparations;  dentifrices;  soaps; 
all  included  in  Class  3. 


1461775  LUMINOSITY 


Cosmetics;  mascara;  face 
powder;  lipstick;  non-medicated 
toilet  preparations;  perfumes; 
essential  oils;  shampoos; 
preparations  for  the  hair; 
deodorants  and  anti-perspirants 
for  use  on  the  person;  depilatory 
preparations;  dentifrices;  soaps; 
all  included  in  Class  3. 


To  advertise  in 
this  section  contact 
Joe  Doveton 
on  0732  364422 
Ext.  2468 
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Businesslink 


A  FREE  Service  for  Chemist  &  Druggist  Subscribers 


PHARMACIST  MANAGERS 

NEWBURY,  BERKS  -  Pharmacist  moving 
to  Berkshire  wants  to  make  contact  with 
other  pharmacists  for  possihle  future  job- 
share  application.  SAE  to  Pharmacist, 
Willow  Lodge,  Burgh  Castle,  Gt  Yar- 
mouth NR3  19QL. 

LEICESTER  -  Pharmacy  manager  required 
full-time  (5  days  a  week)  (three 
branches).  Tel:  0533  419527  Mr  Kotecha. 

BRIGHTON,  SUSSEX  -  Manager  required 
for  easily  run  pharmacy  with  good  sup- 
porting staff.  No  paperwork.  Salary  nego- 
tiable. Tel:  0273  732515.  Mr  Pancsar. 


LOCUMS 

HERSTMONCEUX,  E  SUSSEX  -  (Nr  Hail- 
sham).  Locum  required  for  Saturdays 
May  8  and  15  (9am- lpm).  Relaxed  envir- 
onment and  helpful  staff.  Tel:  0323 
833162  (day). 

WARE  HAM,  DORSET  -  Locum  pharmacist 
required  for  two  regular  afternoons  per 
week.  Tel:  0929  551164  (day)  0929 
550067  (eve)  Nicky  Priest. 

LYNEMOUTH,  MORPETH,  NORTHUM- 
BERLAND -  Part  time  locum  pharma- 
cist required  on  a  regular  basis  2/4  days 
weekly.  Contact  Mrs  Leak  on  0661 
835755  or  0661  852646. 

WARRINGTON,  LANCS  -  Long  term  lo- 
cum required  two  days  per  week  to 
commence  mid-summer.  Tel:  0925 
35545. 

LONDON  SE4  -  Locum  required  on  Sun- 
days 10.30am-1.15pm.  Tel:  081-692  2823. 

WEST  YORKSHIRE  -  Locum  required  for 
5  weeks  starting  May  17.  Tel:  0924 
474327  Mr  Naseem. 

BIRMINGHAM  -  Locum  required  for  regu- 
lar Wednesdays  and  Fridays.  Tel:  021-327 
4687  or  021-308  7309  Ms  Azamgarhi. 

CARSHALTON.  SURREY  -  Locum  re- 
quired to  work  August  1-  November  .30 
inclusive,  5  days  a  week  9am-6pm.  Tel: 
081-644  8972  day,  081-661  0975  even- 
ings Mr  Jiwa. 

LUTON,  BEDS.  -  Locum  required  for  1  or2 
mornings.  0am-  12  noon  or  lpm.  Tel: 
0582  581302  Mr  Shah. 

LONDON  W10  -  Part-time  locum  pharma- 
cist required,  2-7pm,  five  days  per  week, 
in  easily  run  pharmacy.  Tel:  081-969 
8741 


SITUATIONS  WANTED 

EAST  LONDON/ESSEX  -  Locum  available 
from  April  5  onwards  on  long  or  short 
term  basis.  Experienced,  reliable  and 
recommended.  Tel:  081-534  1652  (until 
9pm)  or  071-473  0342. 

N  LONDON/NW  LONDON/EDGWARE/S 
HERTS  -  Experienced  locum  pharmacist 
available  on  regular  basis.  Tel:  081-958 
6031. 

WESSEX/S  COAST  REGION  -  Locum  now- 
taking  bookings  from  April  12  onwards. 
Contact  Tim  Elmes  on  0202  743211. 


EXCESS  STOCK  

TRADE  LESS  20%+VAT+POSTAGE  -  9 

boxes  of  Convatec  S266;  21  boxes  of 
Convatec  S242.  Tel:  0322  526470. 
TRADE  LESS  33%+VAT+POSTAGE  - 

190  Loron  400mg  (exp  10/93):  160  Estra- 
cyt  140mg  caps  (exp  2/94);  64  Faverin 
lOOmg  (exp  6/93);  46  Faverin  50mg  (exp 


1 1/93);  52  Zovirax  400  mg  (exp  4/95).  Tel: 
001-456  5668. 

TRADE  LESS  40%+VAT+POSTAGE  - 
4x168  Questran  (exp  7/93);  90  Endoxana 
50mg  (exp  5/93);  Isordil  30mgxl00; 
Trade  less  50%  100  Pancrease  caps  (exp 
2/93).  Tel:  0252-542807. 

TRADE  LESS  50%+VAT+POSTAGE  -  fa- 
tal compound  caps  x  30;  Allegron  lOmg 
tabs  (PI)  x  100;  Trasicor  20mg  tabs  x  238; 
Modecate  concentrate  50mg/0.5ml  x  3; 
Quinaband  bandages  x  12.  Tel:  0502 
572603. 

TRADE  LESS  40%+VAT+POSTAGE  -  86 

Orap  lOmg;  128  Cortisyl  25mg;  40  Clo- 

pixol  lOmg;  148  Sectral  200mg.  Tel; 

071-739  4723. 
17  VANCOCIN  CP  500mg  vials  (exp  10/93). 

Trade  less  50%+VAT.  Tel:  0803  213075. 
TRADE  LESS  30%+VAT  -  2  x  20  Zofran 

8mg  tabs  (exp  4/95).  Tel:  0206  852965. 
N-A  DRESSINGS  -  9.5x9.5cm  packs  of  40 

X8+VAT  (post  free).  Phone/lax  0983 

522346. 

TRADE  LESS  40%+VAT  -  200  Midamor 
5mg;  170  Motipress;  272  Rastinon 
500mg;  95  Asendis  25mg;  28  Cafergot 
supps.  Tel:  081-  904  4197. 

IMURAN  50MG  TABS  -  (exp  9/97).  Trade 
less  60%+VAT,  UK  stock.  Tel:  0652 
32129. 

50%  OFF  -  Colostomy  bags  MC2000  5945: 
Convatec  S296;  Comfeel  3213.  Tel:  081- 
204  2412. 

30%  OFF  -  84  Hexopal  forte:  220  Mycardol 
lOOmg;  80  Mycardol  400mg;  75  Trental 
400;  175  Dipentum  caps.  Tel:  081-204  2412. 

TRADE  LESS  25%+VAT+POSTACE  -  1  x 
Tilade  inhaler  (exp  10/93);  1  x  Serevent 
inhaler  (exp  2/04);  1  x  100  Mysteclin  tab 
(exp  6/93).  Tel:  0533  667393 

CIMETIDINE  400MG  (60'S)  -  10  packs 
well  dated.  £70+  VAT  or  £7  each.  Tel: 
04.S0  214355. 

TRADE  LESS  50%+VAT+POSTAGE  -  Ap- 
prox  1200  Erymax  caps  250mg  (exp 
1/95).  Tel:  0793  642214. 

TRADE  LESS  30%+VAT+P/P  -  4  x  Diflu- 
can 200mg;  1  x  Suprefact  nasal  spray:  5  x 
Vitalograph  P/F  std;  80  Orap  4mg;  48 
Corwin  (6/93);  44  Selexid  200mg;  25 
Dansac  22044-1300  and  32144-1310.  Tel: 
0737  813251. 

TRADE  LESS  35%+POSTAGE  -  1,000  x 
Recormon  inj:  3  x  Lioresal  cone  liquid; 
Cyklokapron  500mg.  Tel:  081-399  4854. 

TRADE  LESS  40%+VAT+POSTAGE  -  80 
Antepsin  tabs  (exp  1/93);  1  x  28  Pepcid 
PM  4()mg  (exp  4/94);  2  x  500  propranolol 
80mg  (exp  9/95);  160  Tegretol  Retard 
400mg  (exp  6/94);  2  x  56  Tildiem  Retard 
120mg  (exp  7/94);  4  x  28  Sectral  400mg 
(exp  5/94)  and  others.  Tel:  0752  812591. 

TRADE  LESS  50%+YAT+POSTACE  -  10 
x  5  Convatec  Stomahesive  wafers  S100;  1 
x  30  Biotrol  Preference  ref.no.32-660;  1  x 
30  Simcare  Urotlow  WS166-02-M.  Tel: 
091  5262345. 

TRADE  LESS  30%+VAT  -  Hollister  716/3, 
322/3,  Simpla  LB3  350HL,  S206  S210. 
Tel:  021-770  3196. 

FORTUM  2g  inj  x  20  (exp  10/93).  Trade  less 
50%  +  VAT.  Tel:  0532  570298. 


FOR  SALE 

EXTERNAL  ILLUMINATED  CHEMIST 
SIGN  -  As  new,  shows  Chemist  in  red 
letters  on  both  sides.  Measures  18"  high  x 
36"  long.  Over  £300  new  -  will  take  £150 
ono.  Tel:  0204  23127. 


LINK+2  LABELLING  SYSTEM  -  IBM  com 

patible.  3  hard  disks  and  tape  streamer 
installed.  Complete  with  Panasonic  prin- 
ter. Buyer  collects  Sheffield.  £300  ono. 
Tel:  0742  692461. 

CAVALIER  GSi  16V  -  Mar  '90.  White.  LSI  I. 
ABS.  Electric  windows/sunroof/mirrors. 
Computer.  White.  58,000  miles.  C7.900 
ono,  Tel:  0475  672193. 

SANYO  10  DEPARTMENT  TILL  Regu 
larly  maintained.  Oilers  around  £200. 
Tel:  0663  750596. 

TWO  PRICING  GUNS  with  date  facility 
(need  new  date  rubbers).  Any  offers 
considered.  Tel:  0663  750596. 

ANY  OFFERS  -  National  War  Formulary 
1943  and  1947.  National  Formulary 
1949.  Tel:  0892  520015, 

XR3i  C  REG  -  Radiant  red.  Alloy  wheels. 
ABS  plus  all  usual  extras.  Only  15.000 


miles.  Excellent  condition.  Only  '<-■  9i0 
ono.  Tel:  0253.  890146. 


WANTED 

LASER  PRINTER  -  Electronic  tablet  coun 
ter;  Histryl  5mg  caps  3  x  30.  Tel:  0272 
812591. 

ZOLADEX  DEMOSPRAY  nasal  spray  (any 
quantity)  and  Frisium  caps.  Tel:  0582 
504744. 

LABELLING  SYSTEM  -  Any  make  with 
PMR    facility.    Tel:    0924  474327. 


ACCOMMODATION 

DENIA,  COSTA  BLANCA  -  Luxury  villa 
with  panoramic  views  -  own  pool.  Sleeps 
8/10.  Golf,  tennis,  squash,  riding  on  site. 
Tel:  05644  2559.  Ms  Holmes. 


IMPORTANT 

Because  demand  for  free  Business  Link  entries  exceeds  the  space 
available,  subscribers  are  asked  to  comply  with  the  150-word  limit. 
To  avoid  delay  in  publication,  please  ensure  that  brand  and  drug 
names  have  the  correct  spelling  and  that  the  text  is  legible. 


Free  entries  in  "Business  Link"  (maximum  30  words)  are 
restricted  to  community  pharmacist  subscribers  to  Chemist 
&  Druggist.  No  trade  advertisements  will  be  permitted. 
Acceptance  is  at  the  discretion  of  the  Publishers  and  depends 
upon  space  being  available.  Send  proposed  wording  to 
"Business  Link"  using  the  form  below. 
EXCESS  STOCK  CAUTION:  Pharmacists  are  responsible  for 
the  quality,  safety  and  efficacy  of  medicines  they  supply.  In 
purchasing  from  sources  other  than  manufacturers  or 
licensed  wholesalers  they  must  therefore  satisfy  themselves 
about  product  history,  conditions  of  storage  etc 


To:  Business  Link.  CHEMIST  &  DRUGGIST,  Benn  House,  Sovereign 
Way,  Tonbridge,  Kent  TN9  1 RW. 

PLEASE  COMPLETE  IN  BLOCK  CAPITALS 

Surname  

First  names  

Address  

 Postcode   

Personal  RPSGB  Registration  number  

Telephone  number  

Proposed  advertisement  copy  (maximum  30  words) 


To  be  included  under  section  Heading  .  . 
Signed   Date 
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Aboutpeople 


Two  winners  for  Nurofen  research  grants 


The  two  winners  of  pain  study 
grants  awarded  by  the  Nurofen 
Pain  Relief  Project  have  been 
announced. 

Neil  Caldwell,  a  staff  pharmacist 
from  Glasgow  Royal  Infirmary, 
will  investigate  the  analgesic 
policies  of  haemophilia 
units  with  a  view  to  helping 
establish  a  standard  approach  to 
adult  haemophiliac  treatment 
throughout  haemophilia  centres. 

Elizabeth  O'Reilly,  currently 
an  undergraduate  at  Bath  Univer- 
sity, is  also  an  award  winner  and 
will  incorporate  her  research  into 
her  final  year  project. 

Her  work  will  look  at  the 
benefits  and  limitations  of  patient 
controlled  analgesia  for  post- 
surgical patients. 


Staff  pharmacist  Neil  Caldwell  was 
one  winner  of  the  annual  pain 
study  grant  awarded  by  the  Nurofen 
Pain  Relief  Project... 


Appointments 


British  Bio-technology  Group 
have  appointed  Ron  Irwin 
FRPharmS  as  commercial 
director.  Mr  Irwin  joins  the 
company  from  Marion  Merrell 
Dow  where  he  is  chairman  and 
managing  director  of  its  UK 
subsidary. 

In  this  newly  established 
position  he  will  assume 
responsibility  for  the  planning 
and  initiation  of  British 
Bio-technology's  pharmaceutical 
sales  and  marketing  activities. 

Mr  Irwin  joined  the 
pharmaceutical  industry  in  1960. 
During  the  following  nine  years 
he  held  appointments  in  sales, 
marketing,  strategic  planning 
and  business  development  with 
ICI,  The  Wellcome  Foundation 
and  Sterling  Winthrop 
Laboratories. 

IN  1969  he  joined  Merrell 
Pharmaceuticals,  ultimately 
assuming  responsibility  for  the 
UK,  Ireland,  Scandinavia  and  The 
Netherlands.  In  1981,  Merrell  was 
acquired  by  The  Dow  Chemical 
Company  and  subsequently 
merged  in  1989  with  Marion 
Laboratories. 

Smithkline  Beecham  have 
appointed   Bradley  Wilson  as 

chairman  of  the  European 
business  which  now  includes  the 
markets  of  Eastern  Europe. 
Mitchell  Cybulski,  former 
president  of  Bristol-Myers  Squibb 
in  Japan,  has  been  appointed 
chairman  of  an  expanded 
international  division. 


Suzi  Bailey  has  been  appointed  to 
the  buying  department  at 
Unichem  as  OTC  and  Sundries 
buyer. 

Pasteur  Merieux  have  appointed 
Clare      Corcoran      as  an 

international  product  manager 
from  their  UK  subsidary's 
specialist.  Clare  who  has  a  BSc  in 
biochemistry  joined  Merieux  UK 
three  years  as  a  representative  in 
the  London  area. 

Aerosols  International  have 
appointed   Keri   Allchurch  as 

works  director. 

The  Boots  Co  have  appointed 
Michael  Gates  as  head  of  public 
relations  for  their  international 
ethical,  healthcare  and  contract 
manufacturing  businesses.  He 
will  be  based  at  Boots' 
Nottingham  headquarters  and 
joins  from  Cyanamid.  He  has 
previously  held  PR  positions  with 
Warner-Lambert  and  Lilly 
Industries. 

Michael  Julien  has  been 
appointed  as  a  non-executive 
director  of  Medeva  Pic  and 
chairman  of  its  audit  committee. 
He  is  also  a  non-executive 
director  of  Guiness  and  Chiltern 
Financial  Services.  Mr  Julien  is  a 
chartered  accountant. 

Barrister  and  television  presenter 
John  Taylor  has  been  appointed  a 
non-executive  director  of  North 
West  Thames  Regional  Health 
Authority. 


...student  Elizabeth  O'Reilly  (right) 
from  the  University  of  Bath, 
pictured  with  senior  pharmacist 
Mrs  Hannah  Rees,  was  the  other 


Boots  staff 
help  bomb 
victims 

Boots  the  Chemist  staff  were 
among  the  first  helpers  on  the 
scene  when  the  Warrington 
bomb  exploded  outside  the  shop 
last  weekend. 

Two  trained  first  aiders,  Lesley 
Dutton  and  Ian  Haigh,  treated  the 
injured  as  best  they  could  until 
the  ambulances  arrived.  Several 
people  came  into  the  pharmacy 
for  assistance  after  the  explosion, 
a  spokesman  said. 


NPA  offers 
workbook  for 
pre-reg  exam 

The  National  Pharmaceutical 
Association  has  produced  a 
workbook  for  pre-registration 
students  on  "Responding  to 
Symptoms".  It  looks  particularly 
at  conditions  which  present  in 
community  pharmacy. 

It  is  funded  by  Crookes 
Healthcare  and  is  aimed  at 
helping  the  student  prepare  for 
part  two  of  the  RPSGB  syllabus. 

The  package  has  been  divided 
into  a  number  of  sections 
including  topics  such  as 
respiratory  disorders,  gastro- 
intestinal problems  and  skin 
disorders. 

The  workbook  is  based  upon 
the  recommended  pre-registration 
textbook  "Handbook  of  Pharmacy 
Healthcare". 

Each  section  suggests  what 
pre-reading  from  the  handbook  is 
necessary  and  gives  selected  case 
studies  for  each  topic. 

Written  by  two  pharmacists  — 
Dr  Barry  Strickland-Hodge  and 
Dr  John  Purvis  —  the  160-page 
manual  costs  £25  (plus  VAT)  to 
students  working  with  NPA 
members  and  £30  to  those 
working  with  non-members. 

Special  terms  are  available  for 
orders  of  ten  or  more.  For  furthei 
details  contact  Mrs  Benson,  HeacJ 
of  Training,  NPA.  Tel:  072/ 
832161. 


Generics  manufacturer  APS  Berk  have  made  a  major  contribution  to  a 
consignment  of  essential  medical  aid  for  Bosnia.  It  is  awaiting  distributio 
from  a  warehouse  in  Zagreb.  APS  Berk  have  been  thanked  by  Dr  Alvi  of 
the  Manchester  Royal  Infirmary  who  co-ordinated  the  delivery.  Dr  Alvi  is 
seen  here  with  children  on  the  streets  of  the  devastated  city  of  Mostar 


Mono  film  output  hv  London  Scanning.  North  London.  Printed  by  Riverside  Press  Ltd,  St  Ives  pic,  Gillingham,  Kent.  Published  by  Benn  Publications  Ltd,  Sovereign  Way,  Tonbridge.  Kent  TN9  1R\ 
Registered  at  the  Post  Office  as  a  Newspaper  34/18/8s.  Contents  ©  Benn  Publications  Ltd  1993.  All  rights  reserved.  No  part  of  the  publication  may  be  reproduced,  stored  in  a  retrieval  system  < 
transmitted  in  any  form  or  by  any  means,  electronic,  mechanical,  photocopying,  recording  or  otherwise  without  the  prior  permission  of  Benn  Publications.  Benn  Publications  Ltd  may  pass  suitab 
reader  addresses  to  other  relevant  suppliers.  If  you  do  not  wish  to  receive  sales  information  from  other  companies,  please  write  to  Fraser  Murdoch  at  Benn  Publications  Ltd. 

S86, 


Chemist  &  Druggist  27  MARCH  199 


I 


Revealed. 


The  secret  of  Olvarit  s 
success. 

Our  Cow  and  Gate  Olvarit  range 
has  taken  the  Babymeals  market  by 
storm.  Launched  2]/i  years  ago,  it's 
already  grabbed  13%  of  sales  by 
value  (growing  by  35%  year  on  year)1. 
It's  created  a  whole  premium  sector 
with  much  bigger  profits. 

How?  Simple.  Only  Cow  and  Gate 
Olvarit  is  made  from  the  best  fresh  and 
frozen  foods  in  a  way  that  genuinely 
tastes  homemade. 

So  with  new  national  TV  and 
press  advertising  breaking  exclusively 
for  Cow  and  Gate  Olvarit,  it  ^jgg^ 
was  time  you  knew  our  secret.  Ql\^jJ 


Babymeals  that  look  homemade  and  taste  homemade. 


Source 


Say  ton 

lanolin  free  cream 


Take  a  new  look  at  Savlon  Dry  Skin.  We  have 
Our  packaging  across  the  range  has  been  com 
pletely  re-designed,  to  differentiate  it 
from  Savlon  Antiseptic  Cream.  This  , 
new  look,  together  with  a  burst  of  \ 
women's  magazine  advertising  (mclud- 


Savlon 


I.MJLl-HW.iagi 


ing  trial  sachets),  aims  to  highlight 
Skin's  lanolin-free  formulation.  We're  ( 
running  two  on-pack  promotions  -  a 
and  £1  cash-back  offer  on  Dry  I 
^ylondryskiir^  Cream,  and  a  free  loofah  with  A 
tunsing  Bath  Oil.  This  is  no  soft 


FOR  FURTHER  INFORMATION  ON  SAVLON  DRY  SKIN,  PLEASE  TELEPHONE  Z»MA  HEALTHCARE  ON  0!06  74/800  AND  ASK  FOR  SALES  SERVICES      SAVLON'  IS  A  REGISTERED  TRADE  MARK 
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